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also starring 
GENE 


EVE BILLY . a 
NELSON-WYMORE® ARDEN - DE WOLFE» SAKALL 


Screen Play by HARRY CLORK Suggested by the Play “No, No, Nanette” by Frank Mandel, 
Otto Harbach, Vincent Youmans, Irving Caesar and Emil Nyitray 


Dances Staged and Directed by LeRoy Prinz « Musical Direction by Ray Heindorf 
Produced by WILLIAM JACOBS TEN Directed by DAVID BUTLER 








HEDDA HOPPER s 
“A novel, action - filled 
with Mickey Rooney bac 
top form.” 


SHEILAH GRAHAM, " 


"Mickey Rooney as a heel i 
exciting — the picture will 


again and has seldot 
better. ” 


JIMMIE STARR 
“Tops in thrills, drama, ex 
meet set seen Tt is. 


Thor Productions 
presents 


MICKEY 


ROONEY 


PAT 


O’BRIEN. 


THE 
FIREBALL 


with and introducing 


BEVERLY TYLER GLENN CORBETT 


Directed by Produced by 
TAY GARNETT BERT FRIEDLOB 


Screenplay by Tay Garnett and Horace McCoy 
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TRUMAN and COMPO 


HE entire industry was honored September 8 when Presi- 
Ts Truman received at the White House the war activ- 

ities committee of the Council of Motion Picture Organ- 
ization. Mr. Ned E. Depinet had already assured the President 
by letter that the industry was ready to perform any service 
within its capabilities in the present emergency. 

Mr. Truman asked for a repeat by the motion picture indus- 
try of its performance during World War Il. He remarked 
that he was very familiar with the splendid work which the 
industry had done for the Government at that time. 

Mr. Truman made a particular suggestion that motion pic- 
ture producers do what they can to aid in the campaign of 
truth to counteract propaganda abroad. He said no organ- 
ization could contribute as effectively to this campaign as the 
motion picture industry. It is certain that the President's 
words will be heeded. COMPO stands ready to do any job 
asked by the Government. 

* * * 


Indications of good work to come from COMPO in the 
near future, both concerning general and war activities, are 
the announcements of the skilled and experienced men to serve 
as chief assistants to Mr. Arthur L. Mayer, executive vice- 
president. Mr. Robert W. Coyne, a former government 
administrator and theatre circuit executive, has been named 
executive counsel. Mr. Charles E. McCarthy, information 
officer of COMPO, is back in the industry he served long 
and well in his former posts of director of advertising and 
publicity for Paramount and Twentieth Century-Fox. Mr. Dick 
Pitts, former motion picture editor of the Charlotte Observer 
and defender of Hollywood, is COMPO's editorial director. 


PRODUCT NEWS 
VERY exhibitor is keenly interested in the maintenance of 
multiple sources of promising product. Recent news has 
reported a strengthening of product in two sectors. 

Monogram has announced 46 attractions for the 1950-51 
season, including six high budget Allied Artists features. Mr. 
Steve Broidy, president, said the aim was for “entertainment 
for the masses, pictures which the entire family can enjoy . . . 
we are going to put motion back in motion pictures." 

Mr. Harry Sherman and Mr. Neil F. Agnew have signed a 
deal with Eagle Lion Classics providing annually for five years 
for four Harry Sherman outdoor films in color at $1,000,000 
each and six at $300,000 each. The first two pictures are 
planned for late Winter release. 


@ This writer lives in a one-theatre community where the po- 
tential patrons must either ask to have the program sent 
by mail or try to get the theatre on the phone. The theatre 
does not advertise in the local newspaper, nor does it use bill- 
boards, posters or window cards. The attraction is not listed 
on the marquee. Business must be good. 
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ALLIED & THE FAIR PRICE 


ILM rental has been selected as the No. One topic of this 
year's convention of the Allied States Association of Motion 
Picture Exhibitors to be held in Pittsburgh October 2-4. 
There can be no doubt that the question of film price has 
a transcendental importance to exhibitors everywhere. Re- 
cently there have been a number of proposals made to aid 
small exhibitors. Some seek a return of a $12.50 package 
deal for a complete program. Others want film rental, in 
hardship cases, as low as five percent of the gross. Still 
others assert that the exhibitor's profit should be as much as 
his film rental. I+ is clear that what is at issue is the fair 
price—fair to the exhibitor, fair to the distributor and fair 
to the producer. No set, general yardstick can determine 
what the fair price is. 
While the nature of this business keeps the buyer and the 
seller in continual conflict, the spirit of the day is one of har- 
mony. Allied's open exhibitor forum on rentals, if it helps to 
define the fair price, can be a constructive service to all 
branches of the industry. 


PRELUDE TO TOMORROW 


MOVIETONEWS staff, led by Mr. Edmund Reek, has 
A done a splendid job of assembling a feature film that 

shows the origin and highlights of World War Il. 
Understandably Mr. Spyros P. Skouras is anxious to have 
"Farewell to Yesterday" receive as quickly as possible, a wide 
distribution. It is a contribution to the development of 
American thinking on the vital issues of war, peace and the 
responsibility of the United States. It is also entertainment 
with the dramatic punch of the screen in the presentation of 
history in the making. 


THE LATE MR. DMYTRYK 


DWARD DMYTRYK, one of the jailed Unfriendly Ten 
Hollywood witnesses before the House Un-American Ac- 
tivities Committee, has at last caught up with the march 
of events. His action and that of his far Seti of "The 
Unfriendly Ten" have been the occasion of much unfavorable 
public attentions to the industry. Now, “in view of the 
troubled state of current world affairs," Mr. Dmytryk feels 
compelled to issue from his prison cell a statement declaring 
"without equivocation where | stand towards my own country." 
It is doubtful whether his statement at this late date will 
quite remove the public relations problem which he had pre- 
viously created. Mr. Dmytryk said, "l am not now, nor was 
| at the time of the hearing in 1947, a member of the Com- 
munist party." The industry and Mr. Dmytryk's own career 
would have been served infinitely better had he said so in 
the first place. 

















A Little Leeway 
To THE EpIToR: 

Maybe we're small-timers, but 
something like this: 

1. Can’t we have better, more pertinent 
titles tacked onto our pictures? We just 
played a very fine feature called “The As- 
phalt Jungle” and, aside from the people 
who thought it dealt with stock-car races 
or Tarzan and monkeys or even a way to 
hide from a Russian A-bomb attack, those 
with normal intelligence stayed away in 
droves. 

2. Films for cities and films for small 
towns. We mean leeway in any and all con- 
tracts so that the city exhibitor doesn’t have 
to take stuff he knows will die in his situa- 
tion; likewise, similar leeway for the little 
guy with straw in his hair like us. Exam- 
ple :—an oldie, but so fresh in the memory it 
hurts—“Gentlemen’s Agreement.” Bought 
at a high price, a wonderful picture, but 
completely wasted in a small situation such 
as this. The returns barely covered film 
rental. That’s not good business. 

So, how about leniency in contracts for us 
little fellers who read and hear of the Radio 
City Music Hall grosses, for instance, on a 
certain picture, and groan, knowing well 
that that same feature won’t even “tick” in 
our burg? On the other hand, how about 
the same leniency for the big city houses 
which fully realize they'll starve even before 
they open the doors on a “corny” show such 
is “Lassie”? What we’re trying to say is, 
couldn’t there be a cancelling and replacing 
clause somewhere in the large print of a 
contract so we all could see it and which 
would help to keep everybody happy? Let’s 
face it, the day has gone when the distribu- 
tor can run the exhibitor’s business. Under 
the present setup, it will be a miracle if we 
can renew our subscription to our favorite 
trade magazine (Motion Picture HERALD, 
natch !) 

3. How about two sections in the irade 
magazines—again, one for big and one for 
small situations, including the reviews (by 
the way, your Bill Weaver is “terrific’— 
very fair in his comments), proper exploi- 
tation stuff, maybe even a swappers’ space 
for ideas, etc.?—New Hampshire Exhibitor. 


Mostly Good 


To THE EpITorR: 

Since motion pictures began, there have 
been good pictures and poor pictures along 
with the ones in between. But I think that, 
as a whole, there have been more good pic- 


it goes 











"SHALL CONTINUE 
READING HERALD" 

| have received the binder for the 
Product Digest Section of Motion 
Picture Herald. 

| also wish to take this opportunity 
to express my sincere thanks to you 
for the wonderful cooperation which 
you have shown in this and other 
matters. 

The Herald was the first trade 
magazine that | subscribed to and, 
as long as | am associated with this 
industry, | shall continue reading it.— 
GLEN WHEATON, Center Theatre, 
Dover-Foxcroft, Me. 








tures all along the way. We have to take 
the bad with the good and vice versa. The 
producers put up good pictures and the ex- 
hibitors (some of them, shall we say) go all 
out to put the pictures over. 

I have been a moving picture machine op- 
erator since 1936. I am very proud of my 
profession and go all out in putting on every 
program. Nothing gives me more of a thrill 
than when we have a terrific picture with a 
full house and people waiting in line to see 
it. 

From where I sit, I don’t think that busi- 
ness is very bad. The pictures, on the whole 
this year, have been nothing less than iter- 
rific—all the producers trying to outdo the 
others. I think that competition is quite a 
bit keener than it was just after the war. 
It is up to the individual exhibitor to get be- 
hind the pictures he bought to get extra 
dividends. 

In addition, Hollywood has been getting 
newer faces which, in my opinion, helps quite 
a bit. They all look very promising and are 
doing a sensational job. I think that is a 
shot in the arm and another step in the right 
director for bigger and better pictures yet to 
come.— WILLIAM LAIRE, Woodford 
Theatre, Eureka, IIl. 


Entertain All 
To THE EpITorR: 

I believe more thought should be given to 
the type of picture that would be acceptable 
to children. 

Children will bring their parents to the 
movies. I favor pictures that will entertain 
both adults and children—Detroit, Mich., 
Exhibitor. 





Service Is Vital 


To THE EpITorR: 

The right pictures are the cure for any 
lull in business, but in order to keep them 
coming, good sound and projection and run- 
ning a clean theatre with courteous and 
considerate service are of the utmost im- 
portance. The theatre-going public, after 
having been subjected to television and hear- 
ing the idle chatter of how much TV is 
hurting the motion picture industry, are 
now demanding more and we must give it 
to them in order to fill our theatres. 

I have always felt that the pictures are 
being made much too long; since the public 
will not accept single features, the next best 
is to make the pictures not longer than 90 
minutes so that an entire show does not 
run over three hours. Any great film which 
might have run 125 minutes could easily 
have been cut down to an even better film 
of 100 minutes. 

The motion picture-going public are 
escapists. We must give them entertainment 
and diversion. There are too many films 
being made with a moral and, in examining 
the top grossers of the year, you will find 
musicals, comedies and real heart-tugging 
dramas, all without propaganda. 

The sooner we return to giving and sell- 
ing entertainment instead of trying to edu- 
cate the motion picture public, the sooner 
motion pictures will keep the people coming 
to our theatres and not ruining their eyes on 
entertainment long since out-dated in thea- 
tres. I refer to TV—FRANK J. MAR- 
GIOTTA, Manager, Loew’s Oriental Thea- 
tre, Brooklyn, N. Y. 


Obsolete 
To THE Epitor: 

The industry’s advertising media such as 
mats, posters, three-sheets, novelties, etc.. 
are obsolete. Frozen foods, grocery stores, 
department stores are all years ahead of the 
motion picture industry in style and appeal 
of their types of advertising. 

Why don’t the distributors get these new 
advertising specialists to do the best, and 
most up-to-date job that is possible to ob- 
tain? We need it—Oklahoma City, Okla., 
Exhibitor. 


The Cure 


To THE EpiTor: 

There is nothing wrong with show busi- 
ness that good pictures won’t cure !—Cincin- 
nati, O., Exhibitor. 
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People in ke * ews 





CuHarLEs E. McCartuy has been appointed 
COMPO information officer in charge of 
distribution of publicity to newspapers and 
trade papers by ARTHUR L. MAYER, ex- 
ecutive vice-president of the organization. 
Mr. McCarthy, who was former director 
of publicity and advertising for Para- 
mount and 20th Century-Fox, has been 
engaged in public relations work for the 
last several years. 


PHILIP SOLOMON has been appointed vice- 
president of the Blaine-Thompson Adver- 
tising Agency. He is currently account 
executive for Warner Brothers Pictures, 
Inc. 


Sot BLUMBERG, owner of five neighborhood 
theatres in Philadelphia, has now also 
become a distributor for the Arvin tele- 
vision set in that city. 


Au ZIMBALIST has been appointed as execu- 
tive assistant to EpwArp L. ALPERSON, 
producer. 


Larry Love has been appointed manager of 
the Broadway theatre, Springfield, Mass. 


GEORGE PERLROTH has been named assistant 
manager of Loew’s Poli College theatre in 
New Haven and AUGUSTINE SCALISE was 
appointed to a similar position at the 
Loew’s Poli Bijou theatre in that city. 


Witvarp B. Rocers, president of the Will 
Rogers Corporation, will soon start con- 
struction of a 450-car capacity drive-in 
theatre, Columbia, Conn. 


Spyros Skouras, president of 20th Cen- 
tury-Fox, has accepted the invitation of 
the theatre group of the New England 
Combined Jewish Appeal to appear at a 
dinner at the Hotel Copley-Plaza, Boston, 
September 27. Mr. Skouras will be the 
principal speaker and the guest of honor. 


Mary E. TurTt_e, personnel manager for 
both RKO Service Corporation and RKO 
Radio Pictures, Inc., will now assume 
further administrative duties for the for- 
mer organization. 


Crecit B. DEMILLE has joined the Ringling 
Bros. Circus in Kansas City to complete 
production plans for his film about the 
circus. 


G. Davin SCHINE, son of J. Meyer Schine, 
has been elected vice-president of WPTR, 
50,000-watt radio station owned by the 
Schine interests. 


DarryL F. Zanuck, 20th Century-Fox 
production chief, will be honored next 
week by the American Negro Theatre 
“for serving humanity through the arts” 


with such anti-discrimination films as 
“Gentleman’s Agreement,” “No Way 
Out” and “Pinky.” 


Major GEORGE SPIRES, member of the 
HERALD staff for 14 years, was recalled to 
active duty this week. Major Spires en- 
tered the Army in 1942, was commissioned 
a year later and served in armored and 
tank divisions in the North African and 
Italian campaigns. He was decorated 
three times and wounded twice. 


James Cox, son of H. C. Cox, vice presi- 
dent and treasurer of National Theatres 
will become a booker in the Los Angeles 
office of Fox West Coast for the northern 
California area. 


JosEpH L. MANKIEwICcz, director and co- 
author of “No Way Out” will be the re- 
cipient of the fourth annual award of the 
Metropolitan Council of B’nai Brith. 
The award is presented to “the one who 
during the preceding year did the most 
in the field of literature and art in fur- 
thering the American democratic ideal.” 


E. R. Fenstn, of the Fensin Seating Com- 
pany, recently suffered a heart attack and 
is now convalescing at the Edgewater 
Hospital in Chicago. 


Eric R. PLEsKow was to sail for Frankfort, 
Germany, Thursday from New York, to 
be European representative for Sol 
Lesser Productions. He has been assist- 
ant manager for the Motion Picture Ex- 
port Association, and a U. S. film officer 
in Bavaria. 

ArTHUR Murpny, general manager of Life 
Magazine, has been appointed general 
manager of the March of Time division, 
by Roy E. Larsen, president of the or- 
ganization. 


Ropert WEBER has been appointed assistant 
to Howarp Minsky, mid-eastern division 
sales manager of the Paramount Film 
Distributing Corporation. 

HENRY KrUMM, until recently southern field 
representative for the Selznick Releasing 
Organization, has acquired a half interest 
in the New Orleans Realart exchange 
which was previously wholly-owned by 
Ernest Landaiche. 
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PREVIEW OPENING of Southwest The- 
atres' new Cowtown Drive-In Theatre, 
Fort Worth, Texas. In array above are 
C. A. Richter, circuit president; a ticket 
seller, in western garb; Richard Landsman, 
Mr. Richter's pactner; Robert Hartgrove, 
circuit film buyer; Miss Totsy Ivey, 
theatre cashier; L. N. Crim, Jr., also a 
partner; Dock Boyle, circuit city manager; 
another ticket seller; and Harvey Jordan, 
builder of the new theatre. The circuit 
operates 12 Texas theatres, nine of them 
drive-ins, and has three more of the latter 
in construction. Features of the Cowtown 
Drive-In are in-car push button concession 
service and in-car heaters. 


STAFF SUGGESTIONS, 
left, in Britain's Better Busi- 
ness drive. Frank Bradley, 
CMA circuit supervisor at 
Reading, elicited excellent 
ideas from personnel of 
three Reading houses. With 
him at the table are man- 
agers H. E. Spooner, L. A. 
Keene, G. Spary, and H. 
Campbell. 


CLARENCE G. TAYLOR has been 
reappointed assistant to Guthrie 
Crowe, president of the Kentucky 
Association of Theatre Owners. Mr. 
Taylor has been friendly with 
legislators, headed the unit's mem- 
bership drive, and has been 
traveling representative. 


THE LESSERS, Sol, center, and Irving, 
right, announce a new distributing 
organization, Principal Pictures Inter- 
national. With them at the New York 
luncheon for trade writers last week 

is Seymour Poe, sales executive. Prin- 
cipal will distribute unusual American 
pictures abroad and selected foreign 
and American product to art houses 
here, on a franchise basis. 


MOTION PICTURE HERALD, SEPTEMBER 16, 1950 

















UMI 








ON THE SET of Paramount's "The Lemon Drop 
Kid," Russell R. Benton, right, owner of the 
Jewel Theatre, Clarence, Missouri, and his wife, 
meet with Tor Johnson, wrestler and a per- 
former in the picture. 


MOTIF, for the Hollywood meeting of Robert 
J. O'Donnell, Interstate circuit general man- 
ager, and Harry Ballance, right, 20th-Fox 
southern division manager, to plan the "Two 
Flags West'’ 400-theatre release and its Fox 
Theatre, Atlanta, premiere October 12. With 
them is Linda Darnell, also a southerner, and 
one of many stars expected at the premiere. 


















CITATION, by New York City, to Uni- 
versal-International and the industry for 
making "The Sleeping City'’ in New York. 
Acting Mayor Vincent Impelliteri, 

center, holds the scroll, at the luncheon 
Monday. With him are Leonard Goldstein, 
producer, and Francis Harmon, right, 
MPAA vice-president. Spectators are Frank 
Lee Donoghue, N. Y. Commerce Director: 
Commissioner of Hospitals Marcus 
Koegel; Chief of Detectives William 
opal Chief Police Inspector August 
ath. 


IRVING RUBINE - - 
and Robert .” =» “3 
Stillman, who deliv- 
ered their "Sound 

of Fury" to United 
Artists this week, 

spoke to trade 

writers Monday. 

See page 28. 





A CHIEF SPEAKER at 
the RKO circuit's 
"Boost Your Business’’ 
New York convention 
last week was Sol A. 
Schwartz, left, vice- 
president and general 
manager. With him 
are J. Miller Walker, 
vice-president and 
secretary; and Ned E. 
Depinet, president. 


By the Herald 
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FEMALE VS. FEMALE, right, as 
Anne Baxter confronts Bette 
Davis in "All About Eve,"' the 
Darryl F. Zanuck hit due to world 
premiere in October. Because 
the unusual nature of this film 
requires attendance from the 
very beginning, 20th Century- 
Fox is nationally releasing it in 
November on the much discussed 
"scheduled performance” plan. 














boo % : i ner i. iL : 
A SWITCH for Tyrone Power as he gets behind the 


camera to take some movies of the Philippines, 
Ty stars with Micheline Prelle in ‘American 
Guerrilla in the Philippines,'' a Technicolor action 
epic based on Ira Wolfert's best-selling novel. 


ite 


DIXIE is the scene of "Two Flags West,'' which is 
getting a tremendous 4G0-theatre saturation 
opening in the south. Film will have a gala 
premiere in Atlanta October 12. Joseph Cotten, 
Linda Darnell, left, Jeff Chandler and Cornel 
Wilde are the stars. 


COURTROOM 
PLEA, left, for 
Edmund Gwenn 
comes from box 
office champ Burt 
Lancaster in a scene 
from ''Mister 880." 
This warm-hearted 
comedy is hailed 

as a picture "that 
makes the exhibitor 
overflow with 
optimism!" 





RETURN from England is made by Irene 
Dunne, who was in the British Isles to 
play Queen Victoria in ''The Mudlark,”’ 
20th Century-Fox's picturization of 
Theodore Bonnet's famous best-seller. 


(Advertisement) 
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President Urges Industry 
to Repeat Performance 
During the Last War 


WASHINGTON: The Council of Motion 
Picture Organizations, through a committee, 
held consultations with President Truman 
and officials of the Government last week as 
part of its over-all program for cooperation 
in the national emergency. 

The President received 23 COMPO dele- 
gates at the White House and took the occa- 
sion to call on the industry for a “repeat 
performance” of its World War II efforts 
to aid the Government. 


Cites Contribution in 
Keeping Up Morale 


Mr. Truman declared that as chairman 
of the Senate War Investigating Committee 
during the last war, he had traveled all over 
the United States and was very familiar 
with the industry’s contribution in keeping 
up the morale of the troops and the civilian 
population, 

“I want you to make a repeat of that per- 
formance,” the President said. 

Later in the day, the COMPO group met 
with a number of top-level Government of- 
ficials, each of whom lauded the industry’s 
efforts and the speed with which it had 
organized to aid the war effort. 

The COMPO delegates first shook hands 
with the President at the White House and 
then, accompanied by Dallas C. Halverstadt, 
White House film expert, filed out into the 
rose garden off the President’s office, where 
Ned E. Depinet, COMPO president, ad- 
dressed the Chief Executive and newsreels 
recorded Mr. Truman’s response. 

Mr. Depinet pledged the industry’s help 
to the Government. “The American motion 
picture grew up in an atmosphere of free- 
dom,” he declared. “We accept the respon- 
sibilities which go with the privileges of 
freedom. So we are here today, representing 
all branches of the motion picture industry, 
to pledge you the aid of our cameras and 
screens. We are at your service and the 
service of our country and the service of 
the United Nations until peace and freedom 
are made secure.” 


Asks for Ideas on How 
Industry Can Help 


Both Mr. Depinet’s talk and the Presi- 
dent’s reply could barely be made out over 
the din created by laborers working on re- 
pairs to the center wing of the White 
House. 

The Chief Executive said he appreciated 
COMPO’s offer “more than I can tell” and 
asked the Council to give him ideas on what 
the industry could do to aid the Govern- 
ment. Meanwhile, he said, he had one idea 
of how the industry could be of assistance. 
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COMPO PLEDGES SCREEN 
ASSISTANCE TO TRUMAN 





THE COMPO committee with President Truman at the White House: first row; Brenda Mar- 
shall; Ned E. Depinet, chairman; President Truman; Myrna Loy; second row; William Holden, 
Screen Actors Guild; Abram F. Myers, Allied; Cecil B. DeMille; Harry Brandt, ITOA; Lauritz 
Garman, Allied; third row; Art:Arthur, MPIC; Arthur Mayer, COMPO executive vice-president; 
Abel Green, trade press publishers committee; Leo Brecher, MMPTOA; fourth row; A. Julian 
Brylawski, MPTO of Washington; Marc Wolf, Variety Clubs; Sherrill C. Corwin, TOA; Gun- 
ther R. Lessing, SIMPP; fifth row; Francis S. Harmon, MPAA; Joyce O'Hara, MPAA; Roy 
Brewer, AFL Film Council; Edmund Reek, newsreel committee; Carter Barron, Variety Clubs; 


Tim Clagett, MPAA. 


“You can make a tremendous contribu- 
tion to the campaign of truth and facts, to 
let the people know the truth,” he told the 
delegation. Mr. Truman went on to point 
out that some of our neighbors were not 
good neighbors and were intent on spread- 
ing propaganda and fiction rather than the 
truth, and he said: “No organization in the 
whole world can make a better contribution 
to the campaign for truth than your indus- 
try.” 

Following their talk with the President 
and the heads of Government departments 
the special COMPO group appointed a num- 
ber of sub-committees to carry on the day- 
to-day work envisaged when the special 
committee was created. 


Difference of Opinion 
On Group Emphasis 


It is learned that while the contacts with 
Government officials were most valuable, 
there was some heated discussion within the 
COMPO group over the accent of the co- 
ordination program, with the distributors 
and exhibitors claiming that the Hollywood 
contingent had a plan stressing production 
all drawn up and was trying to force it on 
the rest. It was pointed out to the coast 
group that the exhibitors and distributors 
were drawing up their own plans which 
they intended to submit to the COMPO 
board in New York as the proper way of 
handling the matter. 

Among the Government officials who met 
with the special COMPO committee were 


Commerce Secretary Charles Sawyer, who 
told the delegates that his agency would 
run the forthcoming allocation and material 
control program. He hinted that theatre 
owners might get a break in the naming of 
Commerce Department film chief Nathan 
D. Golden as special contact man for the 
industry in the general administration of 
this program. 

Federal Security Administrator Oscar 
Ewing outlined plans for the Mid-Century 
Conference on Youth and his hopes for film 
industry support. Assistant Secretary of 
State Edward H. Barrett, meeting with the 
committee at luncheon at MPAA headquar- 
ters, stressed the impact of motion pictures 
abroad, declaring that it counted “perhaps 
more than all other things the U. S. Govern- 
ment can do, put together.” 


Stresses State Department 
Plan on Overseas Program 


He outlined the State Department’s plans 
for expanding its overseas information pro- 
gram and, more specifically, plans for en- 
larging the film program. A special COMPO 
sub-committee including Cecil B. DeMille, 
Gunther Lessing and Francis L. Harmon 
later met with Herbert Edwards, film chief 
of the Voice of America,” to discuss what 
the industry can do to further that pro- 
gram. 

Army Chief of Staff General J. Lawton 
Collins stressed how films were important 
for soldier morale and he said he was im- 


(Continued on page 16, column 1) 








“Year’s most rollicking musical! 
Judy’s superb! A Technicolor treat!” 


“Judy and Gene in fine 


— Mirror 
form. Brought hearty »\ . 
applause!” —Daily News ii “A Technicolor lark. Judy 
. at her best! Gene is per- 
“One of Judy's very top , me fection!” —Times mee 
ict ~ “ ~~ 


— and as pretty as ever! -4@ 
‘ ae ina WP) A glittering earful of 


: ‘ a oo 3 i; > ¥ 
— Journal-American a show! Post 4 
M-G-M’s : 


“GET- HAPPY” 
TECHNICOLOR MUSICAL 
JUDY GENE 


GARLAND : KELLY 


Eddie Gloria Marjorie Phil COOL 
BRACKEN - DE HAVEN - MAIN - SILVERS / 
with RAY COLLINS © screen Play by George Wells 
a Gant GMMED « Loam oy MACK CORDON, B'WAY & Sist ST. « DOORS OPEN 10 A.M. 1 /2. 
Directed by CHARLES WALTERS + ip 


Produced by JOE PASTERNA 























Sb 


M-G-M’s “SUMMER STOCK” SOCKO! 


M-G-M adds another top-grosser to its Technicolor Musical 
Parade: “Annie Get Your Gun,” “Duchess Of Idaho,” 
“Three Little Words.” And watch for “Toast Of New 
Orleans,” “Two Weeks With Love” and more! 


HERE ARE TYPICAL "SUMMER STOCK” RESULTS: 
~—Tops “Annie Get Your Gun” in 14 comparable spots. 
B —In 5 cities it tops ‘Father Of The Bride” July 4th business. 
—In 5 cities it beats Thanksgiving records of ‘‘Adam’s Rib.” 
—Six day gross in Worcester is $184 less than “Battleground.” 


Every day in every way it’s getting Bigger and Bigger! 
IF YOU WANT GOOD NEWS PHONE YOUR M-G-M EE 
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RCA AND IATSE TRAINING 
OPERATORS IN THEATRE TV 


The Radio Corporation of America, in 
conjunction with the International Alli- 
ance of Theatrical and Stage Employees, 
is training projectionists in the handling of 
RCA theatre television equipment. 

An announcement in Camden, N. J., this 
week said 30 “selected projectionists” from 
Manhattan, Brooklyn, Albany, Chicago, Los 


Angeles and other cities had reported for the, 


training course at the RCA plant. 

The course is given under the direction 
of the Theatre Service Department of the 
RCA Service Company. 

Without any announcement of details, it 
was said that RCA theatre television equip- 
ment would be installed in 10 cities this 


autumn. Attempts to identify either the 
cities or the operators and their theatres 
were fruitless. 

The trainees were greeted by Richard F. 
Walsh, international president of the 
IATSE;; E. C. Cahill, president of the RCA 
Service Company, and Barton Kreuzer, 
manager of the RCA Theatre, Visual and 
Sound Equipment Department at the com- 
pany’s Camden headquarters. 

During the week-long course, the projec- 
tionists will receive instruction in all phases 
of theatre television equipment theory and 
operation. An actual RCA Theatre TV 
system is used for instructing the IATSE 
members. 








COMPO 


(Continued from page 13) 
Owners Association. 


pressed with the number of new pictures 
brought into the various Army camps 
through industry cooperation. 

Present at the conference with President 
Truman and John R. Steelman, Assistant to 
the President, and attending the first meet- 
ing of the COMPO committee on coopera- 
tion with the U. S. Government were the 
following : 

Ned E. Depinet, COMPO president; 
Myrna Loy, film delegate to UNESCO; 
William Holden, vice-president of the 
Screen Actors Guild; actress Brenda Mar- 
shall (Mrs. Holden); Art Arthur, Screen 
Writers Guild representative and executive 
secretary of the Hollywood Motion Picture 
Industry Council; Loew’s eastern district 
manager Carter Barron, and Harry Brandt, 
president of the Independent Theatre Own- 
ers Association, New York. 

Also, Leo Brecher, president of the 
Metropolitan Motion Picture Theatre Asso- 
ciation; Roy Brewer, IATSE vice-presi- 
dent and head of the Hollywood AFL Film 
Council; Sherrill C. Corwin, representing 
Theatre Owners of America president Sam 
Pinanski; Cecil B. DeMille; Lauritz Gar- 
man, representing Allied States Associa- 
tion president Trueman Rembusch; Abel 
Green, representing the committee of trade 
press publishers; Motion Picture Associa- 
tion vice-president Francis S. Harmon; 
Gunther R. Lessing, representing SIMPP 
president Ellis Arnall, and Arthur L. Mayer, 
who was recently appointed COMPO 
executive vice-president. 

Also, IATSE president Richard Walsh; 
Allied general counsel Abram F. Myers; 
Joyce O’Hara, assistant to MPAA presi- 
dent Eric Johnston; Marc Wolff, Variety 
Clubs; Edmund Reek, 20th-Fox-Movietone 
News, chairman of the newsreel committee ; 
Tony Muto, Fox-Movietone News Washing- 
ton representative; and A. Julian Brylaw- 
ski, president of the Washington Theatre 
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Action Asks 
$1,.050.000 


WASHINGTON: Leonard W. Lea, operator 
of two theatres in Danville, Va., has filed a 
$1,050,000 treble damage and injunction 
anti-trust suit here against eight major dis- 
tributors and United Paramount Theatres, 
Inc., Danville Enterprises, Inc., and the 
Wilby-Kincey Service Corp. 

The suit was filed by Robert L. Wright, 
former Justice Department anti-trust assis- 
tant, and according to Mr. Wright it is the 
first suit to cite the final judgment in the 
Paramount case as one of the bases for a 
verdict for the exhibitor. 

Mr. Lea charges the distributors conspired 
to give a monopoly of first run features in 
Danville to Danville Enterprises, controlled 
by United Paramount and serviced by Wil- 
by-Kincey. He charges he cannot get first 
run films for his North theatre and second 
runs for the Lea, which he rents. 

Since the beginning of this year, accord- 
ing to the petition, 20th-Fox and Paramount 
have permitted the theatres to bid on a few 
first run films, but it maintains, the con- 
spiracy to favor the Paramount theatres 
continues. 


Buy Theatre Television 


Unit for RKO Fordham 


The RKO Fordham in the Bronx, New 
York, will be the first RKO theatre to be 
equipped with a theatre television system, it 
was announced this week by Sol A. 
Schwartz, executive vice-president and gen- 
eral manager of RKO Theatres. An RCA 
unit is to be installed. 


Buys Missouri House 


Bob Hilton has purchased the Cozy the- 
atre, Wheaton, Mo., from J. B. Montgomery 
and renamed it the Arcadia. 


Payroll Tax 
Threat in 
Michigan 


A tax axe is poised over the heads of inde- 
pendent exhibitors in Michigan. 

The state unemployment commission has 
ruled in the case of Irving Katcher, owner 
of the Willis Theatre in Detroit, that he 
owes 3 per cent of his payroll for the last 
three years. 

Independents in Michigan have considered 
themselves exempt from this tax liability, 
Most have no more than six employes and 
so consider themselves under the minimum 
of eight required for unemployment tax 
liability. 

In a written statement to Mr. Katcher, 
however, Max M. Casselman gave the com- 
mission’s view that any adult earning as 
little as 25 cents a week is an employe and 
since July 1949, this applies also to minors. 

Furthermore, an employe working Satur- 
day and Sunday is to be counted as working 
in two different weeks. This takes in the 
youngsters hired as weekend ushers. 

Complicating the tax picture still further 
—and making it blacker for the independent, 

* Casselman wrote that if an employe is on 
leave of absence or on vacation he is counted 
as an employe for the entire period—and his 
relief man is also counted. 

This could easily mean that the indepen- 
dent would be counted with eight different 
employes for one job. If an operator took a 
week’s vacation and the union assigned a 
different relief man for each night, it would 
add up to eight. 

Considering the commission’s stand as 
arbitrary in view of the special working con- 
ditions of theatres, Mr. Katcher is consider- 
ing all possible methods of appeal. 

Under the indicated attitude of the com- 
mission, a small house might be nearly bank- 
rupted by an accumulated liability of three 
years during which the independent consid- 
ered himself exempt from the unemployment 
tax. Even collected regularly, it imposes an 
excessive tax burden in comparison with the 
number of employes affected by the pecu- 
liarities of theatre working conditions. 


"Cowpoke" for Wald-Krasna 

Jerry Wald and Norman Krasna, new 
producers for RKO Radio Pictures, have 
purchased the David Dortort novel “Cow- 
poke,” a story about a cowboy who becomes 
a rodeo rider. To develop the screenplay, 
Mr. Dortort on Friday will begin ten weeks 
of travel with a rodeo circuit. 


Leases N. Y. Houses 

Julius Perlmutter, who operated the Rivoli 
in Schenectady, N. Y., for some time, has 
leased the Grand and Strand in Watervliet 
and the Lake in Lake George from Samuel 
E. Rosenblatt and American Theatres, Inc. 
Mr. Rosenblatt will devote his full time to 
an automobile business in which he oper- 
ates in Albany, N. Y. 
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DES MOINES 
DETROIT 
INDIANAPOLIS 
KANSAS CITY 
LOS ANGELES 
MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW HAVEN 
NEW ORLEANS 
NEW YORK-N. J. 
OKLAHOMA CITY 
OMAHA 
PHILADELPHIA 
PITTSBURGH 


This is a promise: 

M-G-M has a terrific, timely, 
topical drama to thrill the 
fans. See it! Book it! Exploit 
it! You'll be gratified! 





ST. LOUIS 

SALT LAKE CiTy 
SAN FRANCISCO 
SEATTLE 


WASHINGTON 
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PLACE 


20th-Fox Screen Room 
'20th-Fox Screen Room 
-G-M Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
H. C. Igel’s Screen Room 


RKO Palace Bldg. Sc. Rm. 


20th-Fox Screen Room 

20th-Fox Screen Room 

Paramount Screen Room 
~Fox Screen Room 


Max Blumenthal’s Scr. Rm. 


20th-Fox Screen Room 
20th-Fox Screen Room 
United Artists’ Screen Rm. 
20th-Fox Screen Room 
Warner Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
M-G-M Screen Room 

B. F. Shearer Screen Rm. 
S’Renco Art Theatre 
20th-Fox Screen Room 
20th- Fox Screen Room 
Jewel Box Preview Thea 


! 20th-Fox Screen Room 


| 46 Church Street 
| 290 Franklin Street 


ADDRESS 


1052 Broadway | 
197 Walton St., N. W. 


308 S. Church Street 

1301 S. Wabash Ave. 

16 East Sixth Street 

2219 Payne Ave. 

1803 Wood Street 

2100 Stout Street 

1300 High Street 

2310 Cass Avenue 

326 No. Illinois St. 

1720 Wyandotte St. 

1851 S. Westmoreland 

151 Vance Avenue 

212 W. Wisconsin Ave. 

1015 Currie Avenue 

40 Whiting Street 

200 S. Liberty St. 

630 Ninth Avenue 

10 North Lee Street 
Davenport St. 

1233 Summer Street 

1623 Bivd. of Allies 

1947 N. 

3143 Olive Street 

216 E. First St., So, 

245 Hyde Street 

2318 Second Ave. 

415 Third Street, N. W. 






W. Kearney St. 
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ELC TO 


GET 50 


FROM SHERMAN 


Covers Five Years, Sales 
Meeting Told; Agnew Is 
Participant in Program 


An ambitious production program calling 
for 50 pictures during the next five years, 
for release through Eagle Lion Classics, 
was announced last week by Harry Sher- 
man Productions. 

Mr. Sherman will produce the films in as- 
sociation with Neil F. Agnew, former vice- 
president in charge of distribution for Para- 
mount and former president of Selznick Re- 
leasing Organization. Mr. Agnew will su- 
pervise sales for Mr. Sherman, but his Mo- 
tion Picture Sales Corporation is not in- 
volved in the deal and will be continued 
separately. 


Alec Moss Participates 


Alec Moss, associate of Mr. Agnew and 
advertising and exploitation executive, also 
has invested in Harry Sherman Productions 
and will supervise advertising-publicity and 
some sales activities under the new arrange- 
ment. 

The Sherman project, signed by William 
C. MacMillen, Jr., president of Eagle Lion 
Classics, and Mr. Agnew, was announced 
last week at the Eagle Lion Classics sales 
convention at the Warwick Hotel, New 
York. It calls for the production of four 
pictures annually with an average budget 
of $1,000,000 and six Westerns which 
should be budgeted at from $300,000 to 
$350,000 each. 

Two of the top-budget films will be in 
Technicolor. The Westerns all will be pho- 
tographed in color. Mr. Sherman plans to 
deliver his first big-budget film and one of 
the low-cost Westerns by February 1. After 
that Eagle Lion Classics will be able to re- 
lease one of the top-budget pictures every 
three months and a Western every two 
months. 


New “Hashknife” Series 


At a press conference, Mr. Sherman, who 
has produced the Hopalong Cassidy series, 
said the Westerns would be a new series 
based on the Hashknife stories written by 
William C. Tuttle. These stories have been 
published in books and magazines since 1920 
and some 150 yarns at present are available 
for filming. According to the veteran pro- 
ducer, the Hashknife stories are very popu- 
lar abroad and especially with the British 
audience. 

A new male star will be sought for the 
Hashknife series and he will be cast oppo- 
site George “Gabby” Hayes, who has been 
signed to an exclusive contract for these 
Westerns. The lineup for the Hashknife 
films at present includes “The Valley of 
the Vanishing Herds,” “Tumbling River 
Range,” “Horseshoe Luck,” “The Mystery 


of Red Triangle,” “The Big Pay-Off” and 
“Deception Trail.” 

Mr. Sherman said that Mr. Tuttle’s latest, 
“Straws in the Wind,’ may be substituted 
for one of the pictures currently scheduled. 
The series will be produced on location in 
Utah, New Mexico and Texas. 

Mr. Sherman said that top Hollywood 
names would be used in the higher budget 
productions. The titles of the first year’s 
films are “Tall Man from Texas,” “The 
Pride of Palomar,’ both to be made in 
Technicoler; “The Golden Lady” and 
“Wherever the Grass Grows.” 

Bank financing of the productions has al- 
ready been arranged, it was said, but Eagle 
Lion Classics will not participate in this 
phase of the program. 

At the company’s sales convention, Mr. 
MacMillen predicted that the next six 


months might see the rise of Eagle Lion 
Classics to a position as the foremost dis- 


tributor of independent product in the in- 
dustry. The company was to hold a three. 
day regional sales meeting in Chicago at the 
Blackstone Hotel for the three-day period, 
September 14 to 16. 

The home office delegation to the Chicago 
meeting was headed by Mr. MacMillen, who 
was accompanied by William J. Heineman, 
vice-president in charge of distribution, and 
B. G. Kranze, general sales manager. 

Also in the group which left New York 
Wednesday were Leon Brandt, national 
director of advertising and publicity; Milton 
E. Cohen, eastern division manager; Jack 
Schlaifer, sales representative for N. Peter 
Rathvon; Joseph Sugar, head of the Eagle 
Lion Classics contract department, and Jules 
K. Chapman, in charge of branch adminis- 
tration. 

The Chicago meeting was to have been 
highlighted by disclosure of details of the 
“Bill Heinman Drive” which features more 
than $62,000 in cash prizes for members of 
the company’s exchanges. In addition to that 
prize money there also will be prizes for the 
best sales performance on “The Jackie 
Robinson Story,” according to Mr. Cohen, 
drive captain. 

For the best results nationally, the first 
prize will be $750. 





FIRST CONVENTION for a new company. The scene, in these pictures, as executives and 
sales figures of the new Eagle Lion Classics met at the Hotel Warwick, New York, and 
heard of contracts and personalities which assure a steady flow of product. Above, Neil 
Agnew, who with the Harry "Pop" Sherman organization will deliver 50 westerns to the 
company during the next five years; Bernard J. Kranze, general sales manager; Mr. Sherman, 
producer; and William J. Heineman, vice-president in charge of distribution. 

Below, some of the sales personnel with Mr. Kranze and Mr. Heineman. In order are 
Clayton Eastman, New England district manager; J. L. Lutzer; southern division manager; 
Mr. Kranze; Jack Schlaifer, producer representative; Mr. Heineman; and Milton Cohen, 


eastern division manager. 
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MPEA ACCEPTS BRITISH 
PACT: HAS BONUS PLAN 


U. S. Companies to Convert 
23% of Amount Spent on 
British Production 


The board of directors of the Motion Pic- 
ture Export Association last week accepted 
“in principle” the terms of a new Anglo- 
American film agreement which is to run 
for one year starting October 1. 

The pact makes provision for a three- 
pronged bonus formula under which the 
American companies will be permitted to 
convert into dollars a sum equivalent to 23 
per cent of sterling expenditures for film 
production in Britain; 50 per cent for out- 
right purchase of British films, and 50 per 
cent of sterling paid to British interests for 
distribution of their pictures in the Western 
Hemisphere. 


$7,635,000 in Frozen 
Sterling Available 


According to figures submitted to board 
members by Fayette Allport, representative 
of the Motion Picture Association of Amer- 
ica in England, the American companies 
should earn an estimated $34,550,000 in the 
British market during the pact year. As of 
October 1, the eight majors will have $7,- 
635,000 in frozen sterling available in Brit- 
ain. 

Mr. Allport informed the board that the 
American objective had been to negotiate 
an agreement resulting in minimum bonus 
earnings of $3,856,000 and that this objec- 
tive had been achieved. He pointed out, 
however, that this figure could rise sharply 
should the Americans choose to employ the 
$5,700,000 now set aside for other uses such 
as export prints, etc., for bonus-earning 
activities. 

Considering the estimated $34,000,000 
earning and the continued annual remittance 
of $17,500,000 during 1950-51, along with 
the bonus remittance, Mr. Allport indicated 
his belief that the Americans would have 
some $13,700,000 available for production 
investment and the distribution or acquisi- 
tion of British pictures during the one-year 
period, 


Submits Comparisons for 
A Two-Year Period 


He submitted comparative figures for the 
two-year period from 1948 to 1950 when 
five American companies spent $15,204,000 
on production in Britain and the acquisition 
and distribution of British films while three 
others—Paramount, United Artists and Uni- 
versal—spent $2,374,000 for a grand total of 
$17,578,000. 

Assuming, wrote Mr. Allport, that 60 per 
cent of this outlay was expended during 
the second year, the break-down is as fol- 
lows: production: $8,582,000; distribution: 
$1,531,000 and acquisition, $434,000. 
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SIMPP APPROVES 
BRITISH PACT 


Although not in possession of all 
details, the Society of Independent 
Motion Picture Producers in Holly- 
wood last week approved the new 
American-British remittance pact, 
leaving Ellis Arnall, SIMPP president, 
free to accept the terms of the agree- 
ment without a further report to the 
membership. Mr. Arnall has com- 
mented that the new deal is "better 
than what we had, but not all we had 
a right to expect." 








Applying the newly-approved bonus for- 
mula to the American performance during 
the past two years, it would have resulted 
in additional remittances of $2,578,000 for a 
production investment of $11,194,000; $997,- 
000 for a $1,996,000 investment in distribu- 
tion, and $283,000 for $565,000 spent in 
acquiring British films outright. 

The basic terms of the new deal were 
negotiated in London last July by the Brit- 
ish Board of Trade and an American in- 
dustry mission headed by Eric Johnston, 
MPAA president, and Ellis Arnall, presi- 
dent of the Society of Independent Motion 
Picture Producers. 


Represent Concession By 
British Government 


It is understood that last week’s meeting 
of the MPEA board ratified the pact with 
some misgivings. It was made plain that the 
board did not like the agreement to set a 
precedent-making pattern and that it was 
disappointed by the 23 per cent bonus figure 
as an incentive to production. It neverthe- 
less represents a concession on the part of 
the British, whose original terms conditioned 
such a bonus on the maintenance of the pro- 
duction level set during the first two pact 
years. 

The MPEA board voted a unanimous 
expression of thanks to Mr. Allport and his 
team of technicians “for their arduous and 
complex task of evolving an acceptable oper- 
ating formula.” 

Following the top-level talks between Mr. 
Johnston, Mr. Arnall and Mr. Wilson, a 
technical committee took over. It consisted, 
on the British side, of R. G. Somervell and 
Sidney Golt of the Board of Trade; A. E. 
Drake and O. O’Donovan of the Treasury, 
and V. G. Baker of the Bank of England. 
Mr. Allport and the secretaries of the Amer- 
ican companies in London represented Hol- 
lywood. Later a special advisory group was 
set up and there were joint meetings August 
16, 17 and 25. 

In his communication to Mr. Johnston, 
outlining the history of the talks and the 


various aspects of the final formula, Mr. 
Allport relates that it soon became apparent 
that neither side was willing to accept the 
gross billings basis, with the British par- 
ticularly voicing their objections. After pre- 
liminary discussions “the British recognized 
the need to sacrifice incentive to gain effec- 
tive administration,” wrote Mr. Allport. 


Every Company Put on Par 
With Every Other 


He further said that in drawing up the 
basis of the formula “we used the opera- 
tional statistics and the unremittable sterling 
position of the eight companies only, and 
there was no pre-allocation or ear-marking 
of bonus in any sense of the word, putting 
every company on a par with the other. The 
bonus earnings are limited only by the fro- 
zen sterling.” 

The Americans took the position that the 
possibility of earning 95 per cent of the total 
bonus (around $4,000,000) should be with 
the eight companies. The British originally 
offered a 20-50-50 formula and were deter- 
mined to limit bonus earnings to $2,000,000 
“providing we did no more for their films 
here than we had in the past,” said Mr. 
Allport. With. the Americans shooting at a 
minimum of $3,800,000 “it soon became ob- 
vious that these objectives were arithmeti- 
cally irreconcilable” and after some further 
discussions the British yielded to the extent 
needed to bridge the gap. 


Newsreel Rentals in 


England Are Raised 


Lonpon: Following promptly on the revo- 
cation of the Board of Trade’s Film Stock 
Control Order, which restores a free market 
in newsreels, the News Reels Association 
has raised the rentals of the reels. 

London West End theatres and newsreel 
houses now will have to pay £20 for new 
releases ; £10 for releases three days old and 
£6 for reels six days old. Provincial and 
London suburban houses must pay £12.10s 
for new reels; £6.5 three days old £3.15 six 
days old. Fifty per cent extra will be 
charged for crossovers between two theatres. 

E. T. Carr, managing director of J. Ar- 
thur Rank’s General Film Distributors con- 
trolling Gaumont-British News and the Uni- 
versal Reel—he is also chairman of the 
News Reel Association, points out that apart 
from a 10 per cent increase last December 
to meet higher stock prices, newsreel prices 
have remained static since 1932. Salaries 
have more than doubled and there has been 
a big increase in operational costs. 


Loew's Votes Dividend 

Loew’s board of directors this week de- 
clared a quarterly dividend of 37% cents on 
the common stock, payable September 30 to 
stockholders of record September 15. 
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Terry Ramsaye Says 








NOBODY KNOWS just how many and 
what persons own the motion picture in- 
dustry of America. A guess would be 
maybe nearly a quarter of a million per- 
sons; a small number for so conspicuous a 
business. But that stockholder list repre- 
sents a firm core of those who are most 
interested in the screen. The principle 
attention they get, and that but recently, 
is the annual statements. Some are good 
literature, some are right dusty. Each in- 
formed stockholder could be encouraged 
to be a radiating source of goodwill and 
understanding. The great industrials are 
increasingly recognizing this, and utilizing 
the opportunity. 

Motorola, television and radio manu- 
facturer, has instituted a "stockholder of 
the year" competition, based on submis- 
sions of suggestions for the good of the 
business. This year the winner was a 
secretary in Little Rock, Arkansas. Her 
reward: a week of entertainment in Chi- 
cago as guest of the company, culminating 
in a banquet, and her choice of a radio 
or TV set. 

The lady won with an advertising idea, 
confidential until the campaign breaks. 

A week in Hollywood or New York would 
be a lure. It would be nice in movieland tu 
hear something from stockholders besides 
bitter remarks at annual meetings, and law 
suits. 


®@ 8 ®@ 

KEITH GLENNAN, President Truman's 
choice for a place on the five man Atomic 
Energy Commission, may be pointed to 
with some possessive pride by our industry. 
Mr. Glennan, currently president. of the 
Case Institute of Technology, spent more 
than a half a dozen years with Erpi in New 
York and in Hollywood at General Service 
Studios, and also is credited with a term 
at Paramount and with Sam Goldwyn. Mr. 
Glennan is an executive by disposition and 
gift. He is genial company across the 
tablecloth—and that's where the big figur- 
ing is done, always. 


e@e @ 

MOSCOW RADIO, so it is reported by 
the United Press, has observed that film 
workers abroad look to Soviet films as a 
“leading and most lofty art,"’ and in the 
next breath has charged the Russian pic- 
ture industry with “feeble, frivolous and 
irresponsible," productions. A total er- 
ror; not good enough in the first place, nor 
bad enough in the other. Have you 
noticed of late how unfashionable it has 
become in certain California areas to be 
even slightly pink? Whims of genius, 
maybe. 


SPEAKING of public relations, again, let's 
consider three newspaper clippings on this 
desk. Wilby-Kincey has found occasion to 
transfer a manager, Norris Hadaway, from 
Greensboro, N. C., to a post in Birming- 
ham, Ala. The Greensboro Daily News edi- 
torialized: "All the time he was moving up- 
ward with his company, he was moving up- 
ward in civic and community service and 
in the estimation, admiration and evalua- 
tion of his fellow citizens . . ." 

The Greensboro Record remarking at 
length, said: "A list of Norris Hadaway's 
civic activities reads like a catalogue of 
community affairs . . ." 

Then from the town where he had 
worked a dozen years before, Burlington, 
N. C., The Daily Times-News observed 
that Mr. Hadaway was: “. . . an outstand- 
ing example of many in the organization ... 
a lengthy succession of managers here have 
contributed thousands of hours in behalf of 
civic projects...” 

In view of this manager's continued pro- 
motions it appears probable that he was 
also doing something of a job of running 
a theatre to the taste of his public. That is 
public relations right where they relate. 


A FIRESIDE statistician figured the other 
day that about 20 per cent of camera 
time in Hollywood was being devoted to 
outdoor drama of "Western" derivation. 
Part of this is at once to be attributed to 
the stimulus of the Hopalong Cassidy fever 
in television. But Gary Cooper, more of a 
philosopher than his fans know, considers 
that the drama of the "Westerns" has its 
appeal as reflecting a way of life remote 
from the growing ordeals of a crowded 
industrialism. That can be, too. We were 
talking of life on the range one day. 

"Those fellows have something—and 
they know it," he observed. 

My favorite contention is that the West- 
ern has had its enduring place not because 
of the glamours but because its structure 
is straight line simple movement, unclut- 
tered by psychological intricacies and the 
pet nt Am of conscious dramatic tech- 
niques. The common man understands it 
even when he is tired. 

Fame, even world fame, has come to 
several of the better cowboys, real and 
synthetic, without ever a run on Broadway 
or any metropolitan first runs. 

Maybe there's a television gold mine 
locked up in the vaults in the negatives 
of the Tom Mix classics. He'd be new to 
most of the audience, and somewhat more 
real than Buffalo Bill. 
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Wallis Sets 
Lineup tor 
Season 


Hal B. Wallis, producer releasing through 
Paramount, will make three or four pictures 
during this year and next, he said in New 
York Tuesday following his return from sey- 
eral weeks abroad. One, to be made in 
England beginning in May or June, will be 
“Son and Stranger.” Two others will begin 
in Hollywood this Fall. One will star Mar- 
tin and Lewis, comedians; the other, Burt 
Lancaster. 

One of the Hollywood productions will be 
in Technicolor, he added. The British pic- 
ture will cost more than $800,000, from 
frozen funds. 

In Europe, Mr. Wallis arranged for the 
premiere of his newest film, “September Af- 
fair” at the Sistine Theatre, Rome, Thurs- 
day. He also attended its showing at the 
Venice Film Festival. 


Nominate Directors for 


Picture Pioneers 


Candidates for the board of directors of 
the Motion Picture Pioneers were selected 
by that organization’s nominating commit- 
tee in New York this week. The candidates 
will be voted upon at a meeting in Novem- 
ber. They are: Jack Alicoate, Barney Bala- 
ban, Harry Brandt, Steve Broidy, Jack 
Cohn, Sam Dembow, Jr., Ned E. Depinet, 
G. S. Eyssell, S. H. Fabian, James R. 
Grainger, Abel Green, William J. Heine- 
man, John J. O’Connor, R. J. O’Donnell, 
Martin Quigley, Sam Rinzler, Herman Rob- 
bins, Gradwell Sears, Spyros Skouras, Al- 
bert Warner and Joseph Vogel. 


Speakers, Activities for 
Wisconsin Allied Meeting 


Program for the annual convention of the 
Allied Independent Theatre Owners of Wis- 
consin, at the Hotel Schroeder, Milwaukee, 
was disclosed there this week by Ben Mar- 
cus, president, and Angelo Provinzano, gen- 
eral chairman. The convention will feature 
an equipment display, and will be from Octo- 
ber 30 through November 1. 

S. J. Goldberg will lead discussion on 
drive in theatres; Russell Leddy will per- 
form similarly in the subject of key runs; 
Eric Brown will supervise a forum on small 
towns; and Edward E. Johnson will talk 
about subsequent runs. 

Committee chairmen are: Arnold Brumm, 
tickets; A. Spheeris, publicity; Charles 
Trampe, program; Helen Hanke, ladies; 
Frank McWilliams, reception ; Edward John- 
son, exhibits and year book; William Pierce, 
registration. 


Drive-Ins to Open 

Philip Smith announced that his three 
New Jersey drive-ins will be ready for oc- 
cupancy by the end of September. 
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Golden on 
Allocation 
Authority 


WasuHinctTon: Nathan D. Golden, film 
chief of the Department of Commerce, will 
be the contact man for the industry when 
material shortages begin to make themselves 
felt. 

The motion picture branch of the Com- 
merce Department has been made part of the 
new National Production Authority which 
Charles Sawyer, Secretary of Commerce, set 
up over the last weekend to administer 
priority, allocation and inventory controls 
under the Defense Production Act. 

Meanwhile it was announced that all 
branches of the film industry are specifically 
exempted from the Administration’s order 
that businessmen preserve all price and cost 
records for the period from May 24 to June 
24, 1950. Film rentals and admissions were 
among a long list of items exempted in the 
Economic Control Law from any possibility 
of wage and price controls. The same holds 
true for radio and television. 

The Production Authority will have the 
right to set up and enforce building con- 
trols, should they become necessary. There 
is satisfaction in industry circles here over 
the fact that Mr. Golden will be the indus- 
try’s contact man since he is familiar with 
its problems and will be able intelligent'v to 
represent its interests in the top-level agency 
which will supervise steel, copper and other 
scarce materials. 

“There is no reason for anyone to become 
alarmed or panicky,” Mr. Golden said. 
“There won’t be any allocations of building 
permits for quite a while, and there is no 
reason for anyone to start running to the 
Government yet. If any exhibitor has trouble 
finding materials for a theatre he is build- 
ing, he should go out and keep looking.” 

William Henry Harrison, president of the 
International Telephone and Telegraph Cor- 
poration, will be top administrator of the 
new authority. 


Plan Five Drive-Ins 


Theatre Enterprises, Inc., is planning new 
drive-ins in towns where they now have in- 
door theatres. They will be located in Ne- 
braska City, Neb.; Beloit, Hiawatha, Oss- 
watomie and Paola, all in Kansas. 


Academy Willed Photos 


According to the terms of the will of the 
late Georges Jomier, the Academy of Mo- 
tion Picture Arts and Sciences has received 
a collection of autographed photographs of 
old-time motion picture personalities. 


Open House in Georgia 

The new Martin theatre, Thomson, Fla., 
has opened. Under construction for about 
six months, the house will replace the Knox, 
which closed recently. 
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National Theatres Gets 
$7,500,000 Loan 


National Theatres, subsidiary of Twentieth 
Century-Fox, has entered into a $7,500,000 
loan agreement with three big institutions, 
it was learned this week. 

The loans have been made by Metropoli- 
tan Life Insurance Co. for $4,500,000; Bank 
of America for $1,500,000, and the Chase 
National Bank for $1,500,000. The note 
taken by Metropolitan bears three and a half 
per cent interest and matures in 10 years. 
The banks took notes bearing two and a half 
per cent interest and maturing August 1, 
1955. 

There were no indications of the purpose 
of the loan, other than a recent report that 
20th-Fox planned to retire its outstanding 
preferred stock with funds to be received 
from National Theatres as a corollary of 
the projected separation of production-dis- 
tribution from exhibition. 


Blumberg 5-Year Pact 
Calls for $1,500 Weekly 


The five-year employment contract drawn 
up for Nate J. Blumberg, Universal presi- 
dent, calls for a salary of $1,500 a week, plus 
reasonable expenses, starting January 1, 
1951. 

In addition, the contract stipulates that 
Mr. Blumberg is to receive $1,000 per week 
for five years beginning January 1, 1956, “in 
recognition of past services and in considera- 
tion of voluntary reductions by him in sal- 
ary” in recent years. 

Mr. Blumberg’s present salary should be 
$2,000 a week, but he took a voluntary cut 
to $1,500, along with other Universal execu- 
tives, in 1948. The new contract has yet tu 
be approved by the stockholders. 


TOA's Sullivan Asks 
Baseball Televising 


Gael Sullivan, executive director of The- 
atre Owners of America this week lodged an 
official protest with Baseball Commissioner 
Chandler and the heads of the American 
and National Leagues over organized base- 
ball’s opposition to theatre televising of the 
world series. His statement said: 

“The feeling is growing that this is a dis- 
criminatory action against the motion picture 
industry which has contributed so substan- 
tially toward the popularization of baseball 
throughout the country, through newsreels 
and other subjects.” 

He added: “It is difficult to say how thea- 
tre television can be harmful to baseball’s 
interest.” 


To Rebuild Theatre 


Publix-Lucas of Atlanta has given a con- 
tract to the Mathis Construction Company 
of Athens, Ga., to rebuild his Elberta thea- 
tre, Elberton, Ga., recently destroyed by fire. 


Alabama Theatre Opens 

The DeKalb theatre in Fort Payne, Ala., 
which had been under construction for eight 
months, has opened. The house seats 700. 





Producers 
Ask Finance 
Plan Data 


Hottywoop: The Bankers Trust plan for 
independent financing looked brighter this 
week when the executive committee of the 
Society of Independent Motion Picture Pro- 
ducers approved a letter to the organiza- 
tion’s membership conveying questionnaires 
eliciting business data covering the past 12 
years. 

The information, which would show the 
soundness of independent production over 
this extended period, was one of the condi- 
tions under which Bankers Trust agreed to 
make financing available. The records of the 
independents would be surveyed by an out- 
side research organization, at the expense of 
Bankers Trust. 

The financing project was first disclosed 
by Alex Ardrey, executive of Bankers Trust, 
in a talk before the SIMPP membership 
here some months back. Mr. Ardrey had 
been brought to the coast for that purpose 
by Ellis Arnall, SIMPP president. 

The Ardrey plan contemplates the forma- 
tion of a financing corporation set up to pro- 
vide $10,000,000 in investment capital, ob- 
tained by the sale of stock on the open mar- 
ket, for the backing of independent produc- 
tion. Bankers Trust would provide an equal 
sum and would provide organizational ex- 
penses and continuing advisory and super- 
visory services. 

George Bagnall, former United Artists 
studio head, was authorized by Mr. Arnall 
to conduct a survey of individual producers 
and their attitudes towards the project. He 
conferred with Mr. Arnall here early this 
week. 


$500,000 Theatre Planned 

Construction of a new theatre, to cost an 
estimated $500,000, will start within 60 days 
at Lewiston, Idaho, it has been announced 
by the Sterling Theatres, Inc., of Seattle. 
The theatre will seat 1,450. This will be the 
first venture in the state for the circuit, 
which operates theatres in Washington and 
Oregon. 


Arctic Picture Planned 

A three-man camera crew of Canada’s 
National Film Board was to leave Montreal 
this week for a 15-month stay in the Cana- 
dian Arctic, where they will produce a co- 
ordinated series of films in 16mm color on 
the Eskimo. The crew includes Mr. and 
Mrs. Doug Wilkinson and Jean Roy. 


Korda Gets Song Rights 


Alexander Korda has concluded an agree- 
ment with Bridget D’Oyly Carte, chairman 
of the D’Oyly Carte Opera Company, giv- 
ing him rights to songs and scenes from 
Gilbert and Sullivan operas in films to be 
made next year. Miss Carte will collaborate 
on the pictures. 
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PARAMOUNT’S GOT ANOTHER TERRIFIC 
MONEY-MAKER! Following directly upon the 





sensational boxoffice news of “Sunset Boulevard” 
come the smash figures of Bob's new Technicolor 
comedy. In 60 representative key dates, “Fancy 


Pants has run from 12% to 15% ahead of Hope’s 





previous record-breakers, “The Paleface’ and 
“Sorrowful Jones. No wonder the whole industry 


is talking “Paramount’... because picture after 






picture is proving by performance that Paramount 









has the product paying off biggest today! 






starring 


BBOB HOPE: Maze 


Chest 
and 


LUCIE BALL 


i A, -» BRUGE CABO JACK KIRKWOOD 


Produced by Directed by 


ROBERT L. WELCH - GEORGE MARSHALL 


Screenplay by Edmund Hartmann and Robert O'Brien - Based on a Story by Harry Leon Wilson 









HOLLYWOOD FIGHTING 
HARMFUL REPORTING 


by FRED HIFT 

Hollywood is fighting an up-hill battle to 
change its image in the mind of the public. 

In the early days of the industry, and es- 
pecially in the uninhibited twenties, the pro- 
duction community established for itself a 
certain reputation, much of it rooting in the 
imaginative mind of press agents and care- 
fullly nurtured in the columns. 

In today’s saner age, anxious to wipe out 
earlier impressions of Hollywood as a center 
of extravagance and sin, the industry is find- 
ing the going tough. The press continues to 
harp on the old theme and sensationalism 
is rampant in the columns. As the public’s 
interest in the glamor capital continues un- 
abated, papers are flooded with items on 
pictures, personalities and various and 
sundry aspects of the business. 


Much Data Accurate, 
Rest Often Vicious 


Much of this information represents accu- 
rate, factual reporting. The rest, however, 
often is inaccurate, vicious and tinged with 
personal motives. Underlying it is the no- 
tion that the harder you hit and criticize the 
movies, the better the public likes it. 

In one of his recent columns in the New 
York Daily Mirror, Jack Lait,, substituting 
for Walter Winchell, printed the following 
item : 

“Hollywood actors cutting didoes in New 
York are not news. But there has been a 
rash of incidents recently. Drunken exhibi- 
tionism, raw brawls, arguments with wait- 
ers and taxicab drivers, passes at strange 
women in public places are among the pec- 
cadillos of the past week.” 

Mr. Lait didn’t bother with details. He 
didn’t cite dates and places. And, more 
important still, he didn’t name names, and 
so no one was able to query the columnist 
on whom he chose to group under the gen- 
eral heading of “Hollywood actors” and 
what precisely was the purpose in running 
the story in the first place. 


Material Sometimes Used 
Without Checking 


Since Hollywood, especially during the 
slacker season, can provide only so much 
news, the missing items often are fed to the 
columnist who is in no position to be too 
discerning about what he gets. It is also 
admitted quite frankly that often a bit of 
information comes across his desk which 
obviously merits a check; and that this check 
is not made for fear that the item might 
prove a dud. These news bits may take a 
strong anti-Hollywood slant, but are car- 
ried, without necessarily malicious intent, 
simply to fill space. 

Although the industry has a tendency to 
wash its linen in public, there still remains 
a truly astonishing amount of ignorance 
among news writers on the actual workings 








STUDIO PUBLICISTS 
SEEK SAFEGUARDS 


The Studio Publicity Directors 
Committee is seeking safeguards for 
the industry and the press against 
the dissemination of damaging mis- 
information by irresponsible repre- 
sentatives. In a letter to Dore Schary, 
chairman of the public relations com- 
mittee of the Motion Picture Indus- 
try Council, the studio group has 
suggested the establishment of pub- 
lic relations committees within the 
principal talent guilds to deal directly 
with members "to whom are attri- 
buted published utterances fashioned 
to further their own individual inter- 
ests at the expense of fellow mem- 
bers of their profession.” 








of such institutions as the Production Code 
Administration (frequently referred to as 
“the censor”) and others. Mr. Winchell, 
in his column of June 6, reported that Frank 
Sinatra had been tipped off he was to be 
“banned” by the Johnston Office because 
of his trip to Spain to see Ava Gardner. 

The Motion Picture Association of Amer- 
ica wired Mr. Winchell that the item was 
“news to them.” Whereupon the widely-syn- 
dicated columnist once again quoted Sinatra 
to the effect that he had been told he would 
be banned “to appease Senator Johnson, the 
reformer.” A simple phone call, and Mr. 
Winchell could have gotten the facts 
straight. 


Dorothy Kilgallen in 
Attack on Exhibitors 


Probably the most vicious and ill-man- 
nered blast against the industry—and exhibi- 
tors in particular—came in March from 
Dorothy Kilgallen in her Voice of Broad- 
way column in the New York Jozrne!- 
American. Headlined “Speaking for My- 
self,” it was written after Miss Kilgallen 
had talked to “a couple of exhibitors” who 
had just come from Twentieth Century- 
Fox’s Showmanship meeting at Chicago. 
Said Miss Kilgallen, after comparing ex- 
hibitor complaints to “the noise of a stuck 
pig”: 

“Nobody is going to the movies any 
more. At least, hardly anybody. On Sun- 
day night in their towns you can shoot a 
moose in the theatres without danger of hit- 
ting a paying customer. ... Television 
pulled the loudest screams. In areas where 
video is established, the theatre owners 
know what it has done to them: it has emp- 
tied their houses. .. .” And so it went. 

On June 14, Miss Kilgallen confided to 
her readers that she was “good and bored 
with Western movies” and declared that “if 


I never see another film containing a sheriff, 


a saloon, a posse and a bunch of cowboys... | 
I will be a very happy creature.” On Ay. 7 
gust 9, she had picked up a report that © 
Jack L. Warner “will announce his retire. 7 


That 


ment within the next six months.” 


trial balloon collapsed and Miss Kilgallen ~ 


ran a retraction of sorts. 

Closing their eyes to the rigours of sum- 
mer television entertainment, columnists like 
to compare it to Hollywood, to the latter’s 
disadvantage. Interviewing Howard Dietz 


in the Herald Tribune July 9, Tex and Jinx © 


McCrary opened the interview with the 
paragraph: “ Hard-prcssed 


television programs, will consult every medi- 


cine man in the book before the year js 7 


over...” 


Winchell Uses COMPO 
Report as Basis 
Misinformation is rampant in the col- 


umns, usually after some industry meeting 7 


Based — 


has made the trade press headlines. 
apparently on COMPO’s report on theatre 
closing because of the 20 per cent tax (the 
report failed to cite other reasons), Mr. 
Winchell trumpeted that “685 movie thea- 
tres have closed since January 1” (COMPO 
said 580) and gave the cause as the failure 
of big name movie stars to pull at the box 
office. 

Hedda Hopper on July 11 reported that 


“England has banned Metro’s ‘The Next | 


Voice You Hear .. .’ in toto (which isn’t 
true) ; Danton Walker had Milton Berle do- 
ing movies at the Fort Lee studios, and he 
also had U. S. television men “flocking to 
Canada” (which has been denied). Often a 
report may crop up in one column and then 
be repeated in several changed and expanded 
versions in the others. A denial of the 
original story is blandly ignored. 

Art Arthur, executive secretary of the 
Motion Picture Industry Council, is, within 


a limited scope, doing everything possible j 


to counteract stories harmful to Hollywood. 
His contact with columnists is restricted be- 
cause of the fear of charges of “censorship.” 
Mr. Arthur is doing his best to provide 
speakers and stars on personal appearance 
tours with positive and informative material 
on Hollywood and its record and in this is 
aided actively by the studio publicity di- 
rectors. 


Offer Information About 
Hollywood as Normal 


He reports that columnists are using more 
restraint and care in their comment on the 
personal relationships of performers in the 
limelight, and that he is getting good results 
with the dissemination of information about 


Hollywood to show that its crime rate and 3 


record of public service are better than those © 
=| 
be | 


of communities of comparable size. Tenta- 
tive attempts also are made to obtain the 
cooperation of new talent to keep them out 


of trouble that may be stirred up by over: | 


zealous press agents. 
“We badly need wider 


Mr. Arthur. “It’s a big job to change the 


public’s thinking, but I’m sure we'll succeed ; 


in time.” 


Hollywood, | 
squeezed between worse movies and better ~ 


dissemination ~ 
of good, sound material on Hollywood,” says 7 
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Faith in UA 
Is Voiced 
By Stiliman 


Robert Stillman and Irving Rubine, who 
made “Sound of Fury” for United Artists 
release and plan “Queen for a Day” and 
four others for release through the same 
company, called trade writers to luncheon 
in New York Monday and expounded their 
viewpoint about audience tastes, picture 
financing, the role of the independent pro- 
ducer, and the function of United Artists 
as an outlet for individual producers. 

Of the latter, they said they had complete 
confidence in the new management, after 
conversations with its principals, and previ- 
ous knowledge of its continuing sales force, 
and that Mr. Stillman, who was partner 
with Stanley Kramer in production of 
“Home of the Brave” and “Champion” had 
evidence of the ability of the United Artists 
sales force in the weekly checks he received 
from his share of the-returns of those pic- 
tures. 

Of picture financing, they remarked that 
Bank of America officials needed merely to 
be told that their pictures would have United 
Artists release. 

The independent producer, no longer a 
“one picture” individual, receives a better 
share of returns and a respect for personal 
viewpoint at United Artists, in contrast to 
treatment from a major studio, both said. 

Pictures with a serious viewpoint have 
their own, and grown, audience, domesti- 
cally, as proved by the Kramer productions, 
they said. However, they cautioned, bud- 
geting should be based, not upon studio 
routine or prestige, but strictly upon the 
estimation of that audience. 


Smith Details Contracts on 


"Scheduled Performance" 


Andy W. Smith, Jr., vice-president and 
general sales manager of Twentieth Century- 
Fox, this week disclosed contractual details 
of the “scheduled performance” plan which 
the company will put into effect for “All 
About Eve.” 

The “All About Eve” contract will specify 
that no patron is to be seated after the pic- 
ture starts; at the conclusion of each per- 
formance the theatre is to be cleared; tickets 
for each performance may be sold in advance 
and seats made available for holders of tick- 
ets so purchased; the picture, and the man- 
ner in which it is to be shown, is to be ad- 
vertised at least two weeks in advance so as 
to acquaint patrons with the policy and also 
with the excellence of the picture. 

The contract also stipulates that “the ex- 
hibitor agrees not to exhibit any other fea- 
ture length picture on the same program 
with the picture licensed hereby.” An ac- 
companying memo informs exhibitors that it 
is 20th-Fox’s intention to refuse to license 
“All About Eve” to any theatre that will not 
agree to the company’s contract stipulations. 
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Harland Rankin, circuit own- 
er, traveler, and What the Pic- 
ture Did for Me contributor for 
many years, has returned to 
his home at Chatham, On- 
tario, after a trip through the 
northwestern United States and 
western Canada. En route he 
visited and chatted with exhib- 
itors in every town and city 
from South Dakota to Brit- 
ish Columbia. His observations, 
and conversations will be re- 
ported in a series of articles 
starting in Motion Picture Her- 
ald next week. 








Fox Milwaukee Houses 
Increase Admissions 


Because of the gradual rise in attendance 
and also on account of higher operational 
costs, three downtown and at least 10 Fox 
neighborhood theatres in Milwaukee have 
increased their admission prices. The down- 
town situations—the Wisconsin, Palace and 
Strand theatres—have abolished the special 
44-cents price for adults admitted before 1 
P.M. The admission now is 60 cents for 
adults and 25 cents for children in the after- 
noon, and 95 cents for adults and 35 cents 
for children at night. Previously the down- 
town houses had a flat charge of 25 cents 
for children. Harold J. Fitzgerald, president 
of the Fox-Wisconsin Amusement Corp., 
said it was part of a national trend to cover 
costs with higher admissions. 


Skouras Urges World 
Fight Aggression 

Speaking for the Crusade for Freedom 
this week on the American Broadcasting 
Company network, Spyros P. Skouras, 
president of 20th Century-Fox, hailed the 
efforts of “decent-minded citizens to police 
the free world against aggression.” A guest 
on the Taylor Grant program, he praised 
the Crusade for its attempt to break through 
the propaganda barriers with information 
about the democratic way of life. 


Western Amusement Buys 
Baker Oregon Group 


Baker Theatres, at Baker, Ore., has been 
sold to the Western Amusement Company, 
of Los Angeles. The latter is headed by 
Ted Jones. The former was led by Frank 
Buckmiller, vice-president and general man- 
ager. Other principals of the Baker com- 
pany were Freeman Geddes, president, and 
Leona Rand, secretary. No sales price was 
disclosed. Western Amusement has Oregon 
offices in Portland. 


To Handle Religious Film 


Distribution rights to the religious fea- 
ture, “Marie Therese,” have been acquired 
by the Simpex Company, Inc., from Atlan- 
tic Film of Paris for the United States, 
Cuba, Venezuela, Colombia and Mexico. 


SMPTE to 
HoldMeeting 
October 16 


Technical advances in the fields of motion 
pictures and television will be presented and 
discussed in 52 papers to be read at the 
68th semi-annual convention of the Society 
of Motion Picture and Television Engineers 
at the Lake Placid Club, Lake Placid, N. Y,, 
October 16 to 20. 

There will be 10 technical sessions during 
the convention, all but one during the morn- 
ings and afternoons of the week. 

At a special session on the evening of the 
16th, the Society’s Journal Award, its Prog- 
ress Medal, the Samuel L. Warner Memo- 
rial Award and honorary memberships will 
be presented and there will be an important 
guest speaker. That session also will be the 
occasion for the President’s address and the 
introduction of new officers and governors- 
elect. 

The tentative schedule of the convention, 
according to Earl I. Sponable, SMPTE 
president, embraces television on Monday 
afternoon; Television Film and Television 
- Sound Recording on Tuesday ; Magnetic Re- 
cording and high-speed photography on 
Wednesday and Thursday morning; Sound 
and Film Registration Thursday evening 
and Theatre Sound and Projection and The- 
atre Television on Friday. 

According to the tentative program issued 
by the Society, seven committees are sched 
uled to present reports. 


Cincinnati Theatre Tax 


Revenue Shows Drop 


According to a report by James G. Flick, 
Cincinnati County Auditor, theatre taxes for 
the first six months of this year were $24,- 
475 below the comparative period of 1949. 
This figure represented a 25.4 per cent drop. 
General city admission taxes in that city 
decreased $32,216, or 10.5 per cent, during 
this same period. 


Boston Territory 
Has 390,762 Tele Sets 


The Boston area now has 390,762 tele- 
vision receivers, according to a survey by 
stations WBZ-TV and WNAC-TV. This 
is an increase of 23,131 in one month. Four 
thousand, nine hundred and fifteen are in 
public places, the survey adds. 

The area surveyed is Boston, eastern 
Massachusetts, southern Maine and New 
Hampshire. 

The Providence area has 62,162 sets. 


To Open Savannah House 

The Savannah theatre, Savannah, Ga., 
will be opened October 14, according to an 
announcement by Mr. and Mrs. Fred G. 
Weis, who will own and operate the play- 
house. 
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ALBANY 


A continuing run of excellent product and 
cool weather led circuit executives and inde- 
pendent exhibitors to believe the next two 
months will be marked by profitable grosses. 
The outlook for drive-ins is less promising. 
_.. The Palace featured “Summer Stock,” 
playing “A Lady Without Passport” as the 
supporting attraction. The Strand presented 
“The Black Rose” and “Big Timber,” while 
the Grand revived the classic, “All Quiet 
on the Western Front,” with “Bayonet 
Charge” as second picture. The Ritz took 
“Tea for Two” on a move-over from the 
Strand, where the musical drew well. “Hi- 
Jacked” rounded out the bill. . . . Warners 
closed the Utica in Utica pending reshuffling 
of bookings to make a straight second run 
house. .. . The Warner upstate string now 
consists of 21 theatres.... Charles A. 
Smakwitz is zone manager; Ralph Crabill is 
Western district manager... . “Sunset Bou- 
levard” will play the Palace here; “Fancy 
Pants,” the Strand. 


BOSTON 


A rainy, damp Labor Day weekend 
brought the crowds into the theatre district, 
with Sunday’s take way over average. 
“Black Rose” at the Metropolitan, backed by 
a strong local campaign outgrossed any film 
at this spot this year. Other strong films 
were “Summer Stock” at the State and Or- 
pheum, “Fancy Pants” at the Paramount and 
Fenway, and “Our Very Own” in its sec- 
ond stanza at the Astor. All will hold. Even 
second runs and the suburban spots did ex- 
cellent business over the weekend... . Wil- 
liam Riseman Associates are working on 
the plans for the complete remodeling of the 
Victory theatre, New London, Conn., a Mor- 
tis Pouzzner house. As plans call for dras- 
tic structural changes, the theatre will close 
for a few months. . . . Colony Theatres, Inc., 
has signed a long term lease on the Audi- 
torium, Lynn, recently operated by Louis 
Rothenberg and his son Stanley. Stockhold- 
ers are Joseph Levine, Louis .Stern and 
Louis Richmond. The theatre will be reno- 
vated by William Riseman Associates and 
will have its name changed to the Colony. 
. . . Corey Richmond has taken over the 
lease on the State, Fisherville, Mass., from 
Sam Feldman and will operate on a weekend 
policy. 


BALTIMORE 


Holdovers dominated the first run situa- 
tion this week with only three new pictures 
opening, including “Crisis,” at the Century; 
“In a Lonely Place,” at the Hippodrome, 
plus vaudeville; “Blonde Dynamite,” with 
the reissue, “Trail of the Lonesome Pine,” 
jointly at the Times and Roslyn. Six hold- 
Overs were “Fancy Pants,” at Keith’s; “The 
Black Rose,” at the New; “Kiss Tomorrow 
Goodbye,” at the Stanley; “A Run for Your 
Money,” at the Little; “Destination Moon,” 
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at the Mayfair; “Born to Be Bad,” at the 


Town. Two reissues were offered at the 
World: “Last Days of Pompeii,” with 
“She.” .. . The Beacon theatre, newly built 


house within the four walls of the old Ca- 
sino, reopened September 9 after a $30,000 
job. It is run by the Light Street Corpora- 
tion, Aaron Samuelson, president, with Ber- 
nard Seaman and Isador Miller, part own- 
ers. Mr. Seaman, for many years at the 
Hippodrome, is managing director... . 
Yearly report of Maryland Censor Board, 
Sydney R. Traub, chairman, has been sent 
to Governor W. P. Lane and shows that 
$33,762.37, a record, was turned over to the 
Maryland Treasury after expenses were de- 
ducted. . . . Auction sale of the Imperial 
theatre, Brunswick, Md., was scheduled to 
take place September 14 at the Frederick, 
Md., Courthouse by receiver Jack Wilen, 
according to the latter. 


BUFFALO 





The Abbott, a new Dipson community the- 
atre, has reopened in Lackawanna. It seats 








WHEN AND WHERE 


September 19-20: Independent Theatre 
Owners of Ohio annual convention at 
The Plaza Hotel in Cincinnati. 

September 25-26: Allied Theatres of Mich- 
igan annual convention at the Book- 
Cadillac Hotel, Detroit. 

September 26-27: Kansas-Missouri Thea- 
tre Association annual convention at the 
Hotel President, Kansas City. 

October 2: Motion Picture Theatre Owners 
of New York, West N. Y. zone general 
meeting, Hotel Buffalo, Buffalo. 

October 2-4: Allied States Association 
national convention in Pittsburgh. 

October 8-I1: Meeting and trade show 
of TESMA, in joint session with TEDPA, 
at the Stevens Hotel in Chicago. 

October 15: Meeting of the Florida State 
Theatre Owners of Jacksonville. 

October 16-20: Society of Motion Picture 
and Television Engineers convention, 
Lake Placid, N. Y. 

October 18-19: Annual convention of the 
Kentucky Association of Theatre Owners 
at the Brown Hotel in Louisville. 

October 30-November 2: Theatre Owners 
of America convention at the Shamrock 
Hotel, Houston, Tex. 

November 13-14: Associated Theatre Own- 
ers of Indiana, fall convention, Hotel 
Lincoln, Indianapolis. 

November 19-20-21: Annual convention of 
the Theatre Owners of North and South 
Carolina at Hotel Charlotte, Charlotte, 
N. C 








1,400. . . . Eddie Cantor’s one-man show will 
be in Buffalo October 11 at Kleinhans Mu- 
sic Hall under the auspices of the Buffalo 
Philharmonic Orchestra. . . . Max Yellen, 
head of the company operating the Century 
theatre, gave his annual party for the local 
exchange managers the other day at his 
country estate in Orchard Park... . / Alex 
Stonelli has opened the Sunset drive-in in 
Middleport. ... Charles B. Kosco, 20th Cen- 
tury-Fox manager, and Mrs. Kosco leave 
soon for a Holy Year pilgrimage to Rome. 
.. . Louis Levitch has been appointed man- 
ager of the recently reopened Capitol in 
Rochester. . . . The remodeled Olympic has 
been opened in Watertown. Leon Elliott is 
manager, and William Hart, assistant... . 
Donald Seyba has succeeded Kenneth Robin- 
son as assistant manager at the Paramount 
in Rochester. Robinson is going in the 
local banking business. ... Mrs. Nina Lux, 
wife of chief barker Elmer Lux, has been 
named chairman of a newly organized wo- 
men’s group in the Buffalo Variety Club. 
Mrs. Ruth Geffen is vice-chairman; Doro- 
thy Atlas, treasurer, and Marian Gueth, 
publicity chairman. 


CINCINNATI 


“Summer Stock” gave the RKO Albee an 
approximate 50 per cent above average, for 
the best week in many months. It stays. 
Other second week holdovers which turned 
in good figures are “Fancy Pants,” at the 
Capitol, and “All Quiet on the Western 
Front,” dualed with “Bayonet Charges,” 
RKO Lyric. New arrivals: “Union Station,” 
RKO Palace; “A Life of Her Own,” RKO 
Grand; “Saddle Tramp,” Keith’s, and “The 
Facts of Love,” at the Guild. .. . The Cin- 
cinnati Variety Club, Tent No. 3, is holding 
a Hollywood sneak preview of an outstand- 
ing picture in the club’s quarters each Sun- 
day evening for members only. The club 
will give a testimonial dinner September 18 
to Allen S. Moritz, past chief barker and 
now representative to Variety International, 
who recently resigned as Columbia manager 
to devote his time to his theatre holdings in 
Louisville, Ky. . . . William Bien, head of 
a chain of suburbans here and in nearby 
situations, has formed two companies to 
control the properties, one being the Bien 
Theatres, Inc., with 1,000 no-par shares, and 
the other Bien Enterprises, Inc., with 500 
shares of no-par stock. 


CLEVELAND 


Local first runs and first subsequent runs 
report the best Labor Day weekend business 
in several years, with the biggest crowds 
attending “Summer Stock,” “Black Rose,” 
“Tea for Two” and a combination show at 
the Palace with Louis Prima as headliner. All 
above named pictures are held over a second 
week. . . . Bob Bram has resigned as U-I 
office manager to take over the newly opened 
Cleveland branch of Bram Chemical Co. of 

(Continued on following page) 
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(Continued from preceding page) 
Philadelphia. . . . Ernest Plitz, manager of 
the Star View Drive-In, Norwalk, a naval 
reservist, was called to duty as chief petty 
officer and is now stationed in Philadelphia. 
; Sam Fritz, manager of the Medina 
theatre, Medina, was also recalled to naval 
duty... . Donald Wolf, son of Warner Ohio 
zone manager Nat Wolf, has graduated from 
Western Reserve University, at the same 
receiving his commission as second lieuten- 
ant in ORC. . . . Co-operative Theatres of 
Ohio has added the Cloverleaf Drive-in, Up- 
town, Youngstown and Gaiety, Toledo, to the 
list of theatres for which it buys and books. 

. Shaker theatre, an Associated Circuit 
house, is about to undergo a $50,000 remod- 
eling program. ... Paul Bader returns as 
an active member of the industry to operate 
the Memphis theatre, previously leased to 
Robert Greer. 


COLUMBUS 


Business leveled off as schools opened, but 
receipts were up from summer lows. . . . The 
Palace had “Tea for Two,” the Ohio showed 
“Fancy Pants,” the Broad screened “Con- 
victed,” and the Grand had “Panic in the 
Streets.” . . . The Neth neighborhoods at- 
tracted upped business with their first run 
showing of “Curtain Call at Cactus Creek” 
and the three Miles auto theatres played 
their initial first run attractions, “County 
Fair” and “The Lost Volcano.” .. . Frank 
B. Lane has been appointed business agent 
for Local 103, Columbus Federation of Mu- 
sicians. . . . Charlotte Hanker, California 
model who appears in Lana Turner’s “A 
Life of Her Own,” was here to open the 
week-long Cavalcade of Fashion. . . . De- 
tails of screen star George Murphy’s local 
visit on his six weeks’ goodwill tour of 16 
states are to be worked out. He will open 
the tour Sept. 22 at Toledo, where the new 
Union Station is being dedicated. . . . Rich- 
ard Larkins, Ohio State’s athletic director, 
told sportswriter Russ Needham that the 
university “would make enemies if Ohio 
State games were televised in theatres while 
the Big Ten ban on home-set telecasts of 
the football games is in effect.” Larkin said 
he hopes the ban against home telecasts 
would be lifted after this season. 


DENVER 


James Mooney quits as 20th-Fox sales- 
man, to Des Moines for RKO; succeeded by 
Paul Snoddy, who was let out when Film 
Classics merged with Eagle Lion. L. E. 
Hobson, Eagle Lion Classics salesman, 
moves to RKO, taking over Denver and Col- 
orado, succeeding Marvin Goldferb, who was 
made manager when Joe Emerson was pro- 
moted to San Francisco branch manager. 
Dick Stafford, salesman, leaves RKO, suc- 
ceeded by Harold Copeland, booker. . . . Nel- 
son Soehlke, Lippert branch manager, Salt 
Lake City, resigns. .. . Jo Ann Gifford, Al- 
lied Rocky Mountain Independent Theatres 
secretary, along with husband, on flying trip 
to Rio de Janeiro. . . . William Steele, assist- 
ant city manager, Durango, Colo., for Fox 
Intermountain Theatres, first in that outfit to 
be taken by draft. . . . Courtesy plaques, is- 
sued every six months by Frank H. Ricket- 
son, Jr., president Fox Intermountain Thea- 
tres, went to Helen Spiller, Esquire, Denver, 
permanent possession; Ed Nelson, city man- 
ager, Montrose, Colo.; Elmer Haines, city 
manager, Sidney, Neb.; Endy Sutherland, 
city manager, Pocatello, Idaho. Maintenance 
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awards to Don Sheedy, Billings, Mont.; Les 
Newkirk, Boulder, Colo.; Elmer Snyder, La 
Junta, Colo., all city managers, and H. A. 
Goodridge, Ogden theatre, Denver. 


DES MOINES 


Two weddings of Filmrowers took place 
last week. Jeanne Herwin, Universal, was 
married to Marion Witzenberg in Knoxville. 
Kathryn Richards, Monogram, was married 
to James Hohl. Jeanne will live in Ames; 
Kathryn will continue to work at Mono- 
gram. . . . New clerk at Universal is Lois 
Butcher. . . . Bob Perkins, Monogram, has 
received his orders to report for army duty. 
Replacing Bob will be Mary Ann Schweik- 
er. ... Mr. and Mrs. A. H. Blank were 
hosts at a dinner at the Des Moines Club 
honoring Joel McCrea, Ann Blythe, Joaquin 
Gray, Carol Barga and Rock Hudson... . 
The Uptown, Creston, has reopened after be- 
ing dark for 16 months. It’s being managed 
for the Commonwealth Creston Theatre 
Corp. by Robert Spencer. . . . Construction 
of a new theatre to replace the one destroyed 
by fire at Kanawha last month has already 
begun. . . . Dickinson Theatres, Mission, 
Kan., has purchased the Waterloo theatre, 
Waterloo, its first in Iowa. The firm op- 
erates 40 theatres and three drive-ins. 


DETROIT 


Business a little above average but is pick- 
ing up generally. The Michigan State Fair 
kept many regular theatre fans away during 
its ten-day stay here. “The Black Rose” at 
the Fox did well over the weekend. Madi- 
son is showing “Sunset Boulevard” which 
was transferred from the Michigan after a 
hearty three-week stay there. Rufus Shep- 
hered, manager of the Palms gave away 
coupons for 3 cans of baby foods to the first 
200 mothers who attended “Pretty Baby” 
opening day. “The Lost Volcano” is its 
companion feature. Michigan is offering a 
double-bill, “Tea for Two” and “County 
Fair.” “Saddle Tramp” and “Rookie Fire- 
man” is playing at the United Artists. 
Adams held over “Three Little Words” and 
Downtown is showing “Summer Stock” a 
second week. . . . Jack Krass reports that 
his new Arc will be completed for a October 
15 opening. .. . Robert Tilley, RKO booker 
reports for army duty Sept. 13. . . . Alice 
Gorham of United Detroit Theatres is vaca- 
tioning in Atlanta, Michigan. . . . Earl 
Hudson, president of United Detroit The- 
atres reported that tickets, both reserved and 
guaranteed seats, to the first screen telecast 
of a Big 10 football contest are now on sale. 





HARTFORD 


Downtown Hartford’s first run holdovers 
included MGM’s “Summer Stock,” second 
week, Loew’s Poli Palace; Warner’s “Kiss 
Tomorrow Goodbye,” second week, Warner 
Regal, and Paramount’s “Fancy Pants,” sec- 
ond week, Allyn. ... The E. M. Loew Cir- 
cuit has reopened two of its theatres, the 
1,800-seat Court Square, Springfield, Mass., 
and the 1,200-seat Holyoke, Holyoke, Mass, 
Albert Donovan is Court Square manager, 
with Harold Cummings as manager of the 
Holyoke. Both houses were closed during 
the summer months. . . . The 1,200-seat 
Holyoke, formerly on a vaudeville and legiti- 
mate play attraction policy, is offering mo- 
tion pictures at present... . The 4,200-seat 
State theatre, Hartford, has also resumed 
operations, following a summer shutdown. 
Ted Harris is managing director of this in- 
dependent house. . . . Alphonse Bach Associ- 
ates of Stamford, Conn., has launched con- 
struction of a $1,300,000 shopping center in 
that city. Included in the project is a 1,000- 
seat theatre, to cost $300,000. ... E. M. 
Loew has started construction of a 1,000-car 
drive-in at Worcester. 


INDIANAPOLIS 


The rain-plagued Indiana State Fair 
closed Friday with a 9-day attendance of 
610,103, which is short of the 1946 record 
but higher than last year’s. . . . Charles N. 
Mallers announced plans for a 500-car drive- 
in at Bluffton, work to start this month. . .. 
E. L. Staup also disclosed plans for a 700 
car drive-in on US 30, between New Haven 
and Fort Wayne. .. . Skee Yovan is here 
from the Orpheum at St. Louis subbing for 
Howard Rutherford, manager of Loew’s, 
who is confined to his home with a light 
case of pneumonia. . . . Carl Jeffry has re- 
vamped and reopened the Lyceum at Terre 
Haute. It had been closed for several years. 

. Russell Bleeke, Screen Guild branch 
manager, became a grandfather Labor Day. 
... The long holiday weekend was good for 
movie business. “Summer Stock” took a fine 
$15,000 at Loew’s, ‘Fancy Pants” a stout 
$13,000 at the Indiana, ‘‘Sunset Boulevard” 
a good $12,000 at the Circle. It was the 
best all-around set of grosses in some time 
and fits it with the general country-wide 
trend. 


KANSAS CITY 


“The Black Rose” was held over for a 
second week at the three day-and-date Fox 
Midwest first runs, Fairway, Tower, Up- 
town, the first time in several weeks that this 
has happened. The Midland is showing 
“Summer Stock” for a second week, with 
“T Was a Shoplifter” as the second feature. 
“Kiss Tomorrow Goodbye,” plus “Four 
Days’ Leave,” is at the RKO Missouri, to be 
followed by “In a Lonely Place.” “My Blue 
Heaven” opened September 10 at the Fair- 
way-Tower-Uptown trio; the Tower also 
showing “Hi-Jacked.” . . . “Fancy Pants” 
is at the Paramount; the theatre receiving 
additional notice in connection with Transit 
Week, the promotion of this “week” includ- 
ing the information that holders of weekly 
“Passes” (sold at 75c on buses and cars and 
in drug stores) have free transportation to 
and from the Paramount, which gives ticket 
buyers two five-cent tokens good for rides 
when the passes are shown to conductors. 
. . . Some Kansas City branches are now 

(Continued on opposite page) 











MOTION PICTURE HERALD, SEPTEMBER 16, 1950 


UMI 





MSemaomeaetaryas vy 

















UMI 


UMI 


(Continued from opposite page) 
furnishing cars to country salesmen, and 
others are expected to follow. . . . Warren 
Weber, Junction City, Kan., has filed ap- 
plication for permission to erect a drive-in 
theatre near Kansas City. A similar request 
by another exhibitor, for the same site, was 


refused last year. 


LOS ANGELES 


Roy Dickson’s latest addition to a rapidly 
growing roster of clients for his booking 
service is Burton Jones’ Helox theatre... . 
Pat Patterson of Astor Pictures came down 
from San Francisco to visit the Los An- 
geles branch. . . . Roy Richmond has ter- 
minated business association with his broth- 
er Harold on ownership of the Pico theatre 
to join National Screen Service in the San 
Francisco office. ... Bill Parker of the Cine- 
ma Distributors left for a swing around the 
Portland and Seattle territories. . . . Bernie 
Wolf, National Screen Service district man- 
ager, was back at his desk after breaking in 
a new branch manager in Chicago... . Har- 
ry Denny, Fox West Coast city manager for 
San Bernardino, dropped in at the head of- 
fice for product and policy briefing. . . . Ac- 
companying Big Sky drive-in manager Ray 
Heagle on a shopping tour was owner Lou 
Berman. .. . Byron Cunningham, owner of 
the Victoria theatre, arrived in town from 
his Northern California ranch for meetings 
with house manager Carl Walker... . Mrs. 
Lena Shatz resumed operation of her Allena 
theatre upon closing by Fred Levy. . . 
Grover Smith reopened his Cosmo theatre in 
Glendale following extensive remodeling. ... 
George Diamos of the Lyric Tucson Amuse- 
ment Co. returned to Tucson after a shop- 
ping spree on the Row. 


LOUISVILLE 


A variety of programs was offered in the 
first run theatres here. ‘“‘The Black Rose” 
opened as a single at the Rialto, while the 
Scoop, also with one feature, offered ‘The 
Lawless.” In with double bills, Loew’s was 
scheduled to bring in “In a Lonely Place” 
and “A Lady Without Passport,” while the 
Strand offered “The Cariboo Trail” and 
“Lonely Heart Bandit,” plus a stage presen- 
tation featuring Renee at the Organ, and 
Jimmy Dale, Screen, Stage and Radio Per- 
sonality, on the vocals. In the holdover class 
“Tea for Two” was held for a second week 
at the Mary Anderson, while the Brown 
took over “Fancy Pants,” which played the 
previous week at the Rialto. . . . New low 
prices were advertised by the Rex, a down- 
town subsequent run house, of 15 cents un- 
til 6 P.M., with children 9 cents at any time. 
The Rex is operated by the Fourth Avenue 
Amusement Co., and managed by William 
Metzger. . . . Out-of-town exhibitors on the 
row recently included: Mr. and Mrs. Fred 
May, Royal theatre, Carrollton, Ky.; Eric 
Hammel, Shelby & Burley, Shelbyville, Ky.; 
Don Steinkamp, French Lick Amus. Co., 
French Lick, Ind.; C. K. Arnold, Arco & 
Melody, Bardstown, Ky.; George Lindsay, 
Lindsay, Brownsville, Ky. 


MEMPHIS 


First runs had better than average attend- 
ance. Loew’s Palace held over for a second 
week “The Black Rose.” Malco had a 
strong opening with “Louisa,” after a news- 
paper contest. Loew’s State was happy with 

A Life of Her Own.” Strand held in to 
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“Union Station,” and Warner had “Tea for 
Two” with both reporting fine business. . 

Lyle Richmond, Senath, Mo., exhibitor, was 
in town with the news that his Missouri 


theatre reopened after repairs. . . . Alton 
Sims, Robb & Rowley, has opened his Sky- 
view Drive-in, Arkadelphia, Ark. . .. Work 
started on the new Plaza theatre, a 1,450- 
seat showhouse, in Memphis. . . . Douglass 
Pierce, Pocahontas, Ark., has reopened his 
New theatre there. . . . Mid-South exhibitors 
shopping and booking on Film Row included 
W. F. Ruffin, Sr., Covington; Mr. and Mrs. 
W. O. McCowan, Carrollton; Grady Cook, 
Pontotoc; Lyle Richmond, Senath; Gordon 
Hutchins, Corning; William Elias, Osceola; 
Orris Collins, Paragould; Pinkey Tipton, 
Manila, and Ned Green, Mayfield. . . . Dia- 
mond E. Hendren of the Pastime and Elite 
theatres, Erwin, Tenn., was bitten by a 
snake last week during a mountain hike 
while visiting Cowan Oldham of Cumber- 
land Amusement Co., at McMinnville, Tenn. 
He was hospitalized and is recovering. 


MIAMI 


Wometco’s co-owner Col. Mitchell Wolf- 
son left for a family reunion at Milofran 
Knoll Farm in Asheville, N. C., where a 
gala celebration was planned for Mr. Wolf- 
son’s 50th birthday this week. . . . With the 
Paramount closing for complete redecorat- 
ing, manager Charlie Whitaker left the cus- 
tomers with a smile when the closing feature 
was “Fancy Pants.” . . . Robert Clyman, 
manager, Dixie, reported favorable patron 
reaction to the experiment of vaudeville 
there. A short departure from the stage 
show may be taken to allow improvement in 
the stage arrangements. . . . Current attrac- 
tions included “Sunset Boulevard,” Beach 
Olympia; “My Blue Heaven,” Miami, Lin- 
coln, Miracle; “Union Station,” Florida, 
Sheridan; “A Lady Without a Passport,” 
Embassy, Variety; “Fame Is the Spur,” 
Mayfair Art, and “The Fugitive” at the Col- 
ony Art. Midnight menu offered “Louisa,” 
Town, and “Kiss Tomorrow Goodbye,” at 
the Paramount. 


MILWAUKEE 


The St. Cloud second run houses here, the 
Oriental ond Tower, had their annual Satur- 
day Kiddie Cartoon Carnival for back to 
school matinee. At this special matinee pen- 
cils were given to each child. ... A new 
theatre will open at Edgar, Wis., September 
19. The owner is Frank Cartwright. . . 
The downtown theatres did very well over 
Labor Day, with some doing better than 





average. ... Three holdovers were still do- 
ing well at the downtown theatres last week. 
“Fancy Pants” was in its second week at the 
Towne. “Summer Stock,” with “Trigger, 
Jr.,” still kept them coming to the Palace 
the second week. ‘The Black Rose” at the 
Wisconsin did far over recent averages. The 
Riverside featured “Our Very Own,” with 
co-feature “Bunco Squad.” At the Fox- 
Downer the first Milwaukee showing of 
“The Glass Mountain” was in its second 
week. 


NEW ORLEANS 


Two holdovers and a contemplated third 
in downtown theatres this week accentuates 
the positive “Movies Are Better Than 
Ever.” At the Saenger for a second week 
is “Fancy Pants,” and at Loew’s the adven- 
ture drama, “Black Rose”; at RKO Orphe- 
um the wholesome family movie “Louisa” a 
“sure fire” holdover. At the Liberty, “Born 
to Be Bad,” which moved over from Orphe- 
um; Tudor, which generally plays second 
following the Saenger, has a first New Or- 
leans showing this week, “The House by the 
River.” At the Globe, “The Bright Leaf,” 
the third and final downtown showing. “The 
Skipper Surprised His Wife,” at the Joy. 
“Treasure Island,” at the Center. Leaning 
to the discriminative class is the historical 
document of Tito Gobbi in “Rigoletto” plus 
“Tschaikovsky Concert” and “Concert Mini- 
atures,” at the Poche. And at the Avenue, 
opening their three-week change of policy 
from the discriminatory domestic and for- 
eign films to a festival of popular requested 
revivals, is “My Little Chickadee.” 


OMAHA 


“Little World Series” crowds are break- 
ing the all-time records here again this year 
but despite this local exhibitors are holding 
their own. . . . Harold Schoonover, who 
closed his Aurora (Neb.) theatres during 
July and August, has reopened them... . 
John Blythe Barrymore was in town... . 
Manager Larry Caplane of the RKO-Bran- 
deis theatre has switched to single features 
the past 10 weeks and has done better busi- 
ness... . Ervin Coyle and son, Gerald, of 
McCook, Neb., are building a 300-auto 
drive-in near Holdrege, Neb... . C. M. Mc- 
Laughlin bought the Anita (Ia.) theatre 
from Bruce Carmichael. ... Wayne Bonney 
staged a three-day cooking school at the 
Plain theatre he manages at Rushville, Neb. 


PHILADELPHIA 


The early start of the legitimate theatre 
season, with three houses opened last week 
and two more next week, has created an in- 
town interest in which the movie houses are 
sharing. The new product, coupled with 
showmanly promotions, gets the new movie 
season going on a note of optimism. .. . 
Dave Rosen, Clark Film supervisor, reorgan- 
izing the office in taking over the physical 
distribution of United Artists and exchange 
personnel. . . . Allied Motion Picture Thea- 
tre Service, Inc., ending its second year of 
operation last week, reported that it is now 
handling the booking and buying for 50 the- 
atres, including metropolitan city houses, up- 
state theatres and drive-ins. ... Rajah, 
Reading, Pa., closed for the summer, re- 
opened as a film house, but may bring in a 
series of stage shows on a subscription series 
plan. 








(Continued on following page) 
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PITTSBURGH 


Business definitely is on the upswing in 
the downtown first run houses... . 
mer Stock” at the Penn, “Two For Two” 
at the Stanley, “Black Rose” at the J. P. 
Harris and “Broken Arrow” at the Fulton 
all were held over for a second week which 
is very gratifying to house managers. .. . 
Norman Mervis did a swell job getting the 
Variety Club Tent No. 1 Family Nights off 
to a great start for another year... . Mem- 
bers of the “Oklahoma” cast swelled the 
large crowd. . . . Ernie Sands has been 
named West Virginia sales representative by 
Warners. He suceeds Jack Kalmenson who 
was upped to sales manager following Paul 
Krumenacker’s promotion. . . . Bob Sokol 
and his bride the former Margaret Marcus 
went to the Eastern seaboard for their 
honeymoon. . Variety Club members 
coming here for the annual dinner next 
month are swamping the William Penn 
Hotel with room requests. . . . Bryan Foy 
will bring a crew here to shoot scenes for 
the “I Posed as a Communist” picture which 
will have its premiere here. 


PORTLAND 


Unusual first showing of “Our Very 
Own.” Instead of a downtown first run 
booking, it played at Bagdad, Egyptian, 
Roseway, 21st Avenue, plus personal appear- 
ance of Joan Evans. . . . Sunset Drive-in, 
near Seattle, following unavoidable delays, 
opening with “The Iroquois Trail.” .. . Bill 
Sholl of United Artists covering Portland 
and Seattle area to promote “The Men.” 
. . . Ed Cruea, branch manager of Mono- 
gram at Seattle, with Hael Boehme, Gordon 
Wallinger off for sales meeting in Los An- 
geles. .. . Portland theatre managers mak- 
ing extensive plans for the fall season... . 
“House of Mercy” opening at Portland’s 
Newsreel theatre. 


SAN ANTONIO 


Ross R. Willoughby, owner and operator 
of the Runge theatre in Runge, Texas, was 
recently named mayor of the city of Runge 
to fill out the unexpired term of C. L. Tips, 
resigned. Mr. Willoughby is the former 
owner of the Frost theatre at Frost, Tex., 
having moved to Runge in September of last 
year. Mayor Willoughby is also the presi- 
dent of the Chamber of Commerce and sec- 
retary of the Rotary Club in Runge... . 
Red River Dave McEnery made personal 
appearances in Crystal City, Devine and 
Carrizo Springs during the Labor Day holi- 
day weekend. . . . Only one local theatre held 
a midnighter September 2... . Three movie 
companies will be on location making pic- 
tures in and around the Alamo City. Para- 
mount was set to start the cameras rolling on 
“The Last Outpost,” a Civil War drama 
starring Ronald Reagan and Rhonda Flem- 
ing. Universal-International are using Ran- 
dolph Air Force Base as the locale for “Air 
Cadet,” with Gail Russell and Steve Mc- 
Nally handling the leading roles. 


SAN FRANCISCO 


As one of the highlights of Loew’s Won- 
derful New Movie Season, Loew’s Warfield 
has set aside a section of the theatre, on the 
popular mezzanine floor, to be known as the 
gallery of Metro-Goldwyn-Mayer stars. The 
stars will be sketched by the staff artist of 
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the San Francisco News, Lennie DeCarlo, 
and the original drawings will be used for 
reproduction on the News drama page before 
taking their places on the theatre wall. 
Comedian Phil Silvers, in celebration of the 
“big show season,” which brings in “Sum- 
mer Stock,” in which he is prominently cast, 
joined the theatre staff last Monday in in- 
augurating the Gallery of Stars... . Spencer 
Leve, San Francisco district manager, Fox 
West Coast Theatres, announced his thea- 
tres will bring in reduced prices for the 
armed forces beginning October 1. It is be- 
lieved other local motion picture houses will 
follow. . . . New shows are “High Lone- 
some” at the Golden Gate, “Panic in the 
Streets” at the Fox, “Summer Stock” at 
Loew’s Warfield, “Kiss Tomorrow Good- 
bye” at the Paramount, and “In a Lonely 
Place” at the Orpheum. 


ST. LOUIS 


The Ambassador theatre, shuttered for the 
summer because of repairs for the air-condi- 
tioning system, has reopened for first run 
showings. . . . With the closing of the open- 
air Municipal Opera for the season and the 
return of St. Louis vacationists, box offices 
were perking up again. . . . Programs at the 
first run houses for the week included: 
“Summer Stock” at Loew’s State; “Saddle 
Tramp” and “County Fair” at the Fox, the 
former featuring a one-day personal appear- 
ance of the film’s star, Joel McCrea; “The 
Lawless” and “Fancy Pants” at the Mis- 
souri; “The Black Rose” and “Rock Island 
Trail” at the St. Louis; “Sunset Boulevard” 
at the Shubert; “Kind Hearts and Coronets” 
at the suburban Shady Oak; “Iroquois 
Trail” and “Hi-Jackers” at the Loew’s Or- 
pheum; and the French film, “Fric-Frac,” at 
the Art theatre. 


TORONTO 


Holdovers in Toronto this week include 
“Fancy Pants” at the Imperial, “Flame and 
the Arrow” at Shea’s, and “Louisa” at the 
Odeon-Toronto, which is celebrating its sec- 
ond anniversary as flagship of the Odeon 
circuit in Canada. “The Black Rose” opened 
at the University and Nortown theatres, and 
“Saddle Tramp” is playing at the Uptown. 
With George Formby coming soon to the 
Royal Alexandra theatre with his concert 
troupe in person, the Victoria and Eglinton 
theatres are cashing in on the advance pub- 
licity for Formby by presenting one of his 
old pictures, “It’s in the Air,” on a double 
bill with a Gracie Fields oldie, “Looking on 
the Bright Side.” Other reissues currently 








playing around town are “Blossoms in the 
Dust” at Odeon’s Humber, Fairlawn and 
Danforth theatres, and “A Song to Remem- 
ber,” now in its second week at the 20th 
Century’s Towne Cinema. This art house 
has been doing well with its summer festiya] 
of outstanding reissues. ... Jack B. Barron 
of the Grand theatre, Calgary, was in town 
for a few days in connection with his new 
showplace, the Uptown, which will be 
opened in November in the new 10-story 
Barron Building in Calgary. . . . Local ex- 
hibitors are moaning about the limited space 
they are getting in the Toronto dailies. 


VANCOUVER 


The Labor Day holiday weekend upped 
business in all Vancouver theatres. Mid- 
night shows all did capacity. “Black Rose,” 
2nd week; “Fancy Pants,” Capitol; “Three 
Little Words” at Orpheum, and “Chiltern 
Hundreds” at the Studio led the field and 
all hold for a second week. Also playing: 
“In the Foreign Legion,” Plaza and Fraser; 
“Louisa,” Vogue; “House by the River,” 
Paradise; “Gunfighter” and “White Tower,” 
at the Dominion. . .. Marge Brewer is man- 
aging the Vogue while Roy McLeod is on 
vacation. .. . Bill Myers, Jr., of the Circle 
staff, father of a boy. ... The Green Acres 
Drive-in at Lethbridge, Alberta, was opened 
by Western Drive-in, Ltd. Fred Levitt is 
manager, formerly with Famous Players. 
The theatre will accommodate 500 cars. C. 
A. Pepper is operating a 16mm house at 
Alert Bay, upcoast from Vancouver. An- 
other outdoor theatre will be erected by Wal- 
ter Mead, local projectionist, and partners 
in Burnaby near the Vancouver city limits. 
It will hold 600 cars and also provide seats 
for walk-ins. The studio theatre here has 
completed a redecoration job and is now 
Vancouver’s smartest theatre, seating 450. 
The Odeon circuit will reopen the Lonsdale 
theatre in North Vancouver, which has been 
closed for eight months. 


WASHINGTON 


New openings included “Sunset Boule- 
vard” at the Warner; “Summer Stock” at 
the Capitol; “Shakedown” at the Columbia; 
“Louisa” at RKO Keith’s; “Bambi” at the 
Little, and “Stairway to Heaven” at the new 
Georgetown, art theatre. Holdovers includ- 
ed: “Black Rose” for a second week at the 
Palace; “Destination Moon” for a fourth 
week at the Trans-Lux; “Panic in the 
Streets” for a fifth week at the Playhouse; 
“Third Man” for a second week at the Du- 
pont; and “Pagliacci” for a fifth week at 
the Plaza. Carryover for the week was “Tea 
for Two” at the Metropolitan. . . . Latest 
addition to Sam Roth’s Valley Enterprise 
circuit will be the Park theatre, an uptown 
house. . . . Sidney Lust’s Viers Mills thea- 
tre started a series of weekly talent contests, 
with Ernie Tannen, WGAY radio announc- 
er, as master of ceremonies. The theatre is 
sponsoring the contests jointly with the mer- 
chants of the Viers Mill Village shopping 
center. Cash prizes will be awarded, and 
the winners will be eligible for the finals, 
which will be attended by a talent scout 
from Ted Mack’s Original Amateur hour. 
... The Variety Club is resuming its Satur- 
day night dances, starting September 16. 
There will be dancing, entertainment and 
prizes, according to Leon Makover, chair- 
man of the entertainment committee. .. . 
“Farewell to Yesterday” was shown to mem- 
bers of the general staff of the Army. 
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“Scheduled 


by WILLIAM R. WEAVER 
Hollywood Editor 


It might not occur offhand to exhibitors 
faced with the question of what-to-do in view 
of the scheduled-performance policy set up 
by Twentieth Century-Fox for “All About 
Eve” that professional Hollywood is quite 
as deeply interested in that matter as they 
are. In point of fact, the matter is running 
second only to the Korean situation in table 
talk and in planning room discussions, for 
a good many thinking people rate it no less 
than second with respect to its influence 
upon their tomorrows. Reports of early 
grosses chalked up by the picture will be 
scanned almost as closely as General Mac- 
Arthur’s daily bulletins. 


See Writers Freed of 
Many Restrictions 


It will interest exhibitors to know that 
professional Hollywood is rooting for the 
“scheduled performance” plan to be a smash- 
ing success, and to hear some of the reasons 
why the traditionally un-unanimous produc- 
tion community is virtually unanimous in 
this instance. The over-all reason is the 
generally held belief that the present roster 
of producers, directors and writers can turn 
out at present price levels a far better prod- 
uct than even the present “better than ever” 
if they can be sure in advance of an audi- 
torium attentiveness which they have had to 
make substitution for until now. 

It is reasoned that a picture script written 
for straightaway audience consumption, with 














Hollywood Roots for 


Showings ”’ 


no necessity for inclusion of back-references 
designed to acquaint the late-comer in some 
degree with what has gone before, will be 
a stronger script, and that dialogue freed of 
the often clumsy repetitions of information 
previously disclosed will gain the impact of 
complete naturalness. It is contended that 
the flash-back method of construction, gen- 
erally disliked but frequently employed in 
the interests of the tardy arrivals, can be 
largely eliminated (although it happens to 
have been used, for other reason, in “All 
About Eve”). It is argued, too, and this 
point is demonstrated clearly in “All About 
Eve,” that pieces of silent business—a look, 
an expression, a gesture—can be utilized 
with far greater effectiveness under the ex- 
hibition circumstances which may one day 
become standardized if the scheduled-per- 
formance system comes into common use. 


Many Foresee Other 
Big Advantages 


The extremely optimistic among the many 
hereabouts who are rooting for the success 
of the scheduled-performance policy foresee 
other ultimate advantages. Some of them 
point out the general desirability of a mar- 
ket situation in which a picture might be 
made in its natural length, instead of in or 
close to the present 90- or 60-minute dimen- 
sions, without padding or cutting at story 
expense. Others maintain that a time might 
come when admission prices could be shunted 
upward and downward in keeping with the 
marketability of individual attractions instead 
of by the clock and the calendar. 





As of this writing, the professional vote 
on the picture on which the success of the 
scheduled-performance policy appears to ride 
is not yet in, for the reason that the pro- 


fession has not yet seen it. By precedent, 
the policy will be credited with the success 
of the venture if a success is rung up, and 
the picture will be credited with the failure 
if the venture flops. Meanwhile, no project 
in kind ever had more well wishers in these 
parts. 

(“All About Eve” is reviewed in the Prod- 
uct Digest section of this issue of the 
HERALD. See page 485.) 


Start Four Pictures 
At Major Studios 


Four pictures were started during the 
week. 

Twentieth Century-Fox started “The 
House on Telegraph Hill,” with Robert Bas- 
sler as producer and with Robert Wise 
directing Valentina Cortesa, William Lundi- 
gan, Richard Basehart and Fay Bainter 
among others. 

Joe Pasternak launched “The Great Ca- 
ruso” for Metro-Goldwyn-Mayer, with 
Mario Lanzer and Ann Blyth heading a 
large cast directed by Richard Thorpe. 

Columbia’s Sam Katzman rolled ‘The 
Roar of the Iron Horse,” with Jock O’Ma- 
honey and Virginia Herrick directed by 
Thomas Carr and Spencer Bennett. 

“Blue Blood,” in Cinecolor, was started 
by Ben Schwalb for Monogram, with Lew 
Landers directing Bill Williams, Jane Nigh 
and Audrey Long. 


Films Eligible for Award 


Motion pictures have been declared elig- 
ible for nomination in the 1950 General 
Awards Program of Freedom Foundation at 
Valley Forge, it was announced by Kenneth 
D. Wells, executive vice-president of the 
organization. 








THIS WEEK IN PRODUCTION: 
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Rank Report 
Firms Stock 
Market 


Lonpon: The City of London money- 
market reacted soberly to J. Arthur Rank’s 
disclosure of the strenuous effort he and 
his coadjutors are making to put his organ- 
ization on a firmer financial keel. Odeon’s 
Ordinaries were marked down sixpence im- 
mediately the Rank accounts were made 
known. In the four ensuing days they regis- 
tered slight raises. 

Informed circles ascribe the new spirit 
of market confidence to the influence in the 
Rank hierarchy of Ronald G. Leach, a part- 
ner in the highly-respected accountancy firm 
of Peat, Marwick, Mitchell and Co. It was 
he who has carried out the most searching 
investigation into the Rank Group’s admin- 
istration and personnel. 

Latest offshoot of the Rank tree to come 
under the inquisition is Europe’s Eagle-Lion 
Distributors, Ltd. With the company’s man- 
aging director—Air Commodore “Ferdy” 
West, V.C.—in attendance, John Davis has 
begun an investigation into its operation in 
each of its European offices. Hamburg, head 
office of Eagle-Lion in Germany, is the mis- 
sion’s first halting place. Thereafter, Davis 
and West travel to Brussels and later to 
Holland, France and Italy. 

Bright spot in the otherwise depressed 
Rank vista is Provincial Cinematograph 
Theatres, Ltd. It was the nucleus of the 
original Gaumont-British chain and it has 
always contrived to maintain a degree of 
financial autonomy. It is now announced 
that Cinematograph Theatres has redeemed 
the whole of its debenture stock amounting 
to £993,987, mainly with the proceeds of 
the disposal of surplus properties. The di- 
rectors have declared a dividend of 37 per 
cent on its ordinary shares. The company’s 
net profit was £599,481, against which is 
charged £356,000 in taxes. 

The British press has reported on the 
Rank account, but a number of papers got 
mixed up in the doing. 


Mary Field Resigns 
G. B. Instructional Post 


Lonpon: As a result of the shut-down of 
J. Arthur Rank’s Children’s Entertainment 
Films Department, Miss Mary Field has 
resigned her directorship of G. B. Instruc- 
tional Ltd. She shortly joins the British 
Board of Film Censors. 

Miss Field has had a distinguished career 
in the production of cultural films. She was 
the designer and director of the well-known 
“Secrets of Nature” series. 

When Mr. Rank in 1944 planned his Chil- 
dren’s Films project he asked Mary Field 
to take charge. Since then she and her col- 
leagues have made 193 films. They have 
been shown in twenty-three countries. Is- 
rael, India, Brazil and Germany have re- 
cently joined the list. 
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FOREIGN REVIEWS 





DIFFICULT YEARS 
(Anni Difiicili) 
Lopert Films, Inc.—lItalian with English subtitles and 
partial narration 

This is one of the better Italian pictures. In 
some ways it is a very remarkable film. It 
would be hard to imagine a more biting satire 
produced on one’s own country. The story is 
that of the impact of the last 10 years of the 
Fascist era on a government clerk in a town in 
Sicily. Against his will the clerk is forced to 
join the Fascist Party. His anti-Fascist friends 
are weak intellectuals. His family is divided 
by Fascism and its imperial wars. The son, an 
Army reserve officer, finds his personal life con- 
stantly interrupted. The ultimate tragedies are 
the murder of the son by a German soldier in 
a moving scene and the fadeout with the father 
denounced as a violent Fascist. The direction 
by Luigi Zampa is excellent. Falco Laudati 
was the producer. The players, including Um-- 
berto Spadaro, Massimo Girotti and Ave Nin- 
chi, are all good. The combination of subtitles 
and a partial narration by John Garfield make 
this one of the easiest foreign language films to 
follow. Arthur Miller prepared the English 
version. Running time, 90 minutes. General 
audience classification. Very Good.—M. Q., JR. 


HEART AND SOUL 
(Cuore) 


(Crest Films—lItalian with English subtitles) 


This film should find wide popularity with 
those who like their picture fare spiced with 
good old-fashioned sentiment and tenderness. 


Exhibitors will also be happy to note that here 


is an Italian-made picture that is tailor-made 
for the family trade. “Heart and Soul” is 
based on “Cuore,” the classic by Edmundo De 
Amicis. It is the story of two school teachers 
and their affection for their pupils. Heading the 
excellent cast are Vittorio De Sica, who di- 
rected “The Bicycle Thief,’ as Maestro Per- 
boni; Maria Mercader as his beloved; and 
Georgio De Lulo, as Miss Mercader’s dashing 
but superficial suitor. The story concerns the 
love of the two principals who are teachers in 
the same school. De Sica is suspended because 
of his stand against Italy’s invasion of Abys- 
sinia. (This is in 1894.) His girl succeeds in 
getting him reinstated and their happiness is 
all but complete when he is drafted to fight in 
a war he does not believe in and dies in battle. 
The film has its share of triteness and cliches 
but the acting and general treatment put it in 
a more-than-satisfactory class. Forges 
Davanzati produced and Duilio Coletti directed. 
Running time, 91 minutes. General audience 
classification —Good. 


THE PARIS WALTZ 
(La Valse de Paris) 
Lux Film—French with English subtitles 


Set to the light and lilting music of Offen- 
bach, the composer who was the idol of France 
in the 19th Century, this film tells the story 
of the musical genius’ most successful years. 
These were the years when he—as did all Eu- 
rope—paid homage to his lovely songstress, 
Hortense Schneider. Yvonne Printemps and 
Pierre Fresnay, who scored a few years ago 
in the Broadway production of Noel Coward’s 
“Conversation Piece,” prove equally as effective 
in this comedy-musical. They seem to spread 
their charm to the entire cast, bringing about a 
very satisfying performance. “The Paris Waltz” 
is the first screenplay that Marcel Archard has 
written and directed. Except for a few dead 
spots, the picture maintains the pace that made 
his Lunt-Fontanne production “I Know My 
Love” a Broadway success last season. The 
picture’s main drawbacks are its length and oc- 
casional suggestive dialogue. Jacques Riviere 
produced. Running time, 89 minutes. Adult 
audience classification. Very Good.—R. H. P. 





Urge British 
Change Child 
Actor View 


Lonpon: Following two years’ delivera. 
tion, a Government committee has recom. 
mended that Britain end the anomalies relat. 
ing to the employment of child film actors, 
No longer will leading child actors be smug. 
gled into studios to film in secret. 

The committee proposes that: 

Children should be licensed for specific 
parts ; 

Licenses should be issued by one central 
authority and control not left to local 
authority ; 

Children should be divided into four spe- 
cific age groups up to 16 years old with spe- 
cial provisions for each group; 

Child actors should not work more than 
five days a week; 

Fully qualified teachers should be em- 
ployed by studios to maintain a child’s edu- 
cation; 

Certificates of health should be issued. 

The committee wants to protect a child’s 
earnings and proposes that salaries earned 
in any year over, say, £100 should be paid 
into the County Court for administration as 
a trust fund on behalf of the juvenile per- 
tormer. 

The group does not want a child to be 
overworked, but it takes a realistic view of 
that situation. 

Less than one per cent of Hollywood's 
child film actors work more than 100 days a 
year, the report said. 

Under the current proposal, a British 
child actor would be limited to a single 
picture each year. 


British Producers Irked 
At "Mudlark'' Selection 


Lonpon: Britain’s producers are irked at 
the suggestion that Twentieth Century-Fox’s 
“The Mudlark,” with Irene Dunne as Queen 
Victoria, should be the pick for this year’s 
Royal Performance at Loew’s Empire the- 
atre October 30. 

They objected originally to a Hollywood 
artist playing the part at all; but they affect 
to resent even more that Miss Dunne should 
have the honor of being screened before the 
King and Queen. They say the original ar- 
rangement was that a British and American 
film should be chosen in alternate years. 

Following a long meeting of the British 
Film Producers’ Association, it dispatched a 
letter to the Cinematograph Trade Bene- 
volent Fund, in whose aid the performance 
is organized, telling the Fund that the 
BFPA feels strongly that as the alternate 
year system was adopted at the instance of 
American interests, it should be wrong to 
depart from it. At the same time the Asso- 
ciation concedes that it might be to the bet- 
ter advantage of the Fund if the selection 
of the film in question became a free-for- 
all contest. 
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Prises in 


RKO Drive 


The RKO Theatres “Boost Your Busi- 
ness” drive which has been set for October, 
November and December will be sparked by 
cash prizes totaling $3,000, it was announced 
this week by Sol A. Schwartz, executive 
vice-president of RKO Theatres. 

He made the disclosure at the first re- 
gional meeting of the drive which was held 
at the Waldorf Astoria last week, with assis- 
tant general manager William W. Howard 
presiding. And he repeated it a day later at 
a special meeting held for assistant managers 
who could not attend the prior meeting. 

Managers, assistants, service, staffs, pub- 
licity men and home office employes will 
share in the awards which will act as added 
incentives for the campaign. ~The biggest 
prizes will go to the managers responsible 
for the best combined ratio of profit-gross 
attendance. First and second prizes will go 
to the in-town winners and similar prizes to 
the out-of-town winners. 

On Wednesday, in Cincinnati, the second 
of the regional ‘““Boost Your Business” meet- 
ings took place with Mr. Howard again in 
the chair. The third meeting was to take 
place in Chicago Thursday. Los Angeles, 
San Francisco and Denver managers will be 
addressed by Mr. Schwartz at a meeting in 
Los Angeles September 18. 

At the New York meeting last week, Mr. 
Schwartz stressed the three elements neces- 
sary for a successful drive: good pictures— 
manpower—hard work. He declared that 
“every phase of theatre operation—every de- 
tail is important.” The Friday meeting was 
addressed by advertising heads of the four 
companies who supply RKO Theatres with 
their major product—S. Barret McCormick 
of RKO; Hank Linet of Universal Interna- 
tional; William Brumberg of Warner Bros. 
and Jonas Rosenfield of Twentieth Century- 
Fox. 


Monogram Opens Regional 
Sales Meeting Series 


The first of three regional meetings for 
Monogram-Allied Artists bookers and sales- 
men—there were no branch managers pres- 
ent—was held in Kansas City at the Muehle- 
bach Hotel, September 9. Morey Goldstein, 
general sales manager, presided, assisted by 
Harold Werthwein, western sales manager, 
and Jimmy Pritchard, southern sales man- 
ager. The meeting discussed sales policies 
and current product. 


U-| White Collar Workers 
Get Retroactive Increase 


A three dollars per week across-the-board 
wage increase, retroactive to February 1, 
was won this week by 350 white-collar work- 
ers at Universal-International’s and United 
World’s home office under a new contract 
between the IATSE and the two companies. 
Final details of the contract now are being 
worked out. 
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VEGETABLES BRING 
HOME THE BACON 


A theatre in New Hampshire was 
sold last week for three truckloads of 
groceries, while the agent in the deal 
received a winter's supply of potatoes 
for his commission. Frank Booth of 
East Rochester, N. H., who operates 
a grocery store, has taken over the 
operation of the Lakeside, Lakeport, 
N. H., a 300-seat house, from Walter 
Esley of Rangeley, Maine with actu- 
ally no money changing hands. Mr. 
Esley, who operates the Playhouse, 
Rangeley, also runs a ‘Souvenir 
Shop" for the summer trade, and 
from now on will handle only groc- 
eries in this spot. Harry Welch is the 
agent in the deal whose family will 
be well supplied with potatoes. 








Publicity Heads Form 
Talent Committee 


Forming a special talent committee, stu- 
dio publicity directors in Hollywood have 
pledged their services to provide personali- 
ties and entertainment for members of the 
armed forces in camps and hospitals. Action 
also was taken to aid the permanent chari- 
ties committee in the forthcoming campaign 
and to cooperate in the National Crippled 
Children’s Society 1951 campaign. 


Books "Grandma Moses" 

To commemorate the 90th birthday of the 
American artist Grandma Moses, the Paris 
theatre, New York, will show a 25-minute 
documentary in color of the artist and her 
paintings. A Falcon Films production, 
“Grandma Moses” will be distributed in this 
country by A. F. Films, Inc. 





Allied Sets 
Film Clinie 


A National Film Clinic, concerned with 
film buying and other phases of exhibition, 
will be part of National Allied’s convention 
scheduled for the William Penn Hotel, Pitts- 
burgh, October 2-4. 

Film buying is the most important prob- 
lem facing the exhibitor, according to Wil- 
liam Finkel, general chairman of this year’s 
convention. To discuss it, the convention for 
the first time will be split up into groups 
bringing together the various types of the- 
atres—small towns, medium towns, sub-runs, 
drive-ins, etc.—and experienced leaders will 
conduct a film buyers school on an open 
forum basis. 

There already has been much interest 
shown in the Clinic, says Trueman Rem- 
busch, Allied president. “Last year ... we 
celebrated the conclusion of a long 11-year 
fight to bring about the many reforms of 
the Supreme Court decision. Now we are 
going to see that the independent exhibitors 
realize the benefits of the decision.” 

According to Mr. Finkel, methods of se- 
curing the benefits of selective buying and 
all other phases of the Supreme Court de- 
cision will be discussed at the meeting, along 
with a method of dealing with misallocated 
pictures. 

Mr. Rembusch has announced that Arthur 
Mayer, executive vice-president of the Coun- 
cil of Motion Picture Organizations, will 
outline the full scope of COMPO’s activities 
at the Allied convention. 


Shooting in Australia 

Thomas Playford, Premier of South 
Australia, has announced the start of the 
20th Century-Fox production “Kangaroo” 
in his state. 








Good Sound is 


Good Business 
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VIDEO 
HITS 


by LUIS BECERRA CELIS 


in Mexico City 





Television has come upon the scene in 
Mexico and exhibitors are up in arms. 

Regular commercial telecasts were started 
here by station XHTV, operated by Tele- 
vision de Mexico, S.A., which is backed by 
the newspaper Novedades. A second station, 
to be operated by Emilio Azcarraga, theatre- 
radio station owner, should go on the air 
within the near future. 

Station XHTV has its studios in the 
building of the National Lottery and its an- 
tenna atop the same 13-story building. It 
broadcasts two two-hour programs daily. 

The Government so far has approved the 
import of only 10,000 television sets. The 
distributors had requested permission to 
bring in 42,000, but it was found that this 
would entail an expenditure of $8,000,000, 
which is too much for Mexico at the present 
time. 


Exhibitors Fear Loss 

Exhibitors here have reacted in alarm. 
They feel that the 10,000 sets, when regu- 
larly in use, will lose them at least 100,000 
patrons. This they consider a serious threat 
in view of the fact that they can count on 
an audience of only 300,000 out of a total 
population of some 3,000,000. 

A series of meetings have been held by 
exhibitors with Andres Serra Rojas, direc- 
tor general of the trade’s bank, the Banco 
Nacional Cinematografico, S.A. Out of 
these meetings has come the decision to ask 
the Government to take the following steps 
for the protection of the Mexican industry: 

It was determined to enlist all sectors of 
the industry to back protective measures; to 
urge producers and distributors not to rent 
any pictures to television, regardless how 
tempting the offer, and not to let stars ap- 
pear on the air. It was further resolved to 
point out to the Government that a televi- 
sion-inspired loss of business for the thea- 
tres would translate itself into a sharp loss 
in Government revenue. 


The Mexican Academy of Cinematogra- 
phy has selected the best domestic features 
for 1949.. Oscars for them were awarded 
at a big party. ‘Una Familia de Tantas” 
received top honors; Marga Lopez was con- 
sidered the best actress and Roberto Canedo 
the outstanding Mexican actor. The guests 
at the award dinner hooted and booed most 
of the award announcements and it is gen- 
erally agreed that the event hurt the prestige 
of the organization. 


Considerable ill-will has been generated 
here because of the continued showing of 
British pictures despite the official ban 
against their exhibition. The ban was im- 
posed because of the alleged failure of Brit- 
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SCARE 


MEXICO 


ish exhibitors to show any Mexican films. 
Currently showing here is J. Arthur Rank‘s 
“The Woman Hater,” which is doing well 


V 

Republic sold “Sands of Iwo Jima” here 
with one of the most sensational ballyhoos 
ever staged for a picture in Mexico. Regu- 
lar Mexican infantrymen in battle dress, 
plus Army tanks and anti-aircraft units, 
participated in a show before the Cine Ala- 
meda here on opening night. 


SWEDEN 
by LARS-ERIC SVENSON 


in Stockholm 

The Swedish Film Producers Association 
recently met to discuss the present high en- 
tertainment taxes and the general problems 
facing the producers here. 

Following the meeting, Dr. Carl Anders 
Dymling, who also is manager of the Svensk 
Filmindustri, one of Sweden’s leading pro- 
duction companies, said it had been decided 
to halt all film production in Sweden after 
January 1, 1951. 

He said an investigation by the Economic 
Research Institute in Stockholm had shown 
that each film produced shows a loss of be- 
tween 70,000 and 100,000 kroner and that 
continuation of production would be sense- 
less under these conditions. The Govern- 
ment has a committee investigating the 
whole production situation, but there is not 
much hope that it will find a solution. 

The ruling Social-Democratic party, 
which is responsible for the high entertain- 
ment taxes, says it isn’t the taxes but the 
poor quality of Swedish films which has 
caused all the difficulties. To this the in- 
dustry replies that standards are as high as 
ever and that the increase in export proves 
that contention. 


INDIA 
by V. DORAISWAMY 


in Bombay 

S. K. Patil, chairman of the committee 
appointed by the Government of India to 
investigate all branches of the film industry, 
and also Mayor of Bombay, has assured the 
trade that his group intends to see to it that 
the Government gives serious consideration 
to its recommendations. 

Mr. Patil gave this assurance publicly fol- 
lowing his return from the United States, 
where he conducted an exhaustive inquiry 
into the functioning of the film industry. 

Testifying before the South Indian Film 
Chamber of Commerce, Mr. Patil said the 
committee’s recommendations would not be 
mandatory, but that the Government would 
implement whatever recommendations were 
made by the committee which had been giv- 
en wide powers. 








In a memorandum submitted to the com- 
mittee, the chamber vehemently - protested 
against the present “tottering” conditions of 
the industry in the country “despite marked 
advances in the technique of films making 
and improved studio facilities.” Tight money 
conditions and prohibitive entertainment 
taxes were blamed for the present state of 
affairs. The Chamber suggested that the 
Government should first of all grant recog- 
nition to the industry as an essential indus- 
try and treat it as being eligible for State 
aid. 

As an immediate measure the Chamber 
asked for the lifting of the Government ban 
on banks advancing loans to film concerns, 
The memorandum also asked for uniformity 
in censorship and consistent interpretation 
of the Production Code. It also requested 
that an end be put to the interference by 
local officials with a picture which has al- 
ready been certified. 


V 

Dr. P. B. Bhagwat, a resident of Hubli, 
India, has invented a process called ‘‘Spec- 
tor-Colour,” by which black and white films 
could be converted into color at a small cost. 
Dr. Bhagwat demonstrated his process re- 
cently at a theatre in Hublin in the presence 
of press representatives. He said it had 
taken him 20 years to perfect it. 


AUSTRALIA 
by FRANK O'CONNELL 


in Sydney 

The arrival here of renowned film direc- 
tor Lewis Milestone to make the Twentieth 
Century-Fox Technicolor picture tentatively 
titled “Kangaroo” has caused a big stir in 
this country. Even greater excitement has 
been created in trade circles over the choice 
of the Flinder Range territory of South 
Australia as the location. 

South Australia’s Premier, Tom Playford, 
is the most picture-minded of all Australian 
politicians and has been agitating for the 
location site for some time. He succeeded 
in getting Ealing to produce ‘Bitter 
Springs” in the Quorn district of his state. 
He has pledged the full cooperation of his 
Province to the making of the picture. 


V 

Representatives of American film compa- 
nies now are most optimistic about chances 
to get extra dollars out of the country. The 
news of the $100,000,000 loan from the 
World Bank has caused distributors to argue 
that the government should provide a lit- 
tle of that money to ease frozen dollars. 
At present, distributors can send only 50 
per cent of their earnings home to the U. S. 
It is generally held in the trade that the 
American companies would like to see the 
government relaxing the freeze by 20 per 
cent and leaving an ultimate 30 per cent 
frozen here. 





V 


Practically no feature or newsreel film is 
going by air from one Australian capital to 
the other. Regulations concerning the safe- 
ty transport of film by plane have at last 
been clarified after several weeks of uncer- 
tainty. 
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Italy Called 


Cooperative 


At a press conference in New York last 
week, Mike Frankovich, independent film 
promoter-producer, cited the Italian govern- 
mental authorities as the most cooperative 
in Europe. Mr. Frankovich, who left for 
Europe following the conference, said he 
considered Italy an ideal place for foreign 
production. 

After producing westerns and serials for 
Republic for 10 years, he went to Italy 
two years ago to free-lance. During that 
period he produced a film tentatively titled 
“Dark Road,” and has an interest in “I'll 
Get You for This,” starring George Raft. 
Made in both English and Italian, Republic 
will release the former which used only 
natural sets. 

The producer, head of Venus Produc- 
tions, Inc. in the U. S. and Mercurio SRL 
in Italy, also plans to produce “The Smug- 
gler’s Song,” one picture with Tay Garnett 
in Switzerland, and another with director 
Andre de Toth. 

“l’m currently dealing with Goldwyn for 
Farley Granger,” he said, “and I have been 
promised Valli by Selznick for “The Smug- 
gler’s Song.’ I have not as yet completed 
deals with either of the stars.” 

Mr. Frankovich is also engaged in a three- 
cornered deal with Woolfe Brothers in Eng- 
land and Joe Kaufman, in which expendi- 
tures and distributing territories are split 
“to lessen the chance of a gamble.” 


Coast Theatre Files 
Anti-Trust Action 


Parkton Theatres, Inc., owner of the Park 
theatre, Huntington Park, Calif., has filed 
suit in the Los Angeles Federal Court seek- 
ing $672,000 damages from major distribu- 
tors and Fox West Coast and Warner Cir- 
cuits charging monopoly and conspiracy to 
violate the Sherman anti-trust laws. The 
suit also asks the court to compel the cir- 
cuits to sell their theatres in the town to 
“the highest bidder, who in the opinion of 
the court, will effectively terminate the mon- 
opoly and abuses practiced by present 
owners.” 


Atlanta Exhibitor 
Cuts Price for GI's 


John Carter, owner of the Brookhave the- 
tre Atlanta, has taken the lead in this area 
in establishing special admission prices for 
“G.I’s.” Mr. Carter acted after a local paper 
had alleged that servicemen in Atlanta were 
being given “shabby” treatment. He has 
called on other exhibitors to follow suit. 


Open Stage House 

William Goldman, president of William 
Goldman Theatres, Inc., and Lawrence 
Shubert have established a new corpora- 
tion to operate the Erlanger theatre in Phil- 
adelphia as an independent theatre offering 
legitimate shows. 
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IN NEWSREELS 


MOVIETONE NEWS, No. 73—Crisis in Korea. Free- 
dom crusade. American beauties. Football training. 
National tennis. Ice Capades. 

MOVIETONE NEWS, No. 74—UN iorces resist all- 
out attacks by Reds in Korea. Films pledge aid in 
war. Six motored B-36 gets four jets. New York 
Giants beat Los Angeles Rams. Beauty on parade. 

NEWS OF THE DAY, No. 203—Eisenhower crusades 
for freedom. Korea. 1950 beauty roundup. Atlantic 
City ice show. Irish answer grid call. National 
tennis championship. 

NEWS OF E DAY, No. 204—Film report from 
Korean battlefront. Film industries aid hailed by 
Truman. 1951 beauty Miss and Mrs. America. Jets 
for world’s mightest bomber. Joe Louis hits comeback 
trail. Pro football preview. 

PARAMOUNT NEWS, No. 
Eisenhower’s crusade. Korea. 
cast. 

PARAMOUNT NEWS. 
Scottish miners. Charles and Lewis train. 





6—Eyes on the ice. 
1950 football fore- 


contest. 
Korea 


No. 7—Beauty 


and the Global crisis. 

ELENE GEST, NO. 37-A—Behind the battles 
in Korea. Hurricanes strike Florida. Red smear 
charged in Washington. Truman’s week. Air show 
in England. 

UNIVERSAL NEWS, No. 385—Korea. Eisenhower 


freedom speech. Hurricane in Florida. Auto race. 
Ice show. ’ 

UNIVERSAL NEWS, No. 386—Korea. Movies pledge 
wartime aid. Flames gut housing propect. B-36 
bomber tested. Giants and Rams. Ezra Charles and 
Joe uis training. 

WARNER PATHE NEWS, No. 112—U. N. rushes 
troops. to Korea. Eisenhower. President Truman 
apologizes to Marines. Miss America contest. Ice 
show. Tennis title. 

WARNER PATHE NEWS, No. 113—With our troops 
in Korea. Ten engine power new super B-36. Miss 
America chosen. Mrs. America contest. Film in- 
dustry pledges aid to Nation. Ezra Charles and Joe 

uis train for title bout. Great Americans: 
Theodore Roosevelt. 





Defense Production Head 
Speaker at TOA Meeting 


W. Stuart Symington, chairman of the 
National Security Resources Board and just 
named coordinator of the powers granted by 
the Defense Production Act, will be the 
principal guest speaker at the mid-century 
convention of Theatre Owners of America at 
the Shamrock Hotel in Houston October 30 
to November 2. Mr. Symington will speak 
at the President’s Dinner November 2 and 
his talk is likely to be broadcast. Gael Sul- 
livan, TOA executive director, termed Mr. 
Symington’s acceptance of the invitation to 
speak “a fine tribute to TOA .. . recognition 
by the Government of the importance of the 
motion picture industry to the Defense Pro- 
gram.” 


"Trio" in Benefit Premiere 

A gala benefit performance for the Damon 
Runyon Memorial Fund will mark the open- 
ing in New York October 9 of Somerset 
Maugham’s new film “Trio,” a Paramount 
release. 








FILM LOCATION FEES 
EARN U. S. $1,594 

The United States Treasury has 
profited by $1,594 from the filming 
of eight features on California and 
Utah public lands during the first six 
months of this year, it was announced 
by the Interior Department. Only 
one of these films was shot in Utah. 
The companies shooting were 20th- 
Fox, Universal, RKO Radio, Colum- 
bia, MGM, Edward Small and Re- 
public. The Government collected 
$1,903 from 12 films shot on these 
lands in 1949. 








Report Drop 
In Exports 


WasHINcTON: U. S. exports of motion 
picture films and equipment during the first 
half of 1950 were some 11 per cent below 
the comparable 1949 shipments, the Com- 
merce Department reported this week. 

Film chief Nathan D. Golden said ex- 
ports during the first half of this year 
amounted to $10,988,425, as against $12,322,- 
584 in the 1949 January-June period. Gains 
were made in shipments of 16-mm positive 
and 8-mm negative raw stock and 8-mm 
cameras and projectors, but these were more 
than offset by “rather substantial declines” 
in exports of exposed feature films and most 
other types of equipment. 

Exports of 35-mm negative exposed or 
developed feature film dropped from 5,091,- 
664 linear feet to 4,953,689 feet though the 
value rose from $233,709 to $299,270. Ship- 
ments of 35-mm positive exposed or devel- 
oped feature film dropped from 116,626,875 
feet valued at $3,489,619 to 107,817,495 feet 
valued at $3,140,135. Similar drops were 
registered for 16-mm exposed film, both 
negative and positive. 

Shipments of 35-mm positive rawstock fell 
sharply, going from 114,127,417 feet, valued 
at $1,369,925, to 100,593,308 feet valued at 
$1,321,437. Exports of 35-mm negative raw- 
stock, however, rose slightly—going from 
20,038,013 feet valued at $657,488 to 20,- 
131,822 feet valued at $683,063. Shipments 
of 16-mm positive rawstock jumped but 
those of 16-mm negative rawstock slumped. 
In the 8-mm rawstock group, it was exactly 
the reverse, with positive shipments falling 
but negative shipments increasing. 

Practically every type of equipment 
showed a drop except 8-mm cameras and 
projectors, sound recording equipment, and 
screens. Especially hard hit were 16-mm 
cameras, 35-mm and 16-mm_ projectors, 
sound reproducing equipment and projection 
equipment parts. 


Universal Drops Lease 
On Park Ave. Theatre 


The Park Avenue theatre in New York 
will revert to the Walter Reade interests De- 
cember 3, 1950, when Universal Pictures 
Co. will release its lease on the house which 
it has operated since December, 1946. The 
583-seat theatre, originally built by the 
Reade interests as a subscription motion pic- 
ture theatre, was taken over by Universal 
shortly after it opened as a showcase for its 
J. Arthur Rank productions. The future 
policy of the house remains to be set. 


Clear Ground for Drive-In 


Mr. and Mrs. Jack Needham have begun 
clearing ground at Gate No. 1—the main en- 
trance to Camp Bowie—in Brownwood, 
Texas, for that city’s second drive-in thea- 
tre. Mr. Needham said that 400 car speak- 
ers, paved ramps and a children’s play- 
ground will be installed on the 10 acres at 
the former Army camp entrance. 
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Minimum 
Pay Plan 
Under Fire 


ALBANY: The 75 cents-per-hour base pay 
rate, recommended by the New York State 
Minimum Wage Board of the Amusement 
and Recreation Industry for adoption by 
State Industrial Commissioner Edward 
Corsi, was under fire from exhibition here 
this week. 

Charles A. Smakwitz, Warner zone man- 
ager, described the proposed wage rate, 
which would apply to ushers, doormen, 
cleaners and other theatre employes, as “un- 
realistic’ and “unfair” and this comment 
was echoed by many others testifying before 
Commissioner Corsi. 


Second Hearing Sept. 15 

The hearing here Monday was specifically 
for up-state showman. It will be followed 
by a hearing in New York City on Septem- 
ber 15. At that time, exhibitors there will 
be given a chance to express their opinion 
of the board’s recommendation. It has al- 
ready become apparent that their views will 
not differ from those of the up-state theatre- 
men. 

The Albany hearings have taken on en- 
larged significance for New York City ex- 
hibitors since Mr. Corsi has been nominated 
as the Republican Party’s candidate for 
Mayor of New York. 

Mr. Smakwitz pointed out that most in- 
dustry employes who would be affected are 
part-time or dependent on other sources for 
further livelihood. He cited statistics to show 
that film industry earnings were down while 
those of other industries had risen. “The 
scale recommended by the board is unjust to 
an already badly hit industry and will tend 
to close up many theatres,” he said. He 
pointed out that the amusement industry was 
excluded from a minimum wage bill which 
recently failed to pass through the Massa- 
chusetts Legislature. 


Ask for Delay 


Attorney Leonard L. Rosenthal, represent- 
ing a group of up-state houses, asked for a 
delay “pending formulation of the national 
policy of our Government during this war 
emergency.” Sylvan Leff, who operates 
subsequent runs in Utica, told Mr. Corsi 
that, by grouping his type of operation with 
first-runs in large cities, including New 
York, the board had recommended scales 
likely to force closure. 

Industry speakers in general suggested 
non-specific substitute figures, but made the 
plea that ushers should be excluded from 
the purview of the order. 


Paramount Sets Dividend 

The board of directors of Paramount Pic- 
tures, Inc., this week voted a quarterly di- 
vidend of 50 cents on the common stock, 
payable September 29 to stockholders of 
record September 18. 
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USE THEATRE TO "PREVIEW" 
PICTURE FOR TELEVISION 


It's come to this: a motion picture 
theatre will "preview" next week, in 
New York, not a movie for its own 
use or that of its fellow theatres— 
but for television. Trans-Lux's 52nd 
Street Theatre next Wednesday will 
show its audience "Miggles," which 
will appear in December on NBC's 
Fireside Theatre television. The audi- 
ence will be given reaction cards. 
"Miggles" is a half hour version of 
a Bret Harte story. It is a “teletale," 
one of a series of half hour filmed 
versions of famed stories. It was 
made in Hollywood by Bing Crosby 


Enterprises’ television unit. 








Translux Stockholders 


Sue Brandt on Purchases 

A $500,000 damage action, naming Harry 
Brandt, Milton C. Weisman, William Gir- 
den, Alan Frome and others associated with 
Brandt theatre and booking activities, has 
been filed in New York Supreme Court by 
Jerome B. Ross and Walter Simers, Trans- 
Lux Corp. stockholders. 

The complaint charges that the defendants 
conspired to defraud Trans-Lux and its sub- 
sidiaries with the purchase in 1948 by that 
circuit of theatre properties controlled by 
since-dissolved corporations which were 
headed by Mr. Brandt. The Court was asked 
to rescind the purchase of the Embassy in 
Dobbs Ferry and the acquisition of the lease 
of the Hastings in Hastings-on-Hudson as 
well as the purchase of the Colony and the 
Granada in New York. 

Mr. Brandt, the complaint states, was 
president of Sherbrook Realty Corp., and 
Selhel, Inc., the firms described as owners 
and controllers of the Embassy and the 
Hastings at the time of sale. It is charged 
that an excessive sum, more than $200,000, 
was paid by Trans-Lux without the board’s 
knowledge. 


Universal Sets Unique 


Promotional Preview 

Universal-International has arranged a 
unique tiein promotion for its production, 
“The Sleeping City.’’ Free admission will 
be given to listeners to the Barry Gray pro- 
gram, a 12 to 3 A.M. disc jockey show in 
New York, for a special preview at the Park 
Avenue theatre, New York. The showing 
will be held at 4 A.M. for “the people who 
work while the city sleeps.” The film will 
start its regular run at the Paramount the- 
atre, New York, the following morning, 
September 20. 


Saranac Meeting Cancelled 

The projected weekend meeting at Sara- 
nac Lake of Variety Clubs-Will Rogers 
Hospital directors has been cancelled. The 
meeting, scheduled September 23, will 
probably be held in spring, Variety ex- 
ecutives said. 


New York 
Honors U-I 
For “City” 


The motion picture industry in general, 
and Universal Pictures specifically, were 
honored by the City of New York this week 
for their “significant contribution to the 
civic, cultural and commercial advancement” 
of the metropolis. 

At ceremonies at the 21 Club, Acting 
Mayor Vincent R. Impelliterri presented the 
industry with a Certificate of Civic Merit. 

The certificate was placed in the custody 
of Universal to honor it for its production of 
“The Sleeping City,” described as the first 
feature-length film to be made in New York 
in its entirety by a major studio in recent 
years. The picture has its world premiere 
at the Paramount theatre in New York 
September 20. 

Francis S. Harmon, vice-president of the 
Motion Picture Association of America, ac- 
cepted the award on behalf of the industry 
before a distinguished audience of New 
York Citys top administrative and law en- 
forcement officials. Leonard Goldstein, pro- 

-ducer of “The Sleeping City,” accepted the 
award for Universal. 

During the ceremonies, William _ T. 
Whalen, Chief of Detectives, was presented 
by Universal with a gold-plated service re- 
volver in tribute to the work of the Detective 
Division of the City’s Police Department. 

Frank Lee Donaghue, New York City Di- 
rector of Commerce, told the gathering that, 
during 1949, commercial interests in New 
York benefited by $10,000,000 from the pro- 
duction activities of Hollywood producers. 


Telephone Day Sept. 19 
To Aid Charity Drive 


September 19 has been set as “Telephone 
Solicitation Day” in the amusement indus- 
try’s drive for the United Jewish Appeal. 
On that day, leaders in the Amusement Di- 
vision of the UJA will meet in the office of 
Barney Balaban, president of Paramount 
Pictures, and take turns telephoning to pros- 
pects who have not as yet made their 1950 
gift to UJA for relief and resettlement over- 
seas and for refugee aid. Invitations to par- 
ticipate in the one-day effort were issued this 
week by Samuel Rosen and Fred Schwartz, 
chairmen of the Amusement Division’s 1950 
campaign. Mr. Balaban is a co-chairman of 
the executive committee this year. The di- 
vision’s goal this year has been set at 


$1,000,000. 


Announce Billy Scully Trophy 

A Bill Scully Trophy each year will be 
awarded by Universal-International to the 
branch office turning in the best performance 
during four weeks designated as Billy Scully 
Month. It will remain in possession of the 
winning branch one year. A branch office 
winning two years in succession will retain 
permanent possession. 
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Columbia 


ALL THE KING’S MEN: Broderick Crawford, 
oanne Dru—The picture turned out better than antic- 
ipated. Although we notice that exhhibitors say this 
jsn’t a small town picture, we ¢an’t complain. Played 
Monday, Tuesday,. August 21, 22.—Harland Rankin, 
Plaza Theatre, Tilbury, Canada. 


CAPTIVE GIRL: Johnnie Weissmuller, Buster 
Crabbe—The usual jungle stuff, but the audience liked 
it, so I’m satisfied. The underwater scenes were ex- 
ceptionally good. Average business for this time of 
the year. Played Sunday, August 20.—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


WTOWN: Gene Autry, Gail Davis—Doubled with 
“Bodyhold” (Col.) to below average gross. Gene 
Autry, has shot his bolt here and hasn’t brought in 
an average gross in over a year. The supporting 
featuré;: ““Bodyhold,” is a fair wrestling picture—if 
your fais: like that sport. Mine do not. Actually, in 
my estimation, Autry’s pictures are better than ever, 
but how can I impress my patrons? Played Saturday, 
July 22.—Fred G. Weppler, Colonial Theatre, Colfax, 
Til. 


FEUDIN’ RHYTHM: Edddy Arnold, Gloria Henry 
—Played this—it’s O. K. Doubled with “The Traveling 
Saleswoman.”” Thanks to our booker for such fine 
bookings. Played Friday, Saturday, August 25, 26.— 
Harland Rankin, Plaza Theatre, Tilbury, Ont., Canada. 


MULE TRAIN: Gene Autry, Sheila Ryan—Good 
Autry western which revived the song, “Mule Train,” 
here again. But it seems like something revived the 
boll weevils out here in the cotton patches again. 
Seems like most everyone spent their extra money for 
poison again. Played Friday, Saturday, August 18, 19. 
—Pat Fleming, Gail Theatre, Round Pond, Ark. 


PALOMINO, THE: Jerome Courtland, Beverly 
Tyler—Played with a cartoon festival to above average 
gross. It is certainly gratifying to know that there are 
still pictures being made for the small town and rural 
class of patronage. This picture has a good story and 
good color. You can’t go wrong on this picture— 
especially with some added publicity and exploitation. 
Good ideas in the press sheets. Played Saturday, July 
2%.—Fred G. Weppler, Colonial Theatre, Colfax, Il. 


ROGUES OF SHERWOOD FOREST: John Derek, 
Diana Lynn—Story—fair. Stars—Derek is nice to look 
at. Support—Alan Hale and other supporting players 
do give a few laughs. Color is Technicolor. Should do 
well for action fans! But, I even had a few of them 
walk out. You can’t always tell. Played Friday, 
Saturday, September 1, 2.—W. M. Cornwell, Jr., Roys 
Theatre, Blairstown, N. J. 


RUSTY’S BIRTHDAY: Ted Donaldson, John Litel, 
Rusty—Doubled with ‘‘Northwest Trail” to average 
attendance. This Rusty is as good as “Harrison’s 
Reports” says it is. It’s a top little picture with every- 
thing for entertainment for the whole family. You 
i — pie. ieee Rusty picture. Played 

urday, ugust -—Fred G. Wepp i 
Theatre, Colfax, Ill. eee ee 


TRAVELING SALESWOMAN, THE: Joan Davis, 
Andy Devine—Good weekend picture that was worthy 
of weekend receipts. Played Friday, Saturday, August 
e er erattnnd Rankin, Plaza Theatre, Tilbury, Ont., 

‘anada. 


NORTHWEST TRAIL: John Lytel, Raymond 
Hatton—Doubled with “Rusty’s Birthday” (Col.) to 
average gross. This feature doesn’t have much and 
is one of the cheapest made pictures I’ve seen in a 
long time. Color not too good—story not too good. 
Played with a top supporting feature, so we came out 
all right. Played Saturday, August 5.—Fred G. 
Weppler, Colonial Theatre, Colfax, Ill. 


Metro-Goldwyn-Mayer 


FATHER OF THE BRIDE: Spencer Tracy, Joan 
Bennett, Elizabeth Taylor—One of the best. Spencer 
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Tracy, Joan Bennett and Elizabeth Taylor did an 
excellent job. It is good for any situation, from the 
smallest town to the largest city. Play it and you will 
be proud to be an exhibitor. All favorable comment. 
Business above average. Played Saturday, Sunday, 
Monday, September 2, 3, 4.—O. Fomby, Paula Theatre, 
Homer, La. 


OUTRIDERS, THE: Joel McCrea, Arlene Dahl— 
This super Technicolor western from the mighty Leo 
flopped flat for me here. It has a rip roaring story and 
wonderful color, but the patrons were few and far 
between. Had this played on a Saturday, I would have 
tripled my gross—but it’s too late now. Your patrons 
will like the picture if you can get them into the 
theatre. Played Sunday, Monday, July 23, 24.—Fred 
G. Weppler, Colonial Theatre, Colfax, Ill. 


PLEASE BELIEVE ME: Deborah Kerr, Robert 
Walker—This comedy from M-G-M failed at my box 
office—unless the film producers figure $18 over film 
rental is a howlingly successful picture. It is a 
delightful comedy that kept the patrons laughing and 
waiting for the next scenes. This picture certainly 
had star appeal—but not the required patron appeal. 
Played Wednesday, Thursday, July 26, 27.—Fred G. 
Weppler, Colonial Theatre, Colfax, III. 


REFORMER AND THE REDHEAD, THE: June 
Allyson, Dick Powell—Thank you, Leo, for a picture 
the whole family can enjoy. My patrons certainly 
enjoyed this picture and showed it by word of mouth 
advertising which gave us a big second night gross. 
The animals in the picture interested everyone— 
especially the kids. The comedy in the picture pleased 
everyone, in fact, “The Reformer and the Redhead” 
has everything you want for good entertainment. My 
gross on this picture was above average. With extia 
exploitation and your own personal endorsement, it 
can go far. Played Sunday, Monday, July 30, 31.— 
Fred G. Weppler, Colonial Theatre, Colfax, I. 


SHADOW ON THE WALL: Ann Sothern, Zachary 
Scott—In my estimation this is the poorest excuse for 
entertainment put out by anyone—and by our mighty 
Leo at that. We have always expected better pictures 
from you, Leo—wha’ happen??? Thank goodness only 
a few patrons came to see this—the ones who didn’t 
see it are still my friends. This was a waste of film 
and stars—for shame, Leo, for shame!!! Played 
Wednesday, Thursday, August 2, 3.—Fred G. Weppler, 
Colonial Theatre, Colfax, IIl. 


SIDE STREET: Farley Granger, Cathy O’Donnell— 
This picture surprised me and drew slightly above 
average gross for a midweek. It was well liked by the 
mystery fans—but the non-mystery fans did not care 
for the picture. Had several walkouts. It certainly 
doesn’t have star appeal as most of M-G-M’s pictures, 
but still is a well made and interest holding picture. 
Played Wednesday, Thursday, July 19, 20.—Fred G. 
Weppler, Colonial Theatre, Colfax, III. 


THREE LITTLE WORDS: Fred Astaire, Red Skel- 
ton—Story—I couldn’t find a single fault with this one. 
Should do well anywhere, any time. Played Tuesday, 
Wednesday, Thursday, August 29, 30, 31.—W. M. 
Cornwell, Jr., Roys Theatre, Blairstown, N. J. 


Republic 


BRIMSTONE: Rod Cameron, Adrian Booth, Walter 
Brennan—“Walter Brennan terrific’’—those’ are my 
exact sentiments. Motion pictures with Walter 
Brennan are money in the box office. Played Friday, 
Saturday, September 1, 2.—Ewvan Thompson, Berk- 


shire Drive-In Theatre, Pittsfield, Mass. 


LAST BANDIT, THE: William Elliott, Adrian 
Booth—An unusual western about a band of train 
robbers, who not only steal the gold from the baggage 
car, but steal the whole train; then hide the train so 
cleverly the authorities are baffled, but they finally 
catch them, with the aid of Elliott. O. K. for small 
town trade. Played Wednesday, Thursday, August 16, 
71.—Pat Fleming, Gail Theatre, Round Pond, Ark. 


TWILIGHT IN THE SIERRAS: Roy Rogers, 
Dale Evans, Trigger—Just a bit better than some of 
Roy Rogers’ pictures. It is made in a new color, which 
I think is almost as good as Technicolor. Roy Rogers 
always draws good business in our situation. Played 
Wednesday, Thursday, August 30, 31—O. Fomby, 
Paula Theatre, Homer, La. 


RKO-Radio 


OUR VERY OWN: Ann Blyth, Farley Granger, 
Joan Evans—Story—excellent and different. Stars— 
good performances by top names as well as supporting 
names. Support—well written script combining laughs 
and tears. How it should do—not for action | fans. 
Played Sunday, Monday, August 27, 28.—W. M. 
Cornwell, Jr., Roys Theatre, Blairstown, N. J. 


United Artists 


RED RIVER: Swell picture, well made. John Wayne 
at his best. Montgomery Clift does very well. Even 
with three nights of rain, business better than usual, 
in fact, better than last year with good weather. 
Played Tuesday, Wednesday, Thursday, August 29, 
30, 31.—Evan Thompson, Berkshire Drive-In Theatre, 
Pittsfield, Mass. 


Universal 
CURTAIN CALL AT CACTUS CREEK: Donald 


O’Connor, Walter Brennan, Gale Storm—Good comedy 
—colorful—but in need of good exploitation to bring 
them into the theatre. My patrons responded well and 
enjoyed it immensely. Played Sunday, Monday, 
August 27, 28—Evan Thompson, Berkshire Drive-In 
Theatre, Pittsfield, Mass. 


FRANCIS: Donald O’Connor, Patricia Medina, Zazu 
Pitts—This was plugged on our programs for several 
months. I also had a mule with sign in the big home- 
coming parade which Colfax had the day before my 
playdate on this picture. Business was 200% of average 
for the two day run on the picture. This was excep- 
tional since my usual Sunday-Monday gross after a 
homecoming is 30 to 40% of average. The only thing 
wrong was the terms. I play pictures that lose money 
tor me—yet any sure thing from any company must 
be percentage. No more of that for me from any com- 
pany. Please note, Universal, M-G-M, Fox! Played 
Sunday, Monday, July 16, 17.—-Fred G. Weppler, 
Colonial Theatre, Colfax, Ill. 


ONE WAY STREET: James Mason, Marta Toren, 


‘Dan Duryea—Poor picture for James Mason. Dan 


Duryea still tops as villain. Business good, but due to 
first feature—“‘Curtain Call at Cactus Creek’’. Played 
Sunday, Monday, August 27, 28.—Evan Thompson, 
Berkshire Drive-In Theatre, Pittsfield, Mass. 


PEGGY: Charles Coburn, Diana Lynn—Another 
good family picture. Plenty of good laughs and good 
shots of the Rose Bowl activities. Good B. O. two 
days. Played Sunday, Monday, August 20, 21.—Allan 
W. Perkins, Roxy Theatre, Midland, Ont., Canada. 

(Continued on following page) 













(Continued from preceding page) 


SADDLE TRAMP: Joel McCrea, Wanda Hendricks 
—Excellent family picture. Filled my house for two 
days. Color shots beautiful and effective. | Everybody 
should be happy with this one. Played Friday, Satur- 
day, September 1, 2—Allan W. 
Theatre, Midland, Ont., Canada. 


Perkins, Roxy 


Warner Bros. 


FLAME AND THE ARROW, THE: Burt Lan- 
caster, Virginia Mayo—Terrific box office appeal. 
Action plus action—Lancaster doing all the feats him- 
self. Good entertainment and B. O. excellent. Played 
Monday, Tuesday, August 28, 29—Allan W. Perkins, 
Roxy Theatre, Midland, Ont., Canada. 


Shorts 


Columbia 


VAGABOND LOAFERS: Stooges Comedy—The 
wackiest 3 Stooge comedy I’ve seen.—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


Metro-Goldwyn-Mayer 


GLIMPSES OF OLD ENGLAND: Fitzpatrick 
Traveltalks—The Technicolor in all these pictures is 
wonderful—but why flood us with these shorts on 
England? Are all of Fitz’s funds frozen over there? 
—Fred G. Weppler, Colonial Theatre, Colfax, Ill. 


SAFETY SECOND: Technicolor Cartoon—Very good 
cartoon—the usual good entertainment from Fred 
Quimby with his Tom & Jerry series.—Fred G. Wep- 
pler, Colonial Theatre, Colfax, Il. 


Monogram 
DOGS IS DOGS: Little Rascals—These aren’t as 


good for the modern age as they were when they were 
originally released. However, there are still plenty of 
laughs for young and old.—Fred G. Weppler, Colonial 
Theatre. Colfax, IIl. 


Twentieth Century-Fox 


ONE NOTE TONY: Terrytoon—A cartoon about an 
animal band that everyone enjoyed, much to my sur- 
prise. Pat Fleming, Gail Theatre, Round Pond, Ark. 


VICTOR THE VOLUNTEER IN BETTER LATE 
THAN NEVER: Terrytoon—This cartoon has a lot of 
laughs in it and a clever_story; worth your playing 
time. Fred G. Weppler, Colonial Theatre, Colfax, IIl. 


Warner Bros. 


HAPPY HOLIDAYS: Sports Parade—This is a 
marvelous short subject on vacation lands in Techni- 
color. Play it and you will not be disappointed. Fred 
G. Weppler, Colonial Theatre, Colfax, IIl. 


SCARLET PUMPERNICKEL: Merrie Melodies 
Cartoon—One of the cleverest cartoons I’ve seen from 


Warner’s. Fred G. Weppler, Colonial Theatre, 


Colfax, Til. 


KMTA Meet to Feature 
Promotional Material 


A display of promotional material will be 
part of the annual convention of the Kansas- 
Missouri Theatre Association which is to be 
held at the Hotel President in Kansas City 
September 26-27. A letter has gone forward 
to all members, asking them to submit such 
materials which will be displayed on panels. 
A number of prominent leaders of Theatre 
Owners of America, including Gael Sullivan, 
its executive director, and producer-distribu- 
tor representatives are expected to attend. 


Date "Way Out" in Chicago 

With the censorship ban in Chicago lifted 
on “No Way Out,” the RKO Grand theatre 
will run the film starting September 20 or 
27. Originally banned by the city’s police 
department, the decision was reversed by a 
special committee appointed by Mayor Ken- 
nelly. 


40 








Short Product in 


NEW YORK—Week of Sept. 11 


ASTOR: Puss Cafe (Disney cartoon) ....RKO 


Feature: Edge of Doom.........:........; RKO 
CAPITOL: Garden Gophers........... MGM 
Wrong Way Butch (Pete Smith)...... MGM 
Feature: Summer Stock................... MGM 
MAYFAIR: Beaver Valley (Disney)...... RKO 
Feature: Treasure Island.................-. RKO 


PARAMOUNT: Goofy, Goofy Gander 
fa rr er riers. Paramount 


First Run Houses 


Outboard Shenanigans (Sportlight) 


Paramount 
Feature: Fancy Pants................. Paramount 
RIVOLI: Heap Hep (cartoon)..... Paramount 
Fontane Sisters ............+e006. 20th-Fox 
Mouse & Garden (cartoon)........ 20th-Fox 
Feature: No Way Out................. 20th-Fox 


STRAND: Champions of Tomorrow 
Warner Bros, 


Ducksters (cartoon).......... Warner Bros, 
Wagon Wheels West.......... Warner Bros, 
Feature: Tea for Two............... Warner Bros, 








Showmanship Theme of 


Commonwealth Meeting 


“Better Than Ever Showmanship for the 
Better Than Ever Movies” was the theme of 
the annual meeting of Commonwealth Thea- 
tres which was held at Holiday House on 
Lake Taneycomo in southern Missouri Sep- 
tember 5-7. Howard Jameyson, president, 
conducted the convention which was attend- 
ed by 85, including managers and home office 
personnel. With showmanship as the key- 
note, panels replaced the usual speeches. The 
ceremony of “crowning” the “King of the 
Sun,” winner of the summer campaign, was 
conducted with the usual fervor. “King” 
this year is George Wilhoite, city manager 
at Warrensburg, Mo. 


Legion Condemns Two, 


Places Four in Class B 

The National Legion of Decency this 
week condemned Republic’s “Jungle Stam- 
pede” and Social Guidance Enterprises’ 
“Story of Bob and Sally.” Of the former, it 
said that although purportedly a documen- 
tary, its treatment of native customs and 
habits constituted a serious moral danger ; 
of the latter, it observed that it treated a 
subject most objectionable for presentation 
in entertainment motion picture theatres. 

It also placed in Class B, morally objec- 
tionable in part for all audiences, the follow- 
ing: “Outrages of the Orient,” Bell Pic- 
tures; “Showdown,” Republic; “Three 
Secrets,’ Warners, and “The Wicked City,” 
Motion Picture Sales Corporation. 

Passed in Class A, for all audiences, were 
“The Milkman,”’ Universal-International ; 
“When You’re Smiling,” Columbia; and 








ASKS EXHIBITORS FOR 
PHOTOS AND STILLS 


Silent film star Julia Faye is asking 
the help of exhibitors to restore her 
collection of over a thousand stills 
and photos of herself lost in a flood- 
ed basement. If any exhibitor has 
any photos of Miss Faye which he 
can spare or let her copy he should 
forward them to the actress at 15851 
Seabec Circle, Pacific Palisades, 


Calif. 








“Mister 880,” Twentieth Century-Fox. In 
Class A, Section Two, unobjectionable for 
adults, were “Between Midnight and 
Dawn,” Columbia; “Deported,” Universal- 
International; “Dial 1119,” MGM; “Eye 
Witness,” Eagle Lion; “Hijacked,” Lippert; 
“Let’s Dance,” Paramount; “Shakedown,” 
Universal-International; and “Woman on 
the Run,” Universal-International. 


, 


Maryland Censor 


Banned 7 in Year 
The Maryland State Board of Motion Pic- 


. ture Censors during the year ended June 30, 


1950, inspected a record 62,060,077 feet of 
film, banned seven films, ordered cuts in 72 
dramas and two comedies and earned $33,- 
762 for the state’s treasury. In all, the board 
examined 1,029 dramas, 635 comedies, 585 
newsreels, 190 cartoons, 148 advertising sub- 
jects and nine miscellaneous subjects along 
with 18,234 duplicate films. Of this total, 80 
pictures were foreign-made. According to 
a report submitted by Sydney R. Traub, 
board chairman, to Governor Lane, the net 
return to the State Treasury was $2,624 
higher than the return for the fiscal year 
ended June 30, 1949. It was pointed out 
that Maryland fees were lower than those 
of most other boards and had not been raised 
for 34 years. 


Universal Buys Tract 
For Studio Expansion 


Universal-International this week an- 
nounced the purchase of a 140-acre tract of 
land adjoining the studio in the San Fer- 
nando Valley to give the company room for 
expansion. Purchase of the tract from the 
estate of the late Myra S. Hershey was made 
public by N. J. Blumberg, president of the 
company. The purchase price was not dis- 
closed. The studio’s home lot at present cov- 
ers 256 acres and it is claimed that the 
acquisition of the 140 acres make it the 
largest single film plant in the #imdustry 
either here or abroad. 


Charles M. Bennett Dies 

Charles Michael Bennett, 35, an assistant 
director at Universal-International studios 
and a former child actor in early “Our 
Gang” comedies, died September 10 of a 
heart attack in Hollywood. He is survived 
by his wife and a six-year-old daughter. 
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by the 20th Century-Fox showman- 

ship meetings of last Spring is now 
bearing the fruit of accomplishment. Of ne- 
cessity, there has been a period of prepara- 
tion, wherein circuit operators and theatre 
managers could make ready their campaigns. 
And we have been through a summer, al- 
ways a low ebb in the tide of patronage. 

Now, Labor Day calls the turn, and 
showmen, individually and in groups, are 
hitting the line hard, with new showman- 
ship for a new season. The National 
Theatres meetings on the Coast, inspired by 
the leadership of 20th Century-Fox in New 
York, have swung into action with a huge 
campaign, similar to the one we viewed at 
first hand, at Elmer Rhoden’s Midwest con- 
vention in Kansas City, two weeks ago. 
And other circuits and managers are fol- 
lowing the pattern. 

On our desk is a complete campaign book 
issued by the Loew theatres in New York 
to put over their “Early Late Show Plan,” 
which was described in the Herald last week. 
It is an elaborate presentation, and remark- 
able in that it has been rushed through to 
take advantage of the “special election in 
Queens,” to be effective in October. Pa- 
trons will have the chance to see program 
schedules altered for the benefit of family 
trade; theatres participating will increase 
movie attendance and build good will. 

Others will come through with still more 
cooperation towards a better business sea- 
son, beginning with Labor Day and build- 
ing up as winter comes. It’s necessary; it’s 
urgent, for television and other competition 
for the amusement dollar will be greater, 
not less, in future months. As we’ve known 
for some time now, this is a crucial time for 
our industry, and that fact will be clearly 
established down to the smallest situation. 
Nobody wants to see any theatres closed, but 
some are living on borrowed time in a 
competitive world. We’re glad that the re- 
vival of showmanship is so apparent in 
both the largest and the smallest theatres. 

Remember this about Labor Day, and the 
new season. It is reasonably and partly au- 


Ax across the nation, the seed planted 








howmen Hit New Season High and Grosses Ride 


Association of Motion Picture Showmen — 
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“ON STAGE, EVERYBODY” 


One of the really fine opportunities 
which industry public relations films offer to 
the manager in his own home town will 
come along next month, when "On Stage, 
Everybody" is released with the sponsor- 
ship of the MPAA. The film, which runs 
9\/, minutes, was made by Paramount to 
bring to the nation the cause of the dis- 
abled veteran. It was photographed 
largely in the Birmingham General Hos- 
pital on the Coast, and deals with para- 

legics and the feats performed by these 
baniieaiinad men in accomplishing a re- 
covery to normal life. 

This is so thoroughly desirable as screen 
fare in your theatre that steps should be 
taken immediately to obtain bookings. A 
chorus of pretty girls appears with the 
boys in the production of their own musical 
numbers, and Bob Hope acts as master of 
ceremonies. There is no charge for the 
film, but some practical benefit should be 
created in your theatre for local veterans 
and others who may be helped, either 
spiritually or Siencialy, through your use 
of the picture. 

We should welcome this type of public 
relations activity in our theatres, put a 
generous measure of common sense in 
making them available. The films should 
have production value, and restraints to 
prove that the subject matter is in good 
taste (as in this case) and in keeping with 
the manager's personal status as a member 
of the community which his theatre serves. 
Consider, when you run a film of this 
order, or any industry short, that you are 
speaking from your own screen, in your 
own behalf, and for results which you wish 
appreciated. 








tomatic, in that it brings back a certain “lost 
audience” that has been elsewhere, for the 
summer. So, don’t be either complacent or 
satisfied with the indication that things are 
getting better. 











qg Judy Garland was given what Paula 

Gould says was “‘the greatest ovation 
ever tendered a film star in the history of 
the Capitol theatre,” when she and two 
friends, visiting in New York, dropped in 
to see the late showing of “Summer Stock” 
on the Labor Day holiday. Arriving at 10 
p. m. without previous announcement of 
her coming, she saw the picture and stage 
show. When she left the theatre at 1 a. m. 
the lobby and grand staircase were jammed 
with patrons who had been waiting to see 
her, and as she walked down the stairs, the 
applause was deafening. The crowds fol- 
lowed her out of the theatre, where man- 
agement estimates a crowd of 5,000 per- 
sons had assembled. Both sides of Broad- 
way from 50th to 5lst Streets were packed 
tight with people. 

Judy looked rosy and glowing—a picture 
of good health and well being, supremely 
happy with her reception. Managers will be 
smart in following the pattern set by Loew’s 
Theatres in handling Judy’s new picture. 
You can readily prove that there is public 
sympathy and interest in her welfare; that 
there will be a special interest in “Summer 
Stock” because it is assurance that she will 
be back on the screen again, a certain favorite 
with millions of movie fans. Take the above 
as an indication of selling approach, and 
watch the obvious benefits that will develop 
in your own community. 


MN 


qg We’re happy to note that Robert W. 

Case, city manager for Walter Reade 
theatres in Kingston, N. Y., is the first to 
restore that wartime service of making 
prints from newsreel clips of soldiers in ac- 
tion, for relatives and friends at home. Bob 
is right on the beam, offering the courtesy 
with the cooperation of the Daily Freeman, 
who make the prints in their photo shop. 
All through World War II, this was a care- 
ful and rather difficult job of public rela- 
tions, carried on by local theatres, and of 
course, the active assistance of the various 
newsreel organizations. —Walter Brooks 
















Display ad from Sommers 


“Black Rose’ 
Gets Tieups 


ALL OVER THE COUNTRY, the good job of preliminary mer- 
chandising done by 20th Century-Fox, in establishing hundreds 
of commercial tieups for "The Black Rose," is bearing fruit—as 
shown by the meeting of executives of Chandler's, of Boston, 
with models, newspaper folks and others, below. 


noe lag web lovely interpretation af color for sees, hage, besiery 







& Kaufman, San Francisco 


Ve 


‘ear ‘fashion Color 





inspired by th: tabutous 
techaientor 
; J ie 20th Centurs-box film 
“The Black Rose" 
i 
a it, 


=F waun wine-y high fashion shadz... 


Thursday at the Majestic 
? { * . 


ow Cole 






wot. BAZAAR 





Com See our collection of “Black Rose” whriony 


3m 





84 Loe 


x5 


‘ . N . a ped 3 : 
Be (Gee 


Newspaper style from W. A. Green Co., Dallas 











io, aa 2 2S re ¢c. —_= ¢__ 


TO > 













MOTION PICTURE HERALD, SEPTEMBER 16, 1950 















QUIGLEY AWARDS 
CONTENDERS 


JOHN BALMER 
Carlton 
Red Bank, N. J. 


JAMES BARNETT 
Florida, Miami, Fla. 


HERMAN BERLIN 
Laurelton 
Laurelton, N. Y. 


GEORGE BERNARD 
Carlton, Norwich, Eng. 


JOSEPH BOYLE 
Poli, Norwich, Conn. 


J. $. BROOKE 

Empire, Cardiff, Wales 
LESLIE J. BROWN 
Capitol, Barking, Eng. 


K. C. CAMBATA 
Eros, Bombay, India 


A. HIGHAM COWEN 
Casino 
Herne Bay, Eng. 


DOUGLAS E. CRAFT 
State, Lima, O. 

ANN DE RAGON 
Paramount 


Plainfield, N. J. 


J. DI BENEDETTO 
Poli, Worcester, Mass. 


MAURICE DRUKER 
State 
Providence, R. I. 


BILL ELDER 

Penn, Pittsburgh, Pa. 
RICHARD FELDMAN 
Paramount 

Syracuse, N. Y. 


JACK FOXE 
Loew's Theatres 


Washington, D. C. 
ROBERT GILBERT 
State, Dayton, O. 


FRANCIS C. DILLON 
Paramount 


Cedar Rapids, la. 


ADAM G. GOELZ 
Met, Baltimore, Md. 


HERBERT |. GORDON 
Majestic 
Perth Amboy, N. J. 


ARTHUR HALLOCK 
Paramount 
Baltimore, Md. 


W. T. HASTINGS 


Orpheum, Denver, Col. 


GUY HEVIA 
Reade Theatres 
Asbury Park, N. J. 
H. J. HORNE 
Odeon 
Scarborough, Eng. 


MOLLIE KATZ 
Palace, Meriden, Conn. 


IRWIN S. KAY 
Strand, Freehold, N. J. 


CHUCK KEELING 
ower 


Oklahoma City, Okla. 


BART. KELLNHAUSER 


Lloyd 
Menominee, Mich. 


R. S. KINNIBURGH 
Regal 
Coatbridge, Eng. 


SIDNEY KLEPER 
Bijou 
New Haven, Conn. 


HARRY KLOTZ 
Loew's, Canton, O. 


WILLIAM KNAUSS 
Park, Morristown, N. J. 


RALPH LANTERMAN 
Community 
Morristown, N. J. 


L. LOVELL 
Regal 
Kirkcaldy, Scotland 


ARTHUR LOWRIE 
Ritz, Hastings, Eng. 


ABE LUDACER 
Valentine, Toledo, O. 


P. E. McCOY 
Miller, Augusta, Ga. 


HAROLD G. MARTZ 
Strand 
Plainfield, N. J. 


NAT MATTHEWS 
Cabot, Bristol, Eng. 


FRANKLIN MAURY 
Miracle 


Coral Gables, Fla. 


ED MEADE 
Shea's, Buffalo, N. Y. 


AL MESKIS 
Egyptian 
Milwaukee, Wis. 


TOSHIO MIYAMOTO 
Shinkoiwa, Tokyo, Japan 


JOSEPH NEVISON 
Colonial, Philadelphia 


R. W. PARKER 
Regal, Torquay, Eng. 


PEARCE PARKHURST 
Drive-In 
Lansing, Mich. 


R. PARSONS 
Royalty 
Birmingham, Eng. 


A. D. PAVEY 


Odeon, Herne Bay, Eng. 


GEORGE PETERS 
Loew's, Richmond, Va. 


LESTER POLLOCK 
Loew's 
Rochester, N. Y. 


ROBERT PORTLE 
Elm Street 
Worcester, Mass. 


FRANK L. PRATT 
Mt. Baker 
Bellingham, Wash. 


BOB REEVES 
Yanktown 


Yanktown, S. D. 


MERWYN A. SARGENT 
Savoy 
Asbury Park, N. J. 


HARRY SCHREIBER 
Palace, Columbus, O. 


LEO SCHUESSLER 
Rex, Sheboygan, Wis. 


A. DOYLE SHELLEDY 
Lyric 
Asbury Park, N. J. 


HARRY SIMONS, JR. 
Grand, Columbus, O. 


DOUGLAS SMITH 
Casino, Halifax, Can. 


REG STREETER 
Warner 
Huntington Park, Cal. 


MYRON R. STREIZANT 
Strand 
Perth Amboy, N. J. 


P. TEPER 
Odeon 
Park Royal, Eng. 


J. F. THAMES, JR. 
Robb & Rowley 
Little Rock, Ark. 


L. J. THOMPSON 
Grand 
Clintonville, Wis. 


RALPH L. TULLY 
State, Portland, Me. 


LEONARD TUTTLE 
St. Albans 
St. Albans, N. Y. 


GLEN WALKER 


Warner 

Memphis, Tenn. 
DICK WALSH 
Strand 

Niagara Falls, N. Y. 
LILY WATT 

Odeon 


Coatbridge, Eng. 


FRED G. WEPPLER 
Colonial, Colfax, Ill. 


G. M. WESTERGREN 
Basil Theatres 
Buffalo, N. Y. 


HARRY A. WIENER 
Eckel, Syracuse, N. Y. 


DAVID B. WILLIAMS 
Blue Hall 
Islington, Eng. 


GERRY WILSON 


Capitol, Horsham, Eng. 


NATHAN WISE 
Palace, Cincinnati, O. 


DON C. WOMACK 
Glebe, Arlington, Va. 


LARRY WOODIN 


Arcadia, Wellsboro, Pa. 


A. H. WOOTEN 
Beau Nash, Bath, Eng. 
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qg CLAYTON HINcKLE, Jr., manager of the Starlight Drive-In theatre, 

: Chico, Cal., Georce AtroN, manager of the Granada theatre, Reno, 
Nev., and WILLIAM SHONK, manager of the Senator theatre, Chico, were 
the three grand prize winners in a showmanship competition conducted 
by the United California and T. & D. Jr. Theatres, in California. .. . 
BILL Spicer, operator of several drive-in theatres at Fort Smith, Ark., 
had one of his letters regarding the use of “Old Glory” trailers, repro- 
duced as a direct-mail advertisement by National Screen Service. . . . 
RKO division managers and theatre managers are meeting in their new 
showmanship drive to “Boost Your Business” from coast to coast... . 
GeorcE Murpuy, popular M-G-M star at exhibitor conventions, is again 
on tour, covering 25 cities in 16 states, as a typical example of a visitor 
who builds good will for his industry. ... Boyp Sparrow’s giant 30-foot 
vertical banner, plugging “Loew’s New Movie Season” at the Warfield, 
San Francisco, is lighted with twelve 1,000-watt floods from the top 
of the marquee. . . . Howarp F. MatrHews, manager of the Center 
theatre, Ontario, Oregon, is a new member of the Round Table... . 
Hupson Epwarps, who submitted material recently from the Lucas 
theatre, in Savannah, has been appointed manager of the Hi-Way 80 
Drive-In, and sends us a fine cooperative newspaper page on “Annie 
Get Your Gun” from the Savannah Morning News. It made the regular 
amusement page step to one side. . . . PETER DAWSON, manager of the 
Rodeo, a subsequent-run downtown house, and the Shawnee, a suburban 
neighborhood theatre, offered a genuine Shetland pony, complete with 
saddle and bridle, at a Labor Day drawing. 


Vv 


JoHn A. CUNNINGHAM, president of Lucas Theatres Company, 

Savannah, gave departing service men a_ send-off that hasn’t 
been equalled in the history of the Georgia Hussars. A stage ceremony 
and theatre party in the lobby of the Avon theatre was an occasion of 
both joy and sadness, for these were real farewells, mixed with real 
feeling for local boys on their way to war. The Mayor of Savannah 
joined with military officials and church leaders in the farewell cere- 
money. . . . LEONARD C. UTECHT, manager of the Lake theatre, Oak 
Park, IIl., has been loaned to Columbia Pictures Corporation for special 
work on “711 Ocean Drive” which picture, incidentally is a product 
of Chicago Essaness circuit officials. . . . Douctas E. Crart, manager 
of the State theatre, Lima, Ohio, sends samples of his exploitation for 
a “Back to School” matinee, complete with pencil, picture of “Hopalong 
Cassidy” and an assortment of gifts from Newberry’s store... . Alert 
customers attending “Summer Stock” at Loew’s Poli theatre, Norwich, 
noted Connecticut license tags on cars used in the picture, and Jo—E BoyLe 
netted a piece of newspaper publicity. . . . Outside teaser stunt for the 
Warner theatre, Washington, had newsboys plugging “711 Ocean Drive” 
as an address before it was known as a picture, to create curiosity. .. . 
Gerry WALLASTON, manager of the State theatre, Harrisburg, getting 
promotional breaks for the new Humphrey Bogart picture, “In a Lonely 
Place.” ... James G. BELL, manager of the Lee theatre, Grove City, 
Pa., devised a letter to “Dear Madam: Could you choose your hus- 
band’s next wife?” as advertising for “No Sad Songs for Me.” .. . 
W. E. HELLuMs, manager of the State theatre, Austin, Texas, joins 
the Round Table and his biographical sketch shows he graduated from 
the University of Texas while working part-time in local theatres. Has 
now served “1,228 weeks with the Interstate Circuit.” 


VV ¥ 


ALLAN W. PERKINS, manager of the Roxy and Capitol theatres, 

Midland, Ontario, had sponsored advertising and gifts for his 
“Back to School” matinee, with everyone from “two to toothless” in- 
vited. . . . Joe NEVINSON, manager of the Colonial theatre, Philadelphia, 
really got phenomenal publicity when he took out burglary insurance for 
the run of “The Great Jewel Robber.” . . . Ape Lupacer’s lobby door’ 
hangers for New Movie Season an attractive addition to display at 
Loew’s Valentine theatre, Toledo. . . . PEARCE PARKHURST running an 
eight-column banner headline on the front page of the Lansing Drive-In 
Theatre News, when Universal signed a first-run contract for twelve 
major pictures. His most recent assortment of gadgets includes a new 
“windshield wiper,” compliments of your friendly drive-in theatre. It 
resembles a paper napkin, and it is nicely imprinted. . . . JAMEs R. 
WomBLE, manager of the La Mesa theatre, Lompoc, California, says it 
has been some time since we’ve heard from him, but he’s going to keep 
up his Round Table membership with new samples of showmanship. 
He encloses a good cooperative newspaper page on “Treasure Island.” 
: FRANK L. Pratt, recently at the Paramount, Portland, has been 
transferred as city manager of Evergreen theatres at Bellingham, Wash- 
ington. He says “our new home is not complete” without his personal 
subscription to Motion Picrure HEeErAtp, sent to his house address. 
Frank had a break with “Broken Arrow” since the National Congress 
of American Indians were holding a convention in Bellingham. .. . 
Leon BAMBERGER’S mailing piece on “Beaver Valley” is something spe- 
cial from RKO. ... We welcome E. Gorpon Hupson, manager of the 
Empress and Rio theatres, Lloydminster, Saskatchewan, Canada, as a 
new member of the Round Table. 
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Reg Streeter 
Shows Class 


Reg Streeter, who followed Jim Barnes 
into Warner’s theatre at Huntington Park, 
Calif., submits several campaigns as entries 
for the Quigley Awards in the third quarter, 
and shows that he has real stuff to qualify 
in this showmanship competition. Right on 
top is a photograph of a girl in a barrel, with 
the sign reading “Stripped of everything I 
own by a gambling syndicate—see “711 
Ocean Drive.” He says, “if you don’t think 
this street ballyhoo met with approval, ask 
anybody in Huntington Park.” tor “Flame 
and the Arrow,” the same girl was attired in 
long flowing medieval robes, walking with 
a knight in armor. 

For “Winchester 73” Reg says “Excuse 
the egotism, but results were so outstanding, 
I think this justly deserves recognition in 
the “complete coverage” category. It is a 
most extensive film campaign, and includes 
every trick that has been associated with this 
picture, plus a realistic “burial” in the lobby, 
of a guy who was shot by James Stewart 
and his “Winchester 73”—used as fore- 
ground for a poster standee. Reg is a reg- 
ular user of 24-sheets and other posters for 
lobby and marquee display. House staff 
were attired in suitable costumes to create 
the right atmosphere, and there was a square 
dance on stage, in keeping with the period. 
During the run of “Great Jewel Robber” 
the theatre lobby was devoted to amateur 
safe crackers, working on a combination. 


Loew ’s Theatre 








(yoloe_ 


to town! For the young folks 
coming back for school! For all 
pleasure-loving New Yorkers, 
M-G-M has gay, starbright Tech- 
nicolor Musicals to delight you! 


ae ” 
JUDY GARLAND + GENE raul 


at the CAPITO L. plus Stage Show 


“THREE LITTLE WORDS” 


FRED ASTAIRE - BED SKELTON 
VERA-ELLEN + ARLENE DAHI. 


ato’s STAT E ewson 











Ernest Emerling, advertising and publicity 
head for Loew's Theatres, is showing some 
extra touches in his “Welcome” to patrons, 
returning from summer vacations and seek- 
ing good musicals as their best entertain- 
ment. And, at right, his welcome for Judy 
Garland, an advertisement in not-too-large 
space, and yet uncrowded, because it fo- 
cuses attention on one thing at a time. The 
ad has pressbook credits, stage show and 
critics’ comments, but Judy is still the cen- 
ter of interest and attraction. Managers in 
subsequent situations will do well to follow 
this "welcome" pattern in the advertising ot 
‘Summer Stock." And it's a good stunt to 
boost both musicals. 


Harry Wiener Presents 


Record to Patrons 

Harry Wiener, manager of the Eckel the- 
atre, Syracuse, arranged a deal with a local 
music shop whereby patrons of the theatre 
were given coupons good for one free rec- 
ord of “Mule Train” when presented at the 
store. The records sell for 79c at retail and 
the shop gave away approximately 2,500 of 
them, following the distribution of 3,000 cou- 
pons to Eckel theatre patrons, during the 
run of “Singing Guns.” Local by-line writers 
on the Syracuse Herald-Journal raved about 
the deal, which was generous and loaded 
with good will for all parties concerned. Cost 
to the theatre, printing 3,000 coupons. 


Displays a ''Glass Mountain" 

Lou Klinger, manager of the Dover the- 
atre, Bronx, N. Y., displayed a spun-glass 
mountain (he doesn’t say where he got it) 
as lobby approach for “The Glass Moun- 
tain,” an Eagle Lion Classics film, and 
he says it had attention for two weeks in 
advance of play dates. At any rate, the 
snapshot he encloses proves that the “moun- 
tain” was brilliant and colorful advertising 
for a picture of that title. 


Tells 'Em What It's About 


Don Martin Howard, manager 
Logan theatre, Logan, Iowa, sends 


of the 
his 


monthly program calendar, which is unusual - 


because it carries a brief synopsis of each 
story, proving that managers sometimes are 
aware of an essential fact that producers and 
distributors seem to miss, i.e., the patron 
likes to know what the picture is about. 


Homer, La., 
Is Friendly 


O. Fomby, manager of the friendly Pay), 
theatre, in Homer, Louisiana, is an old cop. 
tributor to “What the Picture Did for Me” 
and a new member of the Managers’ Round 
Table. He writes that he was born and 
reared in Homer and knows almost every 
person and his neighbor in and around his 
small town. It’s easy to see that Homer js 
a friendly place, with the theatre part of the 
community. The population is given as 
3,500 and the Homer Guardian-Journal is 4 
fine weekly newspaper, which Mr. Fomby 
uses to advantage, good-sized with press- 
book mats for his advertising of “Treasyre 
Island,” in addition to a calendar listing of 
coming attractions. 

What we particularly like about Mr. Fom- 
by’s hometown exploitation is the deal he 
has made with the largest grocery store in 
town. They buy upwards of 400 tickets per 
month, paying the price of admission with- 
out tax, and these tickets are given to cus- 
tomers who buy or pay as much as $30 on 
their grocery bills. ‘‘Usually,” he says, “such 
a free ticket brings one or more paid admis- 
sions with it.” He uses his pressbook in- 
telligently and orders material from it on 
every picture. His monthly program calen- 
dar is made up with single-column mats, and 
he prints his own heralds from 4-column 
mats. We surmise that Homer is not only 
friendly but that the Paula is lively, with 
aggressive showmanship and the desire to 
serve its clientele. 


s Put Out the Welcome Mat 














: Db heome J wedly!\ “Year's most rollicking musical! j 








:'“Judy and Gene in fine 
form. Brought hearty _, 
applause!” —Daily News fill 
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e 
“One of Judy’s very top 
., pictures!” 
; —World Tel. & Sun 


e 
“Judy is swell in a 
gay film!” 
—Journal-American 
M-G-M's 
“GET- HAPPY” 


“TECHMCULOR MUSICAL 
JUDY GENE 


GARLAND - KELLY 
“SUMMER STOCK ‘3 


Eddie Gloria 














by HARRY WARREN © tyrics by MACK GORDON 
Directed by CHARLES WALTERS « 
Produced by JOE PASTERNAK 





























. Marjorie Phil is ‘ 
BRACKEN > DE HAVEN + MAIN » SILVERS /, 
with RAY COLLINS © Screen Ptay by George Wells 
and Sy Gomberg » Story by Sy Gomberg « Music 


B'WAY & 5ist STREET 


DOORS OPEN TODAY 
9:15 A.M. 


Judy's superb! A Technicolor treat!” 
" Mirror 
e 
“A Technicolor lark. Judy 
at her best! Gene is per- 
fection!” —Times 

. = 

“Judy in good voice \% 

and as pretty as ever! 4 
A glittering earful of 
ashow!” —Post 








Bs, 


Ne JV» AND 


ORCH 
The New Rhumbo King 


sacZ lb and Sib, 


Phil Foster 


Brooklyn's Ambassador to the U.S.A, 


“Fpaila Derrane 


The Chilean Songstress 
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Round Table 
In England 


Joun LonGportom, manager of tne Odeon 

theatre, Middlesbrough, put out a throw- 
away on “Treasure Island” with an intriguing 
map, which lead children via “Spy Glass Inn” and 
“Dead Man’s Gulch” to hidden treasure in the 
children’s playground of a local park, where 
4.000 “pieces of eight” had been cached away. 
_, J. A. Mosesy, manager of the Central cin- 
ema, Cambridge, thought “Ambushed” suggested 
Arizona and that suggested cactus as his lobby 
display. . . . H. Patrick WALSHAW, manager 
of the Trocadero theatre, Elephant and Castle, 
London, pleased with a letter of acknowledge- 
ment sent to his Junior Club by Queen Eliza- 
beth... . E. G. Pike, manager of the Odeon 
theatre, Southend-On-Sea, showing most un- 
usual newspaper clippings on the selection of 
Southend’s Carnival Queen, which took place 
at the theatre, with appropriate ceremonies. 
_, . P. Teper, manager of the Odeon, Park 
Royal, Ealing, concentrating on pictorial dis- 
plays as sales approach in his theatre lobby. . . . 
J. MurpHy, manager of the Granby cinema, 
Reading, found a natural tieup for “Challenge 
to Lassie” when local dog fanciers had an Eng- 
lish sheep dog demonstration on August Bank 
Holiday. . . . D. MACKRELL, manager of the 
Ritz cinema, Huddersfield, obtained editorial 
publicity when he persuaded the local newsmen 
to write up those who work on holidays. .. . 
CHARLES SMITH, manager of the Regent thea- 
tre, Brighton, took advantage of a re-decorat- 
ing job on his theatre front to display signs for 
“Waterfront” from the scaffolding. ... W. 
Rocers, supervisor of the Lido cinema, Bolton, 
released racing pigeons on the roof of the thea- 
tre as advertising for “Morning Departure.” 


v v 


A. D. Pavey, manager of the Odeon thea- 

tre, Herne Bay, enters two campaigns for 
the Quigley Awards in the third quarter, one 
on “Treasure Island’ and an earlier one on 
“Jolson Sings Again.” He makes good use of 
his theatre front in both instances, which offers 
fine display for a big cut-out figure. The “Jol- 
son” campaign, most elaborate, included inner- 
lobby and pay-box displays and featured a 
“thyme competition” with the benefit of a local 
sponsor... . S. E. Pasco—E WILLIAMS, manager 
of the Ritz cinema, Woking, had a fine response 
for “Holy Year” especially filmed in the Vati- 
can, and A. H. Wootten, manager of the Beau 
Nash Picture House, Bath, writes, with regard 
to a preview of the same film for nuns that he 
found an audience “that don’t come out very 
often” but did when this word got around town. 
... Davip B. WILLIAMS, manager of the Blue 
Hall theatre, Islington, asked for a “Big Lift” 
in excise taxes, and had one of those little toy 
horses and a cute girl-jockey as street bally- 
hoo for “Under My Skin.” .. . J. S. Brooke, 
manager of the Empire theatre, Cardiff, had a 
flower garden display in his lobby, arranged by 
the Parks Department of Cardiff City Council. 
... GEORGE BERNARD, manager of the Carlton 
cinema, Norwich, sends a photograph of his 
comfortable theatre, tied in with his handling of 
exploitation for the Humphrey Bogart picture, 
“In a Lonely Place.” .. . R. Parsons, man- 
ager of the Royalty cinema, gave out spectacle 
lens cleaners, endorsed with the slogan “You 
can’t be optimistic with a misty optic” as ex- 
ploitation for “The Girl Who Couldn’t Quite’— 
(our favorite British movie title!). . . . Muss 
Liy Watt, manager of the Odeon theatre, 
Coatbridge, sends a picture of her Junior Club 
mascot, a puppet monkey named “Cheetah.” .. . 
J. GALLACHER, manager of the Playhouse cin- 
ema, Galashiels, gave free tickets to girls in line 
to see “Battle Ground” who wore those Denise 
Darcel black sweaters, which happened to be 
on sale in a dozen store windows. 
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Selling Approach 





THE MEN—United Artists. A completely 
new experience between men and women. 
More punch than "Champion,'’ more guts 
than "Home of the Brave," from the pro- 
ducer of both, who dares to make pictures 
as they've never been made before. Heavily 
pre-sold, widely acclaimed. Nowhere in 
the excellent pressbook does it tell you 
that ''The Men" are paraplegics, those dis- 
abled veterans who have lost the use of 
limbs through spinal injuries. We can see 
that information is purposely withheld, but 
we think managers should know and be 
told something about that element in the 
exploitation of the picture, to avoid either 
extreme in the handling of the film. This 
is a serious picture, a dramatic love story, 
for adults, and must not be sold lightly 
or carelessly. One particular pose, of the 
crippled veteran and his girl in a strangle 
hold, dominates all posters and most of 
the newspaper advertising. It's strong 
medicine; use it, but with care as to sur- 
rounding or adjacent things. The herald 
had the usual virtue of keying the cam- 
paign for most small situations. It gives 
you the advertising slant, in one small ex- 
ample which you can enlarge and carry 
into your choice of posters and ad mats. 
The number of newspaper ad mats is un- 
usual, but many are devoted to the ex- 
ploitation of Marion Brando, a coming 
star, thus far practically unknown to movie 
audiences. His following pictures may 
capitalize on this beginning, but his stage 
experience is unknown outside of a few 
big cities. Teaser ads, of which several 
are shown, are all alike, and give only the 
title in type and the clinch in close-up. 
That's it; bear down on it, but be warned 
that you are dealing with a serious subject 
and don't go off half-cocked. 


SUNSET BOULEVARD — Paramount. A 
most unusual motion picture. The last 
time you saw a picture like this, by Brackett 
and Wilder, it won four Academy Awards. 
It was "The Lost Weekend." This is the 
story of a movie writer who always wanted 
a Hollywood swimming pool, but the price 
was too high! A love story, drama—real 
and ruthless, tender and terrifying. Gloria 
Swanson in the come-back of a career. It 
isn't necessary to describe this film, and in- 
asmuch as it is for sophisticates, the teaser 
theme of a twist of film, which is carried 
exclusively on the 24-sheet and all posters, 
is similarly carried into most of the news- 
paper ad mats. It sells intrigue, and some- 
thing to remember, but it isn't pictorial 
nor does it convey anything whatever 
about the story or the players. Use it, but 
support it with the other set of seven 
2-column teaser ads which are all actual 
scenes from the picture. The film is tragic, 
so treat it seriously and make no mistake 
about the impact it will have with top- 
bracket audiences. The herald, with both 
advertising themes, keys the campaign, 
and gives you just the right slant in small 
situations. Gloria Swanson will cause talk 
anywhere she is known, which means every- 
where in the wide world. It's a most un- 
usual picture, and it will respond to a most 
unusual campaign, so don't be trite nor 
just follow the usual style of your display 
advertising. Take full advantage of the 
chance to do something new and different. 
There is a wide variety of sizes and shapes 
in advertising suggested in the pressbook, 
so get the best result for your town. Sev- 
eral very black, very large ads may hit 
‘em hard. National magazines and critics 
reviews have set this up as one of the most 
important films of the year. 





Promotes Costume Jewelry 
To Exploit the "Robber" 


Harry A. Wiener, manager of Schine’ 
Eckel theatre, Syracuse, promoted $400 in 
costume jewelry which he wrapped in fifty 
gift packages and used to advertise “The 
Great Jewel Robber.” The boxes were 
dropped in places where they would have to 
be found later by lucky persons, who secured 
not only the contents but guest tickets for 
the theatre. Sponsored idea brought good 
newspaper publicity for the stunt and for 
the attraction. A local trust company joined 
in the cooperative advertising. 
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Picture Provides Music Cue 

Harold Martz, manager of Walter Reade’s 
Strand theatre, Plainfield, N. J., played the 
“Wedding March” as intermission music to 
properly cue the trailer for “Father of the 
Bride” to announce this coming attraction. 
All actual fathers of real June brides were 
invited as guests of the management, and 
six responded. 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE: 


Product which has played their theatres since May 15 is evalu- AA AV BA 
ated herewith by film buyers of U. S. independent circuits. This Kid from Texas, The (U.I.).................. 22 26 «(38 
ens aad loudas hod el. te (5 ee 16 46 106 

report covers 118 attractions and 11,109 playdates. Kiss for Corliss, A (UA)... eee \ 7 


Titles run alphabetically. Numerals refer to the number of en- Kiss Tomorrow Goodbye (W.8.) sar iy as . 


gagements on each attraction reported. The tabulation is cumula- Lady Without a Passport, A (MEM). a 4 
tive, embracing additional ratings with those published in the 15 Lawless, The (Para.).. sees 7 14 


: Lives of a Bengal Lancer (Para. amine & - 
preceding issues of the Heratp. Daggers denote attractions inthe U4. ) 4 r (Para.). 6 


published for the first time. Love Happ if. ee 26 


Love That Brute (20th- Fox). . 
llent; AA—Ab Average; AV—Average; 
er ND: See ai ines $ Ma and Pa Kettle Go to Town (U.I.)........ 


BA—Below Average; PR—Poor. Mother Didn't Tell Me (20th-Fox) 
My Blue Heaven (20th-Fox). . eer 
My Friend Irma Goes West (Para.).. Foe etoes 


THE FILM BUYER'S RATING Mystery Street (MGM) 


Nancy Goes to Rio (MGM) 80 
AA AV BA Night and the City (20th-Fox).............. 9 
Abbott and Costelloo in the — No Man of Her Own (Para.)................ 
Legion (U.I.) ... - ans » 2 No Sad Songs for Me (Col.)........... 
Annie Get Your Gun (MGM). Ree 12 - 
Asphalt Jungle, The (MGM).............. 30 50 Se Pins LS SE eee 
Our Very Own (RKO Radio) 
Barricade (W.B.) . Nin Gites oii Outriders, The (MGM) 
Big Hangover, The (MGM) . Bok sick OS 1 EE a 
Big Lift, The (20-Fox).. pene . 
Black Hand (MGM) Shs et Se Paid in Full gee teaieee nebetanniee 
Black Rose, The (20th-Fox) . . Lipo, Wee ees ee Se 8 ea a 
Bodyhold (Col.) . pie nats “irks Peggy (U.1.) Si bis wie Rew vase 
Boy from Indiana (E. Lc. ).. Rae es Perfect Strangers (w. B. ) 
Bright Leaf (W.B.).. fe yay GP te te Please Believe Me alee 
Broken Arrow (20th- Fox). . PORT 2 Mee meter Pretty Baby (Col.).. 


Buccaneer's Girl (U.I.). an 
SENOS TRU ss Sees ye Sic sicia ais aie e pinsne 5 


Caged (W.B.) 
Captain Carey, U.S.A. (Para. ® es Reformer and the Redhead, The ved 
Capture, The (RKO Radio). . et edat ie eae Return of the Frontiersman en BP ee a cdcts 
Cargo to Capetown (Col.).... aS ene Riding High (Para.). Fh esis a euesire 
Cariboo Trail, The (20th-Fox) ; Pron Rock Island Trail (Rep.).. 
Champagne for Caesar (U.A.).............. Rocketship XM (Lippert). . 
Cheaper by the Dozen (20th-Fox) Rogue of Sherwood Forest (Col. ).. 
Cinderella (RKO _—* ; aati 
Colt .45 (W.B.).. ube at Samson and Delilah (Para.)...... 
Comanche Territory (ULL)... ets Sands of Iwo Jima (Rep.).................. 
Conspirator, The = Ly ee een Savage Horde, The (Rep.)....... 
Convicted (Col.) . SSeS Secret Fury, The (RKO a: 
Crisis (MGM) .. errr 711 Ocean Drive (Col.). Te ane 
Curtain Call at Cactus Creek (U. 1. 2 ree Shadow on the Wall (MGM). He 

Side Street (MGM).. iy dy Sa ea 
Damned Don't Cry, The (W.B.).. pes Sierra (U.I.) . 
Daughter of Rosie O' mend The = (WA B. ). ee Skipper Surprised His Wife, ‘The (MGM)... 
D.O.A. (U.A.) . eh ee RR aan rs ope Coco onl Ge oe ss : 
Desert Hawk (U.1.).. Ree tens Sirsa Stage Fright (W.B.).. Ss SA ee 
Destination Moon (E. Lc. "a ie are Stars in My Crown (MGM). 
Destination Tokyo (W.B.).. St ese Stella (20th-Fox) ......... 
Duchess of Idaho (MGM)... ea OV eee tSummer Stock (MGM). 

Sunset Boulevard (Para.).. 
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Eagle and the Hawk, The (Para.)............ 


tFancy Pants (Para.). 

Father of the Bride (MGM). . 
Flame and the Arrow, The (W. B. ).. 
Fortunes of —* Blood ver pe 
Furies, The (Para.). z 


Golden Gloves Story, The (E.L.C.).. 

Golden Twenties, The (RKO Radio)... ... 
Good Humor Man, The (Col.)............. 
Great Jewel Robber, The (W.B.).......... 
Gunfighter, The (20th-Fox)....... 


Happy Years, The (MGM)............ 
House by the River (Rep.).......... 


Tarzan and the Slave Girl — eehsh 

tTea for Two (W.B.).. 

Three Came Home (20th- Fox). 

Three Little Words (MGM).. 

Ticket to Tomahawk, The (20th- Fox) .. 

Treasure Island (RKO Radio) 
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Under My Skin (20th-Fox) 
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Wabash Avenue (20th-Fox)............ : 
Wagonmaster (RKO Radio)... . 
Where the Sidewalk Ends (20th- Fox) . . - 14 
White Tower, The (RKO Radio) 4 14 #12 
Winchester .73 (U.I.).. Beas Lapa srs 72 «655 7 
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| Was a Shoplifter (U.I.)................ eta Woman of Distinction, A (Col.)............. 29 «73 
Ina Lonely Place (Col.).. atta See Woman on Pier 13, The (RKO Radio). . 7 


Intruder in the Dust (MGM)... 
Yellow Cab Man, The (MGM)...... iy. 20 7! 80 
Jackie Robinson Story, The (E.L.C.).......... Young Man With a Horn (W.B.)............ 4 16 104 
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You'll respond with applause, too—along with 


thousands of exhibitors from Maine to Hollywood 


—at the way selling Coca-Cola makes money for 


theater operators. It takes only a few square feet 
to put Coke on your program...and the profits 
will play an encore day after day. It will pay you 
to get all the details. Address: The Coca-Cola 


Company, P. O. Box 1734, Atlanta, Georgia. 


“Coke” is a registered trade-mark. 














FREE— 
THEATRE SALES 
SERVICE 






























Want information about any product named 
in this issue? Or about any other merchandise, 
machine or selling equipment? Just name the 
product or use the index number of the items 
you are interested in on the card below. No 


postage is necessary. 


SALES ITEMS SALES EQUIPMENT 
a, No. Inquiry No. 
Biscuits 0. Butter Dispenser 
: Books a. an or Showcases 
5. Candy 4. Popping Oil 
7. Cigarettes 6. bee Dispensers — Manual 
9. Coffee 8. Popcorn Machines 
11. Cookies 10. Popcorn Scoops 
13. Corn Twisters 12. Vending Carts 
15. Frozen Custard 14. Popcorn Boxes 
17. Gum 16. Trailer Stands 
19. Ice Cream Vending Machines For: 
21. Novelties 18. Biscuits 
23. Nuts 20. Candy 
25. Popcorn 22. Coffee 
27. Potato Chips 24. Soft Drinks 
29. Pretzels 26. Gum 
31. Sodas 28. Ice Cream 
33. Soft Drinks — Bottle 30. Nuts 
35. Soft Drinks — Syrup 32. Popcorn 


For further information concerning products referred 
to on this page, write corresponding numbers, and 
your name and address, in spaces provided on the 
postcard attached below, and mail. Card requires 
no addressing or postage. 





Wen To THEATRE SALES Service Department: 
Please have onchaa prices, etc., sent to me as indicated by the following 
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: THEATRE or CIRCUIT 
- STREET ADDRESS 
city 
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THE SALES Merchandise and 
Sales Equipment listed on the pre- 
ceding page is available from 
suppliers whose advertising and 
trade announcements have ap- 
peared in recent and current issues 
of this service section, including: 


BEVERAGE DISPENSERS 
Anderson & Wagner, Inc., 8701 S. Mettler St., Los Angeles 3, Cal. 


BUTTER DISPENSERS 
C. Cretors & Co., 606 W. Cermak Rd., Chicago 16, Ill. 
Supurdisplay Inc., 233 East Erie St., Milwaukee, Wisc. 


CANDY 
Henry Heide, Inc., 313 Hudson Street, New York City. 


Lamont, Corliss & Co., 60 Hudson St., New York City. 
Rockwood & Co., 88 Washington Avenue, Brooklyn 5, N. Y. 
Switzer's Licorice Company, 612 No. First Street, St. Louis 2, Mo. 


CANDY NOVELTIES 
The Prestaloy Company, 45 Harrison St., New Rochelle, N. Y. 


ICE CREAM FREEZER 
General Equipment Sales, Inc., 824 South West Street, Indian- 


apolis, Indiana. 


POPCORN MACHINES 
C. Cretors & Co., 606 W. Cermak Road, Chicago 16, Ill. 
Manley, Inc., 1920 Wyandotte Street, Kansas City 8, Mo. 


POPPING OIL 
The Best Foods, Inc., | East 43rd Street, New York 17. 
C. F. Simonin's Sons, Inc., 2550 E. Tioga St., Philadelphia, Pa. 


SOFT DRINKS 
The Coca-Cola Company, 515 Madison Avenue, New York City. 
Canada Dry Ginger Ale, Inc., 100 Park Ave., New York City. 




















BUSINESS REPLY CARD 
No Postage Stamp Necessary if Mailed in the United Stetes 








Postage will be paid by — 
QUIGLEY PUBLISHING COMPANY 
ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 























SUCCESSFUL 

REMODELING 
OR VENDING 
T A PROFIT 


FOR THOSE WHO RUN 
and those who sit, the 
Home Theatre, Oklahoma 
City, has the appeal. The 
complete remodeling job, 
in modern decor, created 
a soda fountain, above, 
and a stand, right, in the 
lounge. In the latter are 
a choice of ready mixed 
drinks, and popcorn. At 
the soda fountain the 
equipment allows greater 
variety. 





REFRESHMENT BAR at the Famous 
Players Paramount Theatre, St. John, 
REMODELING of the New Brunswick. Available are sodas, 
Syndicate Theatres cir- ice cream, popcorn, milk, tea, coffee, 
eRe. cuit's Gibson Theatre, candy. Leather topped stools, first 
Batesville, Indiana, left, installed, were removed because they 
provided a candy counter induced loitering. 
in the foyer. The Manley 
machine, as seen, domi- 
nates the scene. 


eeee rosscees >oo4 $OO44046O6466060400006004 500d50s0004 
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DEPENDABLE 
PERFORMANCE 


POPPING 





Packed in 
50-lb. pails and drums 


auto 
FoR POPPING 
corn 


Packed in 
38-Ib. pails and drums 


MADE BY ONE OF 
AMERICA’S LARGEST 
REFINERS 


the BEST FOODS, inc. 


1 East 43rd Street 
New York 17, New York 
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YVONNE De CARLP 


Lee Koken Explains 
Lee Koken of RKO’s Concession Depart- 
ment has advised the HERALD that in an in- 


several mis-statements appeared due to a 
misunderstanding. Mr. Koken said popcorn 
outsells candy in the midwest, and candy 
outsells popcorn in the east. Beverages are 


oak S 
Pat deren SS 


THEY "WANTED TO FOCUS ATTENTION” on Yvonne De Carlo 


terview published in the August 19 issue, ° 





¥,, 


and "Buccaneer's Girl"; 
and -the best way was to hang a 24 sheet back of the counter at the Granada Theatre, 
Reno, Nev. Everyone entering the house had to see the poster. 


in third place and ice cream in fourth. The 
story reported Mr. Koken as saying ice 
cream and buttered popcorn were the best 
sellers. Mr. Koken also said “Our theatre 
circuit has never sold confections up and 
down the aisles in our theatres.” The arti- 
cle said that the circuit had eliminated aisle 
selling. 





there's No Other 








“just like” 


606 W. Cermak Rd. 


Popcorn Machine 


a Cretors 


Cretors was first to use the wet 
popping principle (popping 
directly in the salt and seasoning) 
. . » first with the inverting popping 
pan, and the time saving 360° dump. 
Quiet, 
have proven thmeselves in action 
for 65 years. So why not get the 
best . . . get a Cretors. 


corn 


efficient Cretors machines 


Check past performances . . . find out 
why theatre men select a Cretors. Years 
of “know how’ go into the making of 
each Cretors machine. This experience 
means more profits for you, because 
Cretors machines last longer, stand up 
better under constant use, and have 
“buy” appeal. When choosing a machine 
remember, there’s no other “just like” 
a Cretors. 





C. CRETORS & CO. 


Chicago 16, Ill. 
& 
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Fight Drink 
Proposals 


Connecticut non-carbonated beverage bot- 
tlers have voiced opposition to the proposals 
of the Connecticut State Food and Drug 
Commission on proposed state regulations to 
tighten the sale and labeling requirements, 
which would be designed to eliminate some 
alleged “deceitful” selling practices. 

“Various types of juices and ades are be- 
ing sold in Connecticut which are so repre- 
sented that some of the public is not getting 
what it is paying for,” Commissioner Theo- 
dore J. Richards said, explaining the pur- 
pose of the proposed regulations. “Some,” 
he continued, “feel that they are getting a 
juice with some food value.” 

Harold Clark, also representing the Com- 
mission as supervising inspector of foods, 
said that in the “non-carbonated field in the 
past year there has been no limit of decep- 
tion.” He emphasized that to take care of 
offenders, “you can’t draw a standard for 
one type without standards for all.” 

The represented bottling industry regis- 
tered strong objections to the proposed regu- 
lations for fruit juice content requirements 
in “ades,” “fruit drinks,” “nectars,” and 
“imitation fruit drinks.” 

Pictures and other labeling techniques 
which “may lead the purchaser to believe 
that the product was of higher grade or con- 








SOFT CREAM MACHINE 
HAS ALL FLAVORS 


Re 


s 3 ' P 
Pe 


This new Model 10 Whirla-W hip machine 
will dispense 50 different flavors of ice 
cream when used with the Whirla-Whip 
soft cream base. Users need stock only one 
flavor ice cream to convert to wide-flavor 
range. 








tained more fruit ingredients than provided 
in the standard for a designated product,” 
would be prohibited in the proposed labeling 
regulations. 






Two Sales Appointments 
Made by Cole Products 


Melvin C. Simon and Charles E. Hastings 
have been appointed to the posts of Kansas 
City divisional manager and western di- 
vision manager, respectively, it was an- 
nounced last week by Richard L. Cole, vice- 
president. The company manufactures “Cole 
Spa” beverage dispensers. 

The company is expending its midwestern 
sales territory to service four states, and 
Mr. Simon will cover Missouri, Kansas, 
Iowa and Nebraska. Mr. Simon, who was 
formerly vice-president and general sales 
manager of the U. S. Packing Company, 
will headquarter in the new midwest office 
in the R. A. Long Building in Kansas City. 

Mr. Hastings will be in charge of five 
states—California, Washington, Oregon, 
Arizona and Nevada—and will headquarter 
in Los Angeles. He is former vice-president 
and general sales manager of the Luscombe 
Airplane Co., and a former executive of the 
Waco Aircraft Company. 


Bastian-Blessing Meeting 

The Bastian-Blessing Company will hold 
a national sales meeting at the Traymore 
Hotel in Atlantic City October 12-15, it has 
been announced by L. N. Lucas, vice-presi- 
dent. The meeting will precede the Dairy 
Industries Exposition where the company’s 
1951 fountain-luncheonette equipment will be 
shown. 
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- good taste... 


in every way 


® In BETTER STYLING TO ATTRACT YOUR CUSTOMERS 


© In BETTER DRINKS TO BRING YOUR CUSTOMERS BACK 


No matter how you look at it—it’s the repeat business that builds up your 
profit factor. Every customer you serve from an Everfrost Soda Bar is bound 
to become a “regular” . . . to come back for the second and even the third 


drink. 


ATLANTA, GEORGIA 


HOUSTON, TEXAS 
South Theat 


There’s a reason for it—the attractive styling of the Everfrost Soda Bar 

draws on your lobby traffic like a magnet. And once they've tried an 

Everfrost dispensed drink they'll be back again and again, for only with 

Everfrost do you get such sparkling, refreshing, perfectly chilled drinks. 
You'll be surprised at the low cost of the new Everfrost Soda Bar. Contact 


one of the conveniently located dealers listed below or write direct to the 
factory for complete information. 


OMAHA, NEBRASKA 


atre Equi: Co. Western Theatre Supply Co. 





Wil-Kin Theatre Supply, Inc. 
CHICAGO, ILLINOIS 
Gardner Theatre Supply Co. 
CINCINATTI, OHIO 
Mid-West Theatre Supply Co. 
DALLAS, TEXAS 
South heatre Equip Co. 
DENVER, COLORADO 

Service Theatre Supply 

DES MOINES, IOWA 

Des Moines Theatre Supply Co. 
GRAND RAPIDS, MICHIGAN 
Ringold Theatre Supply Co. 





INDIANAPOLIS, INDIANA 
Mid-West Theatre Supply Co. 
KANSAS CITY, MISSOURI 
Missouri Theatre Supply 

LOS ANGELES, CALIFORNIA 

B. F. Shearer Company 
MEMPHIS, TENNESSEE 
Monarch Theatre Supply, Inc. 
MINNEAPOLIS, MINNESOTA 
Minneapolis Theatre Supply 
OKLAHOMA CITY, OKLAHOMA 
Oklahoma Thea’ 






PORTLAND, OREGON 

8B. F. Shearer Company 

SALT LAKE CITY, UTAH 

Service Theatre Supply 

SAN FRANCISCO, CALIFORNIA 
8. F. Shearer Company 

SEATTLE, WASHINGTON 

B. F. Shearer Company 

ST. LOUIS, MISSOURI 

St. Louis Theatre Supply 
TORONTO, ONTARIO 

Plant Maintenance Equipment Co. 
VANCOUVER, B.C. 

Plant Maintenance Equipment Co. 





Supply 
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Brach Sets Campaign for 
Fall Candy Advertising 


The E. J. Brach and Sons, candy manu- 
acturers, has announced that the fall ad- 
vertising campaign plans call for full-color 
pages in newspaper supplements and in Life 
magazine as well as a new television show 
to be telecast in at least 15 key cities. The 
Brach ads will appear, starting October 1, 
in newspapers in the following cities: Chi- 
cago, Cincinnati, Cleveland, Des Moines, 
Detroit, Indianapolis, Milwaukee, Minne- 
apolis, Pittsburgh, St. Louis, St. Paul, 
Louisville, Columbus, Toledo, Kansas City 
and Omaha. Features will be Brach’s choco- 
late cherries and chocolate party mix, the 
two products being pushed on alternate 
dates into November. The Life ad_ will 


appear November 6. The newspaper ads are 
expected to reach 35,000,000 readers and the 
Life ad an additional 26,000,000. The tele- 


vision show will feature Gene Autry. 


Australian Production Set 
For Canada Dry Beverages 


Australian interests and Canada Dry In- 
ternational, Inc., have reached an agree- 
ment for the forming of a new company 
to manufacture and introduce Canada Dry 
beverages in Australia and New Zealand. 
This marks the first time Canada Dry pro- 
ducts will be locally manufactured in those 
two countries. The new company will be 
called Canada Dry (Australia and New 
Zealand) Limited and will be financed 
through a stock offering. 








MADE BY HENRY HEIDE, 





JUSYFRUITS ? 


On counters 


INCORPORATED, 





Heide Jujyfruits are advertised in 
Life Magazine, Saturday Evening 
Post, on Billboards and Television. 


New YORK, N.Y. 
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COLLECTION BOX 
SPEEDS SALES 





Johnson Fare Box Company’s new collec- 
tion lock-box is designed to speed handling 
of money at candy counters. It is construct- 
ed of a die cast inspection top with a strong 
steel money drawer, both finished in chrome 


_ plate. 








Remodel Quarters 

The Price Theatre Premium and Farmer 
Boy Popcorn and Equipment Co., Detroit, 
have opened a new warehouse and re- 
modeled their offices. The former shipping 
and warehouse space in the rear of the 
offices has been converted into salesrooms. 
Ralph Raskin and Morris Aaron are divid- 
ing responsibility, the former handling the 
premium department and the latter all pop- 
corn operations. 
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DISPENSER 


: 

| 

| 

| 

| 

| 

| 

| 

| 

l 

I 
i— 

| es Popcors — | 
| 

| 

| 

| 

| 

| 

\ 





ee a liquid butter. Stainless 
steel constru 
Thermostatica 
unit holds 41 


ion. Easy a 
ily controlled heating | 


bs. of mel 











| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
l 
| 
I 


C. CRETORS & CO. 
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606 W. Cermak Rd., Chicago 16_ - 
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" PROFIT SPOT 





Cascade Kettle pops out 20-40% Greater Volume 


Greatest of all new features on the 
1950 Manley Aristocrat is the Cas- 
cade Kettle, producing tastier, BIG- 
GER kernels . . . by actual test, 20- 
40% more volume. Fewer kernels 
needed to fill a bag or box... more 
nickels, dimes, and quarters for 





you! Customers are clamoring for 
this new Manley popcorn—bigger, 
fluffier, tastier. The new Aristocrat 
is the machine you have been wait- 
ing for . . . trouble-free after 1000 
hours of continuous testing. ff« 
Fill out the coupon today! 
















© 1950 Manley Inc. 


THE BIGGEST NAME IN POPCORN 
SALES AND SERVICE OFFICES IN 27 CITIES 
CONSULT YOUR TELEPHONE DIRECTORY 


7 Manley, Inc., Dept. MPH 9-16-50 










we f i 


CASCADE KETTLE can be rotated through 
360° ... pressure fingers and collector 
rings maintain electrical connections as 
in automobile distributor. 





| in exact, metered amount... no waste, 
' no mess from hand loading ... same 
amount delivered each time. 








CONTROL PANEL is waist-high for effort- 
less operation . . . all switches within 
reach ... operator need not take a single 
step to work machine. 





1920 Wyandotte St., Kansas City 8, Mo. 





I would like to have more information on the 
new Manley Aristocrat. Please have a Manley 
man call and bring me your booklet, ‘“‘How to 
Make Big Profits from Popcorn.” 


Your Natite. oc. cccccccccccccccccccccccccce 
Bursimess. .cccccccccccccccccccesccescccccs 
pO ERLE oe TERT ERT ORT CET OTT 
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FOX MIDWEST FINDS 
VENDING PAYS OFF 


by WALTER BROOKS 
Director, Manager’s Round Table 


Popcorn is part of the picture in Fox 
Midwest theatres, and the profitable opera- 
tion of the concessions puts money in the 
pockets of the circuit’s 125 managers, who 
get a five per cent share of the gross 
income from theatre sales, in addition to 
salary and bonuses. They are as contented as 
they are competent, and the best paid in 
America. 

Elmer Rhoden, addressing the 21st an- 
nual convention of Fox Midwest in Kansas 
City last week, stressed the importance of 
theatre sales, which rank high on his cal- 
endar of management skills. 

He offered an additional $1,000 in prize 
money to be divided among those who turn 
in the best records for theatre sales be- 
tween now and the end of the year. He 


said plainly that this prize money would 
be recouped easily from the added effort 
from added incentive. 

The circuit has been experimenting with 
buttered popcorn using real butter, as dis- 
tinguished from standard theatre popcorn. 
It sells for an additional five cents per box, 
or fifteen cents instead of a dime. Nothing 
startling, as yet, about results. Folks like 
it, and ask for it, but thus far, the added 
costs are not too far from increased in- 
come. The deal is in the black, but not 
sufficiently to get anyone excited. One man- 
ager also serves paper napkins with this 
deluxe buttered popcorn, because patrons 
get their fingers greasy. 

Two managers from the field spoke of 
concessions. The men were picked because 
their own situations stood high as com- 
pared with others. The average of the circuit 
is seven cents in concessions for each pa- 











profits for you. 








NO 
SHORTAGE! 


There’s plenty of Popsit Plus to help make 


Why? Because America’s Largest Selling 
Popping Oil is made of peanut oil and other 
ingredients produced right here in the U.S.A.! 


* 


lf your distributor should be tem- 
porarily out of Popsit Plus, it’s 
only because everybody wants it! 





IT’S AMERICA’S BEST SELLING POPPING OIL! 


Dost plus! 


Made by C. F. SIMONIN’S SONS, INC. phita. 34, Pa. 


Convenient Warehouse Stocks and Distributors Coast to Coast 


POPPING OIL SPECIALISTS TO THE NATION 
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tron; the average of Richard Wright and 
Roy Norton stands at eleven cents instead of 
seven. Summarizing their differences, it 
seems to be more attention, more personaliz- 
ing of sales and better merchandising. For 
instance, Roy Norton says, his “little old 
candy stand” is neither new nor modern, 
and it’s stuck away in a corner. But that 
doesn’t keep him from leading the circuit 
in sales. 

He keeps the stand well stocked; it’s 
always full of things to buy and that stim- 
ulates sales. He doesn’t close his candy 
stand when the box office closes, for he 
believes the folks buy candy on the way out 
of the theatre, the last thing they do. He 
makes his personal headquarters at the 
candy stand when all other attendants have 
gone off duty. 

And, to offset the remote location, his 
doorman directs incoming patrons “to the 
right” although, as Roy puts it, there’s no 
earthly reason for turning to the right, ex- 
cept to go past the candy stand. But it 
works; in the semi-darkness of the auditor- 
ium they see the opportunity to buy, whether 
going in or out. 

For the circuit as a whole, Mr. Rhoden 
reports that popcorn and beverages are 
running slightly below average in quantity 
sales, while ice cream and candy are above 
average. No particular reason for it, unless 
it might be the benefit of more attractive 
packaging for the leading items. Ice cream is 
getting a better play because of more display 
value and improved merchandising. 

New candy stands, imstalled in some 
theatres as part of general refurbishing and 
remodeling, show as much as 20 per cent in- 
crease over old style concession counters. 
Cool weather, through much of the past 
summer, has also effected theatre sales in 
these departments. 


Urges Candy 
Price Rise 


An increase in the price of candy items 
appears to be the only solution to the twin 
problem of increased operating cost and a 
rise in the manufacturer’s price, in the 
opinion of Marie Frye, director of confec- 
tion merchandising for Tri-States Theatres 
Corp., Des Moines. 

Writing in the August 29 issue of Candy 
Industry, trade publication, Miss Frye sug- 
gests an increase by the theatre to 10 and 
15 cents, or the substitution of the so-called 
lower priced items with merchandise which 
warrants a higher price. 

Writing of her own experience, Miss Frye 
stated: “Candy has never represented to us 
the profit possibilities of the other items 
that are usually offered at theatre confec- 
tion counters—that is, popcorn, soft drinks 
and ice cream—and for this reason many 
small theatre owners in our territory do not 
offer candy at all. 

“Current prices of five-cent candy will 
force us to drop it altogether or to retail it 
for six or seven cents in order to realize the 
necessary margin of profit. 
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THEATRES 


BUSINESS BOOSTERS 


HELP WANTED 











LAND TO BUILD DRIVE-IN THEATRE FOR 
lease. Permit granted. This will be the only drive-in 
withinja 20-mile radius in the fastest growing com- 


MOTION PICTURE HERALD. 


FOR SALE: ONLY SECOND RUN HOUSE IN 
important city in Northern, New York — 350 seats. 
Wonderful business and concessions. All equipment 
excellent shape, including new seats, new carpet, new 
decorations, etc. Investment recoverable in 3 years. 
Other interests require quick sale for $35,000. BOX 
278, MOTION PICTURE HERALD. 











FOR SALE: ESTABLISHED THEATRE LEASE 
and equipment. 400 seats. Only theatre in beautiful 
California town 30 miles from Los Angeles. Good 
opportunity. Reasonable down payment. Owner enter- 
ing service. Write EXHIBITORS SERVICE, 1977 
South Vermont Ave., Les Angeles. 





USED EQUIPMENT 





BE WARY—BEWARE WHEN BUYING REBUILT 
equipments. Get it from established reliable source. 
Our record—2% years’ square dealing—speaks for itself. 
Holmes Educators, $550; Simplex Acme, $795; Simplex 
SP or Standard, $995—all dual equipments with 2,000 
magazines, lenses, amplifier, speaker, etc. Super 
Simplex Heads (like new), $895 pair. All available on 
Time Payments. S. O. S. CINEMA SUPPLY CORP., 
64 West 52nd St., New York 19. 





BUY NOTHING! COMPARE OUR OFFERINGS 
first! Three unit Automaticket register, rebuilt, $200; 
Strong 60 ampere Lamphouses, rebuilt, $275 pair; pair 
DeVry ESF Portable Projectors, good, complete, $215; 
Strong 1 kw Lamphouses, rebuilt, $350 pair; pair 
Holmes Educators, rebuilt, complete, $525; Series II 
Lenses, $35 pair; Rear shutters for Simplex, $40 pair. 
ee SUPPLY, 441 West 50th St., New 

ork 19. 





COMPLETE 350 SEAT THEATRE EQUIPMENT. 
Simplex Projectors, low-intensity lamps, rectifiers, 
Western Electric Sound, perforated screen, high and 
low frequency speakers, 350 upholstered seats, hand 
rewind, record changer, Griswold splicer, reels, film 
cabinet, spare parts. One Manley Popcorn machine 
(used 3 months cost $850). A complete theatre—All you 
need is a suitable building. Worth $9,000. Best offer 
takes it. J. C. KELLEY, Lincoln, New Hampshire. 





NEW EQUIPMENT 





EXHIBITORS! SAVE AT STAR! RECTIFIER 
bulbs, first quality, $4.75; plastic Screens 38 foot; wire 
Reels $1.95; aluminum $2.69; Parts for Simplex 30% 
off; 60 ampere Rectifiers $195 pair. STAR CINEMA 
SUPPLY, 441 West 50th St., New York 19. 





SELLING THESE AT DEALERS’ COST WHILE 
our stock lasts! New Booth Equipments for theatres 
$2950; for drive-ins $3950; actually % off market price! 
Special: New Latest Morelite Monarc 70 ampere lamps 
with 14” reflectors $695 pair; 75 amp. 220V 3PH 
rectifiers, $197.50 each. Time Deals and Trades Too! 
Send for details. S. O. S. CINEMA SUPPLY CORP., 
604 West 52nd St., New York 19, 





S. 0. S. CUTS PRICES IN RISING MARKET. 
Fall Specials (limited time only):—White vinyl plastic 
Soundscreens, flameproofed and fungusproofed 35c sq. 
ft.; beaded 45c. 15 Amp. Rectifier bulbs (1500 hrs.) 
$4.59; Projector Oil 85c gallon; der now and save 
plenty! S. O. CINEMA SUPPLY CORP., 604 


COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939. 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
CTS, 339 West 44th St., New York 18, N. Y. 





STUDIO EQUIPMENT 





COLORTRAN LIGHTING EQUIPMENT, HIGH 
powered studio illumination on ordinary house cur-, 
rent, send for booklet. Hallen synchronous magnetic 
film recorders, $895 to $1,850 FOB. Camart Optical Ef- 
fects unit with four surface prism $99.75 plus excise 
tax. Arriflex Headquarters, sales service, rentals. THE 
CAMERA MART, INC., 70 West 45th St., New York. 





ONE STOP STORE SPECIALS—SENSATIONAL 
—New Bridgamatic Jr. 16mm developing machines 
(incl. tax) $995; Auricon Cinevoice, demonstrator, $555; 
5 Ton Refrigeration Plant, 230 DC motor $395; Cineflex 
35 Camera, 12V or 24V motor, 3 lens, 2 magazines, 
tripod, $1500 value, $495; Eyemo 35 Spider turret news- 
reel camera, with motor mounting, less lens $495; 
Wall 35mm Movietone single system sound camera, 
B. Maurer galvanometer, 4 lens, motor, 2 magazines. 
tripod, amplifier, $7000 value, $3495; Late Auricon Pro 
16 unit, powerpack, parallax finder, NR amplifier, lens, 
tripod, microphone boom, etc. $2000 value, $1495; Ultra 
24” Sunspots 5000W with rolling stands, $250 value, 
$77.50; Olsen Creco 5000W Sr. 15” fresnel spots on 
rolling stands, similar to B. M. & M. R., $300 value, 
$127.50; Cinephon 35 news camera, motor, & 4 lenses, 
$795; Eyemo Newsreel Cameras less lens and view- 
finder $75; Rotary Stabilizer Film Phonographs, $395; 
Auricon 12V/110AC powerpacks in case $55. Send for 
Catalog Sturelab Supplement. S. O. S. CINEMA SUP- 
PLY CORP., 604 West 52nd St., New York 19. 





POSITIONS WANTED 








West 52nd St., New York 19. 


HOUSE MANAGER—MARRIED, FAMILY, AGE 
31. Experienced, employed. Desires to make change, 
improve situation. Go anywhere. BOX 2475, MOTION 
PICTURE HERALD. 





CAPABLE MARRIED MAN AGE 44 NOW EM- 
ployed as manager desires change. 20 years in show 
business, all phases. Has family. Sober, church man. 
If you have manager troubles I am your man. Write 
for details. References exchanged. BOX 2481, MOTION 
PICTURE HERALD. 





FILM MAN—22 YEARS’ EXPERIENCE IN MO- 
tion picture business. Now available as buyer-booker 
for circuits. Familiar all angles. BOX 2480, MOTION 
PICTURE HERALD. 





NEW IDEAS — NEW BLOOD. IMAGINATIVE 
young man wishes to be trained your way as assistant 
to executive. College graduate, 23, veteran. Diversi- 
fied business background. Seeks responsible, challeng- 
ing position. Box 2484, MOTION PICTURE HERALD. 


HOUSE MANAGER. PERMANENT SITUATION. 
Must be wide awake exploiteer. Send detailed qualifica- 
tions with photo and salary expected in first letter. 
HAL J. LYON, Franklin, Pa. 





DRIVE-IN THEATRE MANAGER. PERMANENT 
situation. Must be wide awake exploiteer. Send de- 
tailed qualifications with photo and salary expected 
in first letter. HAL J. LYON, Franklin, Va. 





SEATING 





COMPLETE SEATING SERVICE SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRE 
SEAT SERVICE CO., 160 Hermitage Ave., Nashville, 
Tennessee. 





CHAIR-ITY BEGINS AT S. O. S. WE GOT 
thousands chair bargains from $2.95 up. Send for 
Chair Bulletin 15. S.O.S. CINEMA SUPPLY CORP., 
604 West 52nd St., New York 19. 





LOTS OF 200 TO 1000 HEYWOOD-WAKEFIELD 
and American chairs. 600 American padded back spring 
cushion folding chairs. 150 Kroehler push-back chairs. 
800 Stafford chairs. Ask for description and photos. 
Let us know the quantities that you need. ALLIED 
SEATING CO., 234 West 44th St., New York 18. 





BOOKS 





._MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid. 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y. 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP 1270 Sixth Avenue, New York 2, N. Y. 








PRINTING SERVICE 





WINDOW CARDS, PROGRAMS, HERALDS 
os printing. CATO SHOW PRINTING CO., 
ato, N. Y. 





INTERNATIONAL MOTION PICTURE ALMA- 
nac--the big book about your business—1950-51 edi- 
tion ready soon. Contains over 12,000 biographies of 
important motion picture personalities. Also all indus- 
try statistics. Complete listing of feature pictures 1944 
to date. Order your copy today, $5.00 postage included. 
Send remittance to QUIGLEY BOOKSHOP, 1270 Sixth 
Avenue, New York 20, N. Y. a 





DRIVE-IN EQUIPMENT 





GOING INTO DRIVE-IN BUSINESS? ORDER 
equipment now (before prices rise) and save plenty! 
Small deposit will hold equipment until ready for de- 
livery. Buy on S. O. S. Easy Payment Plan—pay out 
of income. Complete booth outfits from $1595. S.O. S 
Co-Op Speakers $16 pair including junction box. Buy 
sample pair and compare, Teleseal 14-2 underground 
cable $47.13M, Masonite: marquee letters 35c_ up. 
S. O. S. CINEMA SUPPLY CORP., 64 West 52nd 
St.. New York 19. 
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“From the halls of Montezuma to the 
_ Shores of Tripoli’ —it’s the whole. 
~ flaming stor y of how the lusty leather- 
_—necks raised the Stars-and-Stripes = 
on foreign soil for the first-time. — 


MAUREEN OHARA JOHN PAYNE 
RIPOLT 


also starring 


HOWARD paSiLVA 


with 


PHILIP REED - GRANT WITHERS 


Directed by WILL PRICE - Written for the screen by Winston Miller 
Produced by William H. Pine and William C. Thomas 
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All About Eve 


20th-F ox—Special Category 


The picture for which 20th Century-Fox has 
decreed a “scheduled performance” exhibition 
policy warrants special handling for more rea- 
sons than because it runs 138 minutes. It is a 
picture that deals in unroutine fashion with 
uncommonplace characters and makes its strong- 
est appeal to the intelligentsia, a set of quali- 
fications historically requiring specialized audi- 
ence preparation of one kind or another. 

It is what exhibitors in general usually refer 
to as “sophisticated drama,” not habitually with 
relish, but it is perhaps the best sophisticated 
drama ever to come out of Hollywood. It may 
be good enough, in point of craftsmanship and 
performance, to make its way commercially by 
sheer weight of professional merit and unaided 
by the creation of especially favorable auditorium 
environment, but it has a much better chance to 
do so quickly under the circumstances ordained 
by the distributor. As matters stand, it figures 
to do terrific business in the major cities, possi- 
bly creating enough furore there to carry it by 
dint of repute when it gets to the towns. 

As is par for a Darryl F. Zanuck production, 
the film is faultlessly cast, meticulously mount- 
ed and brilliantly photographed. As is also par 
for a Zanuck picture, the film disregards an- 
cient boundaries, both as to technology and as 
to dialogue references to living persons and 
going institutions, including on this occasion a 
dialogue reference to himself, 

Actors, producers, directors, television, the 
fan public, Academy awards and their stage 
equivalents, Hollywood, Broadway, playwrights 
and the entertainment profession in general 
come in for satirical, ironical or merely amus- 
ing dialogue mention, with especially barbed 
attention to drama critics. 

The story, written for the screen by Joseph 
L. Mankiewicz and directed by the “Letter to 
Three Wives” man with rare command of plot 
and player, has in common with that money- 
maker the fact that it carries forward the inter- 
related stories of three adult couples, only one 
of which is married at the start of the picture. 
This time he does this even more skillfully than 
in the “Three Wives” instance. 

It is a story of the stage and stage people, 
one of them wholly admirable, two of them 
wholly despicable, the others ranging between. 
The six principal roles are evenly balanced, 
and the six players assigned to them give per- 
formances as perfectly matched as pearls on a 
string. 

Bette Davis portrays with a devastating can- 
dour a stage star turning 40 who befriends a 
girl fan she belatedly learns is seeking, and 
takes, her place in the Broadway sun. 

Anne Baxter surpases her previous best as 
the fan who worms her way into the star’s 
good graces in order to further a boundless 
ambition. 

George Sanders was never so satirically po- 
tent, nor supplied with such caustic lines to 
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speak, as in his performance as an unscrupu- 
lous Broadway critic. 

Celeste Holm plays with bland effectiveness 
a playwright’s wife who condones her spouse’s 
moral lapse as if it were an occupational hazard. 

Gary Merrill, as the stage director whose 
love for his star breaks on the rock of her 
temperament and is mended when disaster over- 
takes Miss Davis, turns in a compelling per- 
formance. 

Hugh Marlowe portrays a playwright ably 
without seeming to try. 

Gregory Ratoff as a Broadway producer and 
Thelma Ritter as an ex-vaudevillian faithful 
to the aging star make great capital of secon- 
dary roles. 

If there’s a main point made—there are many 
minor ones—it appears to be that actors 
shouldn’t knock themselves out in trying to hold 
onto the top rung of the ladder of Fame, be- 
cause youthful aspirants will be coming along 
to displace them whether they like it or not. 
The picture refers specifically to stage actors. 

But it’s in the dialogue, rather than in any 
major point intended, that the picture excels. 
The conversation, and the whole of the film is 
conversational, bristles with satirical observa- 
tions, subtle references, glib parlance, trade 
talk, irony and wisecrack, with a dash of 
double entendre here and there for full mea- 
sure. On this basis, the film is a rich dish, 
possibly too rich for mass consumption, but a 
sell-out, without question, for the carriage trade. 

Previewed at the studio. Reviewer's Rating: 
Excellent—Wttt1AM R. WEAVER. 


Release date, November, 1950. Running time, 138 
minutes. PCA No. 14544. Adult audience classification. 
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Hugh Marlowe, Gregory Ratoff, Thelma Ritter, Mari- 
lyn Monroe, Barbata Bates, Walter Hamnden, Randy 
Stuart, Craig Hill, Leland Harris, Eddie Fisher, 
Claude Stroud, Eugene Borden, Steve Geray. 


Farewell to Yesterday 
20th-Fox—A Lesson in History 


With guns once again spitting fire and de- 
struction, with soldiers dying and civilian blood 
pouring these few short years after the last 
great conflagration, there is quite obviously a 
lesson to be learned, if that is possible. 


Here, utilizing the most graphic of all media, 
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20th Century-Fox, through the instrumentality 
of Movietonews, and with full and competent 
access to the vast store of newsreel, military and 
enemy footage, has tried to tell a story of cause 
and effect, with a view to the future. 

Under the experienced production hand of 
Edmund Reek, employing a base written by 
Joseph Kenas and with the skillful editing of 
Louis Tetunic, a splendidly effective and power- 
ful documentary story has been unfolded. It is 
packed with the power inherent in the dreadful 
material of men and nations at arms; it is at 
times touching in a hasty glimpse of a bereaved 
mother and wife, of a frightened infant, a starv- 
ing child. 

It is the expressed desire of Spyros Skouras, 
president of the 20th-Fox, that the picture 
achieve maximum circulation. It is well that 
this should be done. It is for the exhibitor to 
determine wherein the public interest lies. It 
is of real and vital importance that many people 
see the film, for it teaches a vigorous lesson. 
It is not entertainment, of course; it is knowl- 
edge. It is not propaganda for peace or pre- 
paredness so much as it is a fearsome re-telling 
of a black chapter in contemporary history. 

With narration competently handled by Sid- 
ney Blackmer, John Larkin, Kermit Murdock 
and William Post, Jr., the story opens with Ver- 
sailles and Wilson, and traces, in effective high- 
light, and events leading to the tragedy of World 
War Seen are America’s prosperity, the 
1929 crash, the rise of the demagogue Hitler, 
Ethiopia, and the collapse of the League of 
Nations, the dread and skillful double-crossing 
game played by Hitler and Mussolini, with 
Chamberlain a bemused “fall guy.” 

Then into war, assault through the Low Coun- 
tries, Dunkirk and the fall of France, the Greek 
episode, Casablanca, the African campaign and 
the loss of a German army in Russia. Pearl 
Harbor brings the “Arsenal of Democracy” into 
action, and follow the invasion of Europe, and 
the tough, slugging, mud-soaked horror of the 
Japanese war in the Pacific islands. 


In sequel, a few graphically terrible sequences 
picture the open pits of dead, the living skele- 
tons which were once people in concentration 
camps. 

Finally, the United Nations and the crisis in 
Korea. Truman’s brave words: “Lawless ag- 
gression will be met with force,” sound a note 
of promise, but whether that promise implies 
peace or another era of terror nobody knows. 

The picture, as such, strikes with a shattering 
impact; at once brilliantly effective and heavy 
with meaning. Yes, it should be seen, by every- 
one. Whether the dread lesson it teaches will 
be learned is another matter. The pages of the 
history book should nonetheless be spread that 
all who see may read—and remember. 


York projection room. 
Excellent.— CuHar.es S&S. 


Screened in New 
Reviewer’s Rating: 
AARONSON. 


Release date, September, 1950. Running time, 90 min- 
utes. PCA No. 14729. General audience classification. 
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The Breaking Point 


Warner Bros.—Grim Drama 


A grim, tense, frequently-exciting, sometimes 
heavy-handed melodrama is the screen fare of- 
fered in “The Breaking Point.” 

Producer Jerry Wald and Michael Curtiz, 
the director, have concocted a potent brew by 
mixing John Garfield and Patricia Neal with 
generous pinches of gunplay, sex and the kind 
of virile, roughouse action in which this male 
star is most adept. More obvious, however, are 
the attempts by Mr. Wald and Mr. Curtiz to 
make Garfield a hero without heroics—a man 
who desperately struggles against a chain reac- 
tion of circumstances which, at the fadeout, 
become almost insurmountable and all but de- 
stroy him. 

“The Breaking Point,” which is based on a 
story by Ernest Hemingway, is neither a 
pretty nor pleasant picture, but that does not 
mean it is not a good one. Most of the film 
has a rather depressing tone about it, very 
reminiscent of the soul-searching Russian nov- 
elists of another era, and the adventurous Hem- 
ingway in his more serious moments. However, 
the film is given a balanced tone by suspenseful 
gangster and underworld sequences; a touch of 
pathos, and a tender love story of a man, his 
wife, and children. 

Garfield’s performance is as vigorous as it is 
sensitive. He plays the war veteran who is 
trying to eke out a living by renting his power 
cruiser to tourist and shipping parties. As in- 
creasing debts and payments on the boat force 
him to the wall, he becomes involved with a 
crooked lawyer, Wallace Ford. 

Broke and despondent after a fishing party 
had left him stranded in Mexico without paying 
him, Garfield undertakes to smuggle Chinese 
into the U. S. Again he is double crossed. 
The smuggling ring leader is shot on his boat 
and from then on the course is ever downward 
as Garfield tries to rise above his fate. Finally, 
he is engaged by a holdup gang but turns on 
them in a gun battle after they have shot his 
old friend, Juano Hernandez. Through all this, 
Miss Neal is the woman of easy virtue, in love 
with Garfield, who gives up her attempts to 
win him when she realizes that she cannot re- 
place his wife and children. 

All the performances are off the top shelf, 
with Garfield, Ford, Miss Neal and Phyllis 
Thaxter as the wife showing to special advan- 
tage. Ranald MacDougall turned in an excel- 
lent, if sometimes wordy screenplay, and special 
mention should be made of some exciting 
camera work and the musical score. 

Reviewed at the Warner Bros. screening 
room in New York. Reviewer's Rating: Very 
Good.—CuHar.Les J. LAZARUS. 

Release date, September 30, 1950. Running time, 97 
minutes. PCA No. 14521. General audience classifica- 
tion. 

Harry Morgan 
Leona Charles 
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The Fuller Brush Girl 


Columbia—Slapstick Delight 


Here is a delightful bit of slapstick whimsey. 
Although the plot is involved and disjointed, 
the audience at the sneak preview roared and 
applauded throughout the showing. If the audi- 
ence reaction in this case is any criterion, this 
comedy should prove an exceptional box office 
draw. 

A special commendation should be given to 
director Lloyd Bacon, who has neatly com- 
bined practically every known slapstick routine 
—except the pie in the face—and blended the 
mixture with an excellent musical background 
that fits right into the mood. The only touch 
this picture lacks is the element of surprise. 
But the audience didn’t seem to mind at all. 

Lucille Ball is perfectly cast in the role of 
a dizzy switchboard operator who attempts to 
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switch to the life of a Fuller Brush girl. She 
is unsuccessful in her attempt to do anything 
right but keep everyone laughing. She wanders 
from a sneezing scene to a hair lotion perma- 
nent demonstration which leaves four women 
bald. 

Of course she is accused of murder and is 
hounded by the real criminals. Add to all this 
her burlesque of a burlesque queen, and a drunk 
scene and you have the formula. 

Eddie Albert does a fine job as Lucille’s 
stupid but amusing fiance. Although he has his 
own gems of humor, he is mainly a foil for 
Miss Ball. They combine in a humorous chase 
which ends in all their problems being resolved. 
As an escape from all sense of reality, this film 
should provide most audiences with entertaining 
relaxation. 

Reviewed at a sneak preview at Loew’s Lex- 
ington, New York, where the audience screamed 
and applauded its approval. Reviewer's Rating: 
Very Good.—Rosert H. PERILLA, 


Release date, October, 1950. Running time, 85 min- 
utes. PCA No. 1439. General audience classification. 


RR NOE» sowcvn sc soncchbe skins seen teunneor Lucille Ball 
SEER GES casas vacnscksnsesseseapas Eddie Albert 
Carl Benton Reid, Gale Robbins, Jeff Donnell, Jerome 
Cowan, John Litel, Fred Graham, Lee Patrick, Arthur 
Space, Sid Tomack, Billy Vincent, Lorin Raker, Lelah 
Tyler, Sarah Edwards, Lois Austin, Isabel Randolph, 
Isabel Withers, Donna Boswell, Gregory Marshal. 


The Happiest Days of 
Your Life 


London Film—Schooldays Farce 


When an all-boys prep school is accidentally 
joined by a school for “young ladies,” one can 
expect frenzied results. This 
production does not disappoint the audience 
as it carefully milks the comedy sequences and 
emerges as a generally effective farce. 

Alastair Sim and Margaret Rutherford han- 
dle their roles as the heads of the two schools 
most capably. They demonstrate their ability 
to portray the frantic principals in their every 
gesture and frustrated facial expression. The 
other members of the cast—including the droves 
of youngsters—are believable and entertaining. 

Although the film takes excessive time to 
start moving, the results of the overcrowding 
and diametrically opposed curriculums had the 
trade press audience laughing loud and often 
at the screening. American patrons should not 
be handicapped by the British treatment. The 
situation should delight practically anyone who 
has ever chuckled at the ludicrous pranks of a 
schoolboy. 

Author-director Frank Launder shows to ad- 
vantage in his development of the untimely ar- 
rival of the girls’ parents and the board of 
governors of the boys’ school. Although a trifle 
overworked, the schoolmasters’ plan to organize 
things so that the parents shall see only girls 
and the governors only boys, is amusing. 

The film never pretends to be anything more 
than a farce and proves to be a fairly successful 
one. It should please many more than just the 
foreign and art theatre audiences. 

Reviewed at the home office in New York. 
Reviewer's Rating: Good.—R. H. P. 

Release date, September 1950. Running time, 81 min- 
utes. General audience classification. 


NE UN os ink caxgcoem Seeders tabne Alastair Sim 
Muriel Whitchurch ............... Margaret Rutherford 
Richard Wattis, John Bentley, Guy Middleton, John 
Turnbull, Edward Rigby, Muriel Aked, Joyce Gren- 
fell, Bernadette O’Farrell, Kenneth Downey. 


Frisco Tornado 


Republic—Protection Racket 


Sticking to his guns and convictions, Rocky 
Lane, guardian of western justice, rounds up a 
gang selling protection insurance to local cow- 
town citizens. The racketeers, headed by 
“friendly” Stephen Chase, are doomed to fall as 
soon as U. S. Marshal Lane straps on his gun 
belt and comes to the aid of Eddy Waller, own- 
er of the local stage line. 


Launder-Gillist , 


Lane does what is expected of any Western 
hero. He captures the killers, restores peace 
to the community and straightens out Ross 
Ford, Chase’s naive but honest lawyer. At the 
picture’s conclusion, Lane rides off, leaving 
Ford, the new sheriff, engaged to Waller’s 
niece, Martha Hyer. 

Director R. G. Springsteen has provided ade. 
quate fight and gun scenes and the film shapes 
up as an average Western. The film title ap- 
pears to have little bearing on the proceedings, 


Reviewed at the Republic screening room, in 
New York. Reviewer's Ratings Fair—R.H,P. 


Release date, September 6, 1950. Running time, 6 


minutes. PCA No. 14651. General audience classif. 
cation. 
EE RR occ pakonbuethiveaas wake aeeraae Himself 


PMNNNEE SSRN 6 ctor sks 00s ceewos tae Seneninns Eddy Waller 
Martha Hyer, Stephen Chase, Ross Ford, Mauritz 
Hugo, Lane Bradford, Hal Price, Rex Lease, George 
Chesebro, Edmund Cobb 


Across the Badlands 


Columbia—Charles Starrett 


With Charles Starrett riding in his dual role 
as the Durango Kid and Steve Ransom, “Across 
the Badlands” provides a diverting 55 minutes 
of Western action. Colbert Clark, producer, 
and Fred F. Sears, director, cleverly succeed 
in throwing both the hero and the audience off 
the villain’s trail until the final few minutes of 
the production. 

Supporting the capable Starrett are Smiley 
Burnette and Stanley Andrews, who give 
credible performances. The product moves 
along at a fairly smooth pace, quickly brushing 
aside any love interest to focus attention on the 
mystery. 

As an ex-Texas Ranger, Starrett is hired by 
the railroad to find the Ranahan Trail—a 200- 
mile short-cut through the badlands—and break 
up the gang murdering all those who attempt to 
discover the route. At the outset, he finds that 
most of the settlers believe the gang leader is 
the owner of the town’s only stagecoach. 

The suspicion is neatly shifted to the posses- 
sor of most of the town real estate—a relative 
of the man who supposedly discovered the trail 
many years before. Aided by the stumbling of 
Burnette and the guns of Durango these men 
are proved innocent and the real killer revealed. 

Except for occasional] lulls, when the dialogue 
is forced, the Barry Shipman story is effective. 


Reviewed at the Columbia projection room in 
New York. Reviewer's Rating: Good.—R. H. P. 


Release date, September, 1950. Running time, 55 
minutes. PCA No. 14529. General audience classifica- 
tion. 


Steve Ransom and the Durango Kid..Charles Starrett 
Smiley Burnette Himself 
RURUEEAE MORIMUEES 5005 06 vay einsccs ¢ sunse'e Stanley. Andrews 
Helen Mowery, Bob Wilke, Dick Elliott, Hugh 
Prosser, Robert W. Cavendish, Charles Evans, Paul 
Campbell, Harmonica Bill 


ADVANCE SYNOPSES 


THE MINIVER STORY 

(Metro-Goldwyn-Mayer) 

PRODUCER: Sidney Franklin. DIREC- 

TOR: Henry Potter. PLAYERS: Greer 

Garson, Walter Pidgeon, Leo Genn, Cathy 

O’Donnell. 
DRAMA. 





Mrs. Miniver (Greer Garson), 


told that she has a short time to live, welcomes - 


her husband home after V-E day, but keeps the 
news from him. She faces the problem of her 
family leaving her when her husband (Walter 
Pidgeon) wants to leave England for an im- 
portant post in Brazil and her daughter Judy 
(Cathy O’Donnell) falls in love with a married 
officer. However, Mr. Miniver decides to stay 
in England, and Judy is convinced that she 
should give up her infatuation. After Mrs. 
Miniver tells her husband of her illness, Judy 
and Tom marry, and the Minivers spend her 
short span of life together. 
(Continued on opposite page) 
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ern 
seer COME SHARE MY LOVE WYOMING MAIL SHORT SUBJECTS 
the (RKO Radio) ; (Universal-International) 
me ie corse Miarriet a one RSs keue PRODUCER: Aubrey Schenck, DIREC- FOOD FOR FEUDIN' (RKO) 
Bs a y Willi TOR: Reginald LeBorg. PLAYERS: Walt Disney Cartoons (04118) 
Dunne, Fred MacMurray, William Demarest, c : i 
“i Perreau, Natalie Wood. Stephen McNally, Alexis Smith, Howard Two chi ER ere ae 
ide- Gigi >? ful da Silva Frankie Darro. Richard Jaeckel wo chipmunks fill a tree with nu Ss, only oO 
Des COMEDY. Kay (Irene Dunne), successtu Whit Bissell , > have them shaken out by Pluto hunting for a 
ap- and sophisticated songwriter in New York, falls : hiding place for his bones. After attracting his 
gs, in love with a cowhand, Chris (Fred MacMur- WESTERN. Stephen McNally, an officer attention elsewhere, they gather up their nuts 
. ray, at a rodeo and they marry. They leave for in the Civil War, is called in to stop the mail again. When Pluto returns to the scene, the 
74 Chris’ ranch in the west and Kay’s friends train robberies in Wyoming. While on the job chipmunks tie him to a tree and pantomine his 
Le predict "ay —_ Gg —_ life. he falls in love with Alexis Smith, an entertain- predicament. 
,_ Kay makes one dificult adjustment alter an- , and has himself imprisoned to get some jf : SN 
if other, as the — is presided over by . intestine: Here he he that the warden motes ake, ogee, 8 ee 
hildren. An incident occurs with one of her and a mail guard, Howard da Silva, are the 
self neighbors which makes Kay decide to return gang leaders. He later finds out the entertain- COWBOY CRAZY (Paramount) 
= to her glamorous life in New York. However, er is also a member of the gang. McNally Pacemaker (K9-6) 
rge she finds that her heart is back on the ranch, eventually prevents a robbery, kills culprits and ‘ 7 Soa tokinn 
and returns to Chris and the children. saves the life of Alexis, who is being beaten _The rage concerning cowboys and the west 1s 
by the gang for betraying them. given a going-over by showing dude ranch 
RAIDERS OF TOMAHAWK CREEK fashions, literature, western pictures and tele- 
. vision. The funny truth is that the western 
(Columbia) ROCKY MOUNTAIN cowboy is not what the city slicker thinks he is. 
PRODUCERS: Colbert Clark. DIREC- (Warner Bros.) The cowboy has taken on city clothes, talk, and 
TOR: Fred Sears. PLAYERS: Charles . other things to imitate his Eastern brother. 
ol Starrett, Smiley Burnette, Gloria Henry. PRODUCER: William Jacobs. DIREC- Rel aden. Dike eee scien 
WESTERN. Steve Blake (Charles Star- TOR: William Keighley. PLAYERS: Errol élease date, September 8, minutes 
rett), alias the Durango Kid, is the new Indian Flynn, Patrice Wymore. 
- agent replacing Dike. He advises Jeff, owner MELODRAMA. This story recounts an ine WAGON WHEELS WEST (R) (Warner) 
2ed of a ranch, that his property infringes on Indian cident during the Civil War which happened on Featurette (7101) 
off land. Later, Jeff is murdered and the only clue the California desert. Eight travel-worn men bs . 
f is an Indian ring. Dike plots against Steve of a Confederate patrol await a rendezvous Frank Wilson (Robert Shayne) seeks ven- 
” and tries to frame him for the murder. After with the leader of a band of California outlaws. %¢ance from Phineas Hook who had murdered 
Steve is in jail, Dike’s henchmen raid the of- In the interim they drive off some Indians and his father when he was a child. He returns to 
ley fice and steal a box supposedly containing the rescue a Yankee girl whose Union officer fian- Hook’s town where he meets Jen Colburn 
- ring. Smiley (Smiley Burnette), Steve’s pal, cee is held prisoner. The outlaw leader appears (Nina Foch). He is now a U. S. marshall 
bg follows Dike but is captured. However, Steve in disguise, stirs up the Indians and the latter sent to Hookville to stop the robbery of mail 
ng escapes from jail, rescues Smiley and overpow- prepare for an attack on the patrol. They trap coaches. He catches Hook in the act of robbing 
he ers the gang. He turns over to the Indians the the patrol and the latter is destroyed even as 2 mail stage, chases him and drives Hook over 
ring whose symbols reveal that a rich mine ison the Union Cavalry is seen coming to their 4 cliff to his death. 
¥ the land given them by the government. rescue. Release date, September 9, 1950 20 minutes 
ak 
to 
lat 
is 
S- 
ve 
: | Index to Revi 
« | Index to Reviews and Advance Synopses, with 
sd. 
ue ® e 
: | Rating Data in PRODUCT DIGEST SECTION 
in 
. Release dates and running time are furnished as soon as avail- For exploitation see Managers’ Round Table section. 
be able, Advance dates are tentative and subject to change. Run- j — , 
ning times are the official times supplied by the distributor. * following a title indicates a box office Champion. 
al ee ee summers <i thie chart cover to: pages ie: the PRODUCT Picture ratings under National Groups are estimates by 
zh 7 oe pea ag apenas found leading women's organizations and national review committees: 
rr ubjects Chart with Synopsis Index can be found on A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil. 
a ea “eae rnonaggr oe 2, 1960. 465. i f dren (ages 8 to 12). Legion of Decency Ratings: A-!, Unobjec- 
ee ee ee eee Cems tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
September 2, 1950. For complete listing of 1948-49 Features by part; C, Condemned 
Company, see Product Digest, pages 4732-4733, issue of August es 
27, 1949. (S) before a page number indicates advance synopsis. 
— REVIEWED — RATINGS 
Bs Release Running (S) =synopsi Nat" Herald 
* TITLE—Production Number—Company Stars Date Time Issue Page Groups L.of D. Review 
y ABBOTT & COSTELLO in the Foreign 
Legion (924) Univ. Bud Abbot#-Lou Costello Aug..'50 79m July 15 389 AYC A-| Good 
)» Across the Badlands Col. Charles Starrett-Smiley Burnette Sept. 14,'50 55m Sept. 16 486 A-I 
aS Adam and Evelyn (Brit.) (923) Univ. Stewart Granger-Jean Simmons Aug.,'50 92m Nov. 26 98 OA A-2. Good 
1€ Adam's Rib (7)* MG Spencer Tracy-Katharine Hepburn Nov. 18,'49 101m Nov. 5 73. AorAY A-2 Excellent 
“9 Admiral Was a Lady, The UA Wanda Hendrix-Edmond O'Brien Aug. 4,'50 87m May 13 293 AorAY B Good 
af Alcatraz Island (002) WB John Litel-Ann Sheridan (reissue) Sept 9.50 64m July 29 406 A-2 
£ Alias Mike Fury RKO “Victor Mature-Terry Moore Dec. 2,'50 Aug. 19 (S)443 
ly Alias the Champ (817) Rep. Robert Rockwell-Barbra Fuller Oct. 15,'49 60m Oct. 29 66 A-2. Good 
d All About Eve (030) 20th-Fox Bette Davis-Anne Baxter Nov.,'50 138m Sept. 16 485 
y All Quiet on the Western Front Realart Lew Ayres-Louis Wolheim _— (reissue) Aug. !,'50 103m July 22 398 B 
Ie All the King's Men (227)* Col. Broderick Crawford-Joanne Dru Jan.,50 109m Nov. 5 73, AorAY B Excellent 
: Amazing Mr. Beecham (Brit.) (02!) ELC Cecil Parker-A. E. Matthews Feb.,'50 85m Dec. 31 137. AYC A-2. Good 
y Ambush (13) MGM _ Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13.'50 89m Dec. 24 129, AYC A-| Very Good 
- Annie Get Your Gun (color) (39)* MGM _ Betty Hutton-Howard Keel (trade) May 23,50 107m Apr. 15 261 AYC A-2 Excellent 
Arizona Cowboy, The (4961) Rep. Rex Allen-Gordon Jones Apr. 1,'50 67m May 13 294 AYC A-| Fair 
Arizona Territory (4942) Mono. Whip Wilson-Andy Clyde July 2,'50 56m July 29 (S)406 A-l 
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TITLE—Production Number—Company 


Armored Car Robbery (025) RKO 
Asphalt Jungle, The (29)* MGM 
Astonished Heart, The (Brit.) (980) Univ. 
Avengers, The (4920) Rep. 
BACKFIRE (915) WB 
Baron of Arizona (4902) Lippert 
Barricade (color) (918) WB 
Battleground (16)* MGM 
Beau Geste (4920) Para. 
Beauty on Parade (203) Col. 
Belle of Old Mexico (color) (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Between Midnight and Dawn Col. 
Beware of Blondie (207) Col. 
Beyond the Purple Hills (247) Col. 
Big Hangover, The (28) MGM 
Big Lift, The (012) 20th-Fox 
Big Timber (4908) Mono. 
Black Hand (20) MGM 


Blackjack (Spanish) ELC 


Black Rose, The (color) (019) 20th-Fox 
Blonde Dynamite (4913) Mono. 
Blondie's Hero (206) Col. 
Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lamp, The (Brit.) ELC 
Bodyhold (216) Col. 
Bond Street (Brit.) Stratford 
Borderline (909) Univ. 
Border Rangers (4933) Lippert 
Border Treasure RKO 
Born to Be Bad (for. Bed of Roses} RKO 
Bowery Thrush (4916) Mono. 
Boy from Indiana (024) ELC 
Branded Para. 
Breaking Point, The WB 
Bright Leaf (928)* WB 
Broken Arrow (color) (014)* 20th-Fox 
Buccaneer's Girl (color) (912) Univ. 
Bunco Squad RKO 
CAGED (925)* WB 
Captain Carey, U.S.A. (4918) Para. 
Captain China (4911) Para. 
Captive Girl (240) Col. 
Capture, The (073) RKO 
Cargo to Capetown (236) Col. 
Cariboo Trail, The (color) (020) 20th-Fox 


Chain Lightning (905) WB 


Champagne for Caesar UA 
Cheaper by the Dozen (color) 

(009)* 20th-Fox 
Chinatown at Midnight (218) Col. 
Cinderella (color) (094)* RKO 
City Lights UA 
Code of the Silver Sage (4963) Rep. 
Colorado Ranger (4925) Lippert 


Colt .45 (color) (922)* WB 


Comanche Territory (color) (916) Univ. 
Come Share My Love RKO 
Congolaise ELC 
Conspirator (Brit.) (21) MGM 
Convicted Col. 
Copper Canyon (color) (5003) Para. 
County Fair (color) (4903) Mono. 
Covered Wagon Raid (4965) Rep. 
Cowtown (245) Col. 
Crooked River (4926) Lippert 
Crisis (41) MGM 
Cry Murder ELC 
Curtain Call at Cactus Creek (col.) (918) Univ. 
Customs Agent (204) Col. 
DAKOTA Lil (color) (005) 20th-Fox 
Damned Dou.'t Cry, The (921)* WB 
Dancing in the Dark (color) (00!) | 20th-Fox 
Dancing Years (Brit.) ~ 


Dark City (5004) Par 

Daughter of Rosie O'Grady (920) (color) WB 
David Harding, Counterspy (220) Col. 
Davy Crockett, Indian Scout UA 


Dear Wife (4912) Para. 
Death of a Dream ELC 
Desert Hawk (color) (925) Univ. 
Destination Big House (4918) Rep. 
Destination Moon (color) ELC 
Destination Murder (026) RKO 


488 


Release 

Stars Date 

Robert Sterling-Adele Jergens June 7,'50 
Sterling Hayden-Louis Calhern June 2,'50 
Noel Coward-Celia Johnson Mar.,'50 
John Carroll-Adels Mara June 26,'50 
Virginia Mayo-Gordon MacRae Feb. 11,'50 
Vincent Price-Ellen Drew Mar. 4,'50 
D. Clark-R. Massey-R. Roman Apr. 1,'50 
Van Johnson-John Hodiak Jan. 20,'50 
G. Cooper-R. Milland (reissue) (east) Mar.,'50 
Robert Hutton-Lola Aibright May 4,'50 
Estelita Rodriguez-Robert Rockwell Mar. 1,'50 
Roy Rogers-Dale Evans Jan. 8,'50 
Mark Stevens-Edmond O'Brien Oct.,'50 
Penny Singleton-Arthur Lake Aug. 10,'50 
Gene Autry-Jo Dennison July,"50 
Van Johnson-Elizabeth Taylor May 26,'50 
Montgomery Clift-Paul Douglas May,'50 
Roddy McDowall-Jeff Donnell Sept. 3,'50 
G. Kelly-J. C. Naish-T. Celli Mar. 17,50 
George Sanders-Patricia Roc Sept. 4,'50 
Tyrone Power-Orson Welles Sept.,'50 
Leo Gorcey-Adele Jergens Feb. 12,'50 
Penny Singleton-Arthur Lake Mar. 9,'50 


Greer Garson-Walter Pidgeon (reissue) Feb. 17,'50 


Bill Williams-Jane Nigh Jan. 22,'50 
Jack Warner-Jimmy Hanley July,'50 
Willard Parker-Lola Albright Mar. 21,'50 
Jean Kent-Roland Young Mar. 29,'50 
Fred MacMurray-Claire Trevor Feb.,'50 
Don Barry-Robert Lowery July 14,'50 
Tim Holt-Jane Nigh Aug.,'50 
J. Fontaine-R. Ryan-Z. Scott Sept.,'50 
Leo Gorcey-Huntz Hall Oct. 29,'50 
Lon McCallister-Lois Butler Mar.,'50 
Alan Ladd-Mona Freeman Not Set 
John Garfield-Patricia Neal Sept. 30,'50 
Gary Cooper-Lauren Bacall July 1,'50 
James Stewart-Debra Paget Aug.,'50 
Yvonne de Carlo-Philip Friend Mar.,'50 
Robert Sterling-Joan Dickson Sept. 1,'50 
Eleanor Parker-Agnes Moorehead June 10,'50 
Alan Ladd-Wanda Hendrix Apr. 12,'50 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Johnny Weismsuller-Buster Crabbe July,'50 


Teresa Wright-Lew Ayres Apr. 8,'50 


B. Crawford-J. lreland-E. Drew Apr.,'50 
Randolph Scott-"Gabby" Hayes Aug.,'50 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 
Ronald Colman-Celeste Holm Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Hurd Hatfield-Jean Willes Jan. 19,'50 
Walt Disney Characters Mar. 4,'50 
Charles Chaplin-V. Cherrill (reissue) Sept.,'50 
Rocky Lane-Eddy Waller Mar. 25,'50 
Jimmy Ellison-Russ Hayden May 12,'50 
Randolph Scott-Ruth Roman May 27,'50 
Maureen O'Hara-Macdonald Carey May,'5C 
Fred MacMurray-lrene Dunne Aug. 19,'50 
Doumentary-Natives Apr. 27,'50 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Glenn Ford-Broderick Crawford Aug.,'50 
Ray Milland-Hedy Lamarr Oct.,'50 
Rory Calhoun-Jane Nigh Aug. 6,'50 
Allan “Rocky” Lane-Eddie Waller June 30,'50 
Gene Autry-Gail Davis May,'50 
James Ellison-Russell Hayden May 5,'50 
Cary Grant-Jose Ferrer July 7,'50 
Carole Mathews-Jack Lord Jan.,'50 
Donald O'Connor-Gale Storm June,'50 
William Eythe-Marjorie Reynolds May 1!8,'50 
GS. Montgomery-R. Cameron-M. Windsor Feb.,'50 
J. Crawford-D. Brian-K. Smith May 13,'50 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Dennis Price-Gisele Preville Aug.,'50 
Charlton Heston-Lizabeth Scott Oct.,'50 
June Haver-Gordon MacRae Apr. 29,'50 
Willard Parker-Audrey Long July 13,'50 
George Montgomery-Ellen Drew Jan. 6,'50 
William Holden-Joan Caulfield Feb.,'50 
Documentary July,'50 
Yvonne deCarlo-Richard Greene Aug.,'50 
Dorothy Patrick-Robert Rockwell June 1,'50 
John Archer-Warner Anderson Aug.,'50 
J. MacKenzie-S. Clements June 6,'50 


Running 
Time 


68m 
112m 
92m 
90m 


9im 
93m 
75m 
118m 
114m 
66m 
70m 
67m 
89m 


70m 
82m 
120m 
73m 
92m 
8im 
120m 
66m 
67m 
100m 


72m 
84m 
63m 
109m 
88r. 


60m 
94m 
64m 
66m 


97m 
110m 
92m 
77m 
67m 


96m 
83m 
98m 
73m 
9Iim 
80m 
8im 
94m 
99m 


85m 
67m 
74m 
85m 
60m 


74m 
76m 
98m 
68m 
87m 
9Iim 
83m 
77m 


70m 
55m 
96m 
63m 
86m 
72m 


88m 
103m 
92m 
98m 
98m 
104m 
Tim 
7im 
88m 
45m 
77m 
60m 
9im 
72m 
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— REVIEWED — ——RATINGS——_ 
(S) synopsis Nat'l Heral 
Issue Page Groups L.ofD. Reviey 
June 17 347 +A B Good vai 
May 6 285 A B Excellent Desti 
Feb. 18 197 A B Very Goog Devil 
June 17 347. AYC A-2. Good 0.0. 
we 
Duc 
Jan. 21 lol OA A-2 Geel Dyna 
Feb. 18 198 A-2 Good 
Mar. 11 221 =A B Good EAG 
Oct. | 33. AY A-| Superior East 
Mar. 25 238 A-I Edge 
Mar. 25 237 AYC At Geel Ellen 
Feb. 1! 189 AY A-2 Fair Ever 
Jan. 21 163 AYC Cent Eye 
Apr. 8 254 A-2 Fair lens 
July 22 398 AYC A-| Good Fare 
Mar. 18 229. AorAY A-2 Excellent Fast 
Apr. 15 261 =AYC A-2 Excellent Fath 
Jan. 21 161 AYorAYC A-2 Excellent “ 
Aug. 12 433 AYC A-2 Excellent - 
Feb. 4 (S)I78 A B Fone 
Mar. 11 ($)223 AYC A-! 50 | 
Jan. 28 170 A-2 Fgh 
Jon. 21 161. AY A-t Excellent | Fie 
June 3 322. AYC A-2 Fair Flan 
Dec. 24 130 A A-2_ Fair Flyir 
June 24 354 A B Good Fork 
Jan. 14 153. AY A-2. Good For 
Sept. 9 478 Fair a 
Aug. 26 449 Very Good Frar 
inn, 1 246 AYC A-2 Good 
Sept. 9 (S)479 Furi 
Sept. 16 486 A 
May 27 313 A B Very Good GIR 
June 17 345 AYC A-| Excellent Girl 
Mar. 4 213) AYC A-2. Good Gla 
Aug. 19 442 AYC A-2 Good Gla 
Go 
May 6 286 A A-2 Very Goose Gol 
Feb. 25 205  AYC A-2 Very Goos Gol 
Nov. 5 74° «AY A-2 Very Good Gol 
Apr. 22 271. =AYC A-| Fair Gor 
Apr. 8 254 A B Fair Gor 
Apr. | 246 AYorAYC B Good Gre 
July 8 373 AYC A-1 Very Good Gre 
Feb. 4 177 AYorAYC A-2 Excellent Gre 
Feb. 1! 186 AYC A-2 Fair Pn 
ul 
Apr. | 245 AYC A-1 Very Good Gu 
Nov. 26 98 AYCorAY A-2 Fair ( 
Dec. 17 121 AYC A-| Excellent Gu 
May 13 295 A-2 Gu 
Apr. 22 269 AYC A-| Good Gu 
June 10 330 Fair Gu 
May 6 285 AYC A-| Very Good HA 
Apr. 8 253 =AYC A-| Good H 
Sept.16 (S)487 Ha 
May 13 294 B Fair He 
Feb. 18 197. AYCorAY A-2 Fair He 
July 29 405 A B Good He 
July 29 405 AYC A-2 Excellent He 
Aug. 12 434 Good | iF 
July 15 389 A-| Good Hi 
May 13 295 AYC A-| Average Hi 
May 20  (S)305 Hi 
June 17 346 AorAY A2 Good Hi 
Feb. 1! 189 A-2 Fair He 
May 27 314 AYC A-| Good He 
Apr. 15 262 AYorAYC A-2_ Fair He 
Jan. 28 169 A B Gee + 
Apr. 15 263 A B Good He 
Nov. 5 74 AYC A-2 Very Good Hu 
Aug. 19 442 Good 
Aug. 12 433 B Good IF 
Apr. | 245  AYC A-2 Excellent 1} 
May 27 314. AYC A-| Good I'll 
Jan. 14 i133 ANC Good In 
Nov. 12 8! AYC A-| Very Good Ine 
July 22 398 Good Inf 
Aug. 12 434 A-2 Fair Ire 
June 17 346 Good 1s 
July 1 366 AYC A-| Good It' 
June 10 331 AY B Fair 1 
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TITLE—Production Number—Company 


Destination Tokyo (923) WB 
Devil's Doorway (34) MGM 
0.0.A. UA 
Dodge City WB 
Duchess of Idaho (color) (33) MGM 


Dynamite Pass (022) 


EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 


Edge of Doom RKO 
Ellen , _ UA 
Everybody's Dancin’ (4922) Lippert 
Eye Witness (Brit.) ELC 
FALLEN Idol, The oo (107) SRO 
Fancy Pants (color) (500!) Para. 
Farewell to Yesterday 20th-Fox 
Fast on the Draw (4929) Lippert 
Father Is a Bachelor (232) Col. 
Father Makes Good (4917) Mono. 
Father of the Bride (30)* MGM 
Faust and the Devil (Ital.) Col. 
Federal Agent at Large (4911!) Rep. 
Fence Riders (4846) Mono. 
50 Years Before Your Eyes (931) WB 
Fighting Stallion, The (069) ELC 


File on Thelma Jordon (See Thelma Jordon) 
Fireball, The (023) 20th-Fox 
Flame and the Arrow, The (color) (930)* WB 
Flying Saucer, The ELC 


Forbidden Jungle (070) ELC 
For Them That Trespass Mono. 
Fortunes of Captain Blood (233) Col. 
Four Days Leave ELC 
Francis (910)* Univ. 
Frisco Tornado Rep. 
Fuller Brush Girl Col. 
Furies, The (4926) Para. 
GIRL from San Lorenzo, The UA 
Girls’ School (213) Col. 
Glass Menagerie, The WB 
Glass Mountain, The (Brit.) (0!2) ELC 
God Is My Co-Pilot (924) WB 
Golden Gloves Story, The (023) ELC 
Golden Salamander, The (Brit.) ELC 
Golden Twenties, The (021) RKO 
Good Humor Man (237) Col. 
Good Time Girl ( Brit.) ELC 
Great Jewel Robber, The (929) WB 
Great Plane Robbery, The UA 
Great Rupert, The (019) ELC 
Guilty Bystander ELC 
Guilty of Treason (022) ELC 
Gun Crazy UA 
(formerly Deadly Is the Female) 
Gunfighter, The (015)* 20th-Fox 
Gunfire (4932) Lippert 
Gunmen of Abilene (4962) Rep. 
Gunslingers (4941) Mono. 
HAMLET (Brit.) (Spcl.)* U-I 
Happiest Days of Your Life, The London 
Happy Years, The (color) (32) MGM 
Harbor of Missing Men (4913) Rep. 
Hasty Heart, The (913) WB 
Her Wonderful Lie (Ital.) Col. 
He's a Cockeyed Wonder Col. 
Hidden City (4906) Mono. 
High Lonesome (color) (044) ELC 
Hi-Jacked (4920) Lippert 
Hills of Oklahoma (4952) Rep. 
Hoedown (251) Col. 
Holiday Rhythm (4911) Lippert 
Hollywood Varieties (4916) Lippert 
Holy Year, 1950 20th-Fox 
Hostile Country (4927) Lippert 
Hot Rod (4918) Mono. 
House by the River (4912) ep. 
Humphrey Takes a Chance (4912) Mono. 
IF This Be Sin ( Brit.) UA 
| Killed Geronimo ELC 
I'll Get By (color) (031!) 20th-Fox 
In a Lonely Place (242) Col. 
Indian Territory Col. 
Intruder in the Dust (9) MGM 
lroquois Trail UA 
| Shot Billy the Kid (493) Lippert 
It's a Small World (030) ELC 
| Was a Shoplifter (917) Univ. 


Release 

Stars Date 

Cary Grant-John Garfield (reissue) June 3,'50 
Robert Taylor-Louis Calhern Sept.,'50 
Edmond O'Brien-Pamela Britton Apr. 21,'50 


Errol Flynn-O. De Havilland (reissue) July 15,'50 


Esther Williams-Van Johnson July 14,'50 
Tim Holt-Lynne Roberts June 15,'50 
John Payne-Rhonda Fleming May 30,'50 
James Mason-Barbara Stanwyck Feb. 10,'50 
Dana Andrews-Farley Granger Sept. 30,'50 
Robert Young-Betsy Drake July 7,50 
Spade Cooley-Richard Lane Mar. 31,'50 
Robt. Montgomery-Leslie Banks Sept.,'50 
Ralph Richardson-Michele Morgan May,'50 
Bob Hope-Lucille Ball Sept.,'50 
Documentary Sept.,'50 
James Ellison-Russell Hayden June 30,'50 
William Holden-Coleen Gray Feb.,'50 
Raymond Walburn-Walter Catlett May 7,'50 
Spencer Tracy-Joan Bennett June 16,'50 
Italo Tajo-Nelly Corradi Not Set 
Dorothy Patrick-Robert Rockwell Mar. 12,'50 
Whip Wilson-Andy Clyde Jan. 29,'50 
Documentar July 29,'50 
Bill Edwards-Doris Merrick Mar.,'50 
Mickey Rooney-Pat O'Brien Oct.,'50 
Burt Lancaster-Virginia Mayo July 22,'50 
Mikel Conrad-Pat Garrison Jan.,'50 
Don Harvey-Forrest Taylor Mar.,'50 
Richard Todd-Patricia Plunkett July 6,'50 
Louis Hayward-Patricia Medina June,'50 
Cornel Wilde-Josette Day Feb. 6,'50 
Donald O'Connor-Patricia Medina Feb.,'50 
Allan "Rocky" Lane Sept. 6,'50 
Lucille Ball-Eddie Albert Oct.,'50 
Barbara Stanwyck-Wendell Corey Aug.,'50 
Duncan Renaldo-Leo Carrillo Feb. 24,'50 
Joyce Reynolds-Ross Ford Feb. 9,'50 
Jane Wyman-Kirk Douglas Oct. 28,'50 
Valentina Cortesa-Dulcie Gray May,'50 


Dennis Morgan-Ray. Massey (reissue) June 3,'50 


James Dunn-Dewey Martin May,'50 
Anouk-Trevor Howard Not Set 
Documentary Apr.,'50 
Jack Carson-Lola Albright June,'50 
Jean Kent-Dennis Price May 11,50 
David Brian-Marjorie Reynolds July 15,'50 
Tom Conway-Margaret Hamilton Mar. 10,'50 
Jimmy Durante-Terry Moore Mar.,'50 
Zachary Scott-Faye Emerson Jan.,'50 
C. Bickford-P. Kelly-B. Granville Feb.,'50 
John Dall-Peggy Cummins Jan. 20,'50 
Gregory Peck-Helen Westcott July,'50 
Don Barry-Wally Vernon July 21,'50 
Allan "Rocky" Lane-Eddy Waller Feb. 6.'50 
Whip Wilson-Andy Clyde Apr. 9,'50 
Laurence Olivier-Jean Simmons Oct.,'50 
Alastair Sim-M. Rutherford Sept.,'50 
Dean Stockwell-Darryl Hickman July 21,'50 
Richard Denning-Barbra Fuller Mar. 26,'50 
Ronald Reagan-Patricia Neal Jan. 14,'50 
Jan Kiepura-Marta Eggerth Not Set 
Mickey Rooney-Terry Moore Dec.,'50 
J. Sheffield-Sue England Sept. 24,'50 
John Barrymore, Jr., Chill Wills Sept.,'50 
Jim Davis-Marsha Jones July 7,'50 
Rex Allen-Elizabeth Fraser May 1,50 
Eddy Arnold-Jeff Donnell June,'50 
All-star cast Oct. 13,'50 
Rob't. Alda-Peggy Stewart & others Jan. 14,'50 
Documentary Aug.,'50 
James Ellison-Russell Hayden Mar. 24,'50 
James Lydon-Gloria Winters Oct. 22,'50 
Louis Hayward-Jane Wyatt Mar. 25,'50 
Leon Errol-Joe Kirkwood, Jr. June 4,'50 
Myrna Loy-Richard Greene Sept. 8,'50 
Jack Ellison-Chief Thundercloud Aug. 8,'50 
Bill Lundigan-June Haver Oct.,'50 
Humphrey Bogart-Gloria Grahame Aug.,'50 
Gene Autry-Gail Davis Sept.,'50 
David Brian-Claude Jarman, Jr. Feb. 3,'50 


George Montgomery-Brenda Marshall June 16,'50 


Don Barry-Robert Lowery Sept.,'50 
Paul Dale-Lorraine Miller June,'50 
Seott Brady-Mona Freeman May,'50 


PRODUCT DIGEST SECTION, SEPTEMBER 16, 1950 


Running 
Time 


135m 
84m 
83m 
102m 
98m 
6Im 


104m 
108m 
99m 
9Im 
65m 
104m 


94m 
92m 
90m 
55m 
84m 
6lm 
93m 
87m 
60m 
57m 
70m 
62m 


84m 
88m 
69m 
67m 
95m 
9im 
98m 
90m 
60m 
85m 
109m 


59m 
62m 


90m 
88m 
76m 
97m 
68m 
82m 
81m 
9Iim 
éim 
87m 
92m 
86m 
87m 


84m 
59m 
60m 
55m 


142m 
8im 
110m 
60m 
102m 
84m 
86m 
7im 
8im 
66m 
67m 
64m 


60m 
42m 
60m 
6Im 
88m 
74m 


72m 


94m 
70m 
87m 
85m 
57m 
74m 
74m 


—— REVIEWED — 
(S) =synopsis 
Issue Page 
Apr. 29 278 
May 6 287 
Dec. 31 137 
July 29 406 
June 17 345 
Mar. 25 238 
Feb. II 186 
Dec. 17 122 
Aug. 5 413 
June 3 (S)322 
Apr. 15 263 
July 29 405 
Oct. 8 ay 
July 22 397 
Sept. 16 485 
May 20 (S)305 
Feb. II 186 
June 10 331 
May 13 293 
May 6 287 
Mar. 25 238 
May 20 303 
June 24 353 
May 13 294 
Aug. 19 441 
June 24 353 
Jan. 14 154 
May 13 294 
May 20 302 
Apr. | 246 
Dec. 17 121 
Sept. 16 486 
Sept. 16 486 
July | 365 
Mar. II 222 
Feb. 18 (S)199 
July 8 (S)374 
Jan. 7 146 
Apr. 29 278 
Apr. 29 278 
June 24 (S)358 
Mar. 18 229 
June 3 321 
May 27 315 
June 17 346 
Mar. II 222 
Jan. 7 145 
Feb. 18 197 
Jan. 7 146 
Nov. 5 74 
Apr. 29 277 
July 22 397 
Feb. 18 197 
May 20 (S)305 
July 3, 1948 (17) 
Sept. 16 486 
May 27 313 
Apr. 29 278 
Dec. 10 113 
May 27 313 
Aug. 12 434 
June 24 354. 
July | 366 
June 24 354 
Jan. 7 146 
Aug. 5 Ald 
May 20 303 
Apr. | 246 
June 24 (S)358 
July | 366 
May 20 301 
Sept. 9 477 
Oct. 15 49 
June 10 329 
Aug. 5 414 
June 10 330 
Apr. 15 262 
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Nat'l 
Groups 


AY 
AY or AYC 


AYC 
AYC 


A or AY 
A 

A 

A 

AY 

A 


AY 
AYC 


AYC 
AYC 
AYC 
Aor AY 
AYC 
AYC 
AYC 


AYC 
AYC 
AYC 
AY 

AYC 


A 


AYC 
AYC 


Aor AY 
AYor AYC 


AYC 
AYC 


A 
AYC 
AYC 


A 
A 


AYC 


AYC 
AYC 


AY 


AYC 
AYC 


A or AY 


AY 


AYC 
AYC 


AYC 


AY 
AYC 


AYC 
AY or AYC 
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Herald . 
Review 


Average 
Excellent 


Very Good 
Average 


Good 
Good 
Excellent 


Average 


Very Good 


Very Good 
Excellent 


Fair 
Average 
Excellent 
Good 
Good 

Fair 

Very Good 
Fair 


Good 
Excellent 
Fair 

Fair 


Very Good 
Fair 
Excellent 


Good 


Fair 


Good 
Good 


Excellent 
Very Good 
Poor 

Good 
Average 
Very Good 
Good 

Very Good 
Good 


Very Good 
Good 
Good 


Very Good 
Fair 
Excellent 


Very Good 
Very Good 


Fair 


Very Good 
Good 

Very Good 
Very Good 
Fair 

Good 
Average 
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rITLE—Production Number—Company 
JACKIE Robinson Story, The (032) ELC 


Jiggs and Maggie Out West (4909) Mono. 
R 


Joan of Arc (color) (963)* 


Joe Palooka Meets Humphrey (4911) Mono. 
UA 


Johnny Holiday 


Johnny One-Eye UA 
Jolson Sings Again (color)* (221) Col. 
Jungle Stampede (4922) Rep. 
KANGEROO KID (Brit.) ELC 
Key to the City (18)* MGM 
Kid from Texas, The (color) (911!) Univ. 
Killer Shark (4907) Mono. 
Killer That Stalked New York 

(formerly Frightened City) Col. 
Kill or Be Killed (029) ELC 
Kill the Umpire (235) Col. 
Kind Hearts and Coronets (Brit.) (031) ELC 
Kiss Tomorrow Goodbye (932) WB 
LADY Without Passport, A (37) MGM 
Last of the Bucaneers (color) Col. 
Lawless, The (4923) Para. 
Law of the Panhandle (4953) Mono. 
Let's Dance (color) (5006) Para. 
Life of Her Own, A MGM 
Lives of a Bengal Lancer (4921) Para. 
Lonely Heart Bandits (4925) Rep. 
Lost Volcano, The (4905) Mono. 
Louisa (926) Univ. 
Love Happy UA 
Love That Brute (0!6) 20th-Fox 
Lucky Losers (4914) Mono. 


MA and Pa Kettle Go to Town (914) <a 
Madeleine ( Brit.) 

Madness of the Heart (Brit.) (927) Univ: 
Malaya (12) MGM 
Man on the Eiffel Tower (color) (069) RKO 
Mark of the Gorilla (231) Col. 


Marshal of Heldorada (4928) Lippert 
Mary Ryan, Detective (214) Col. 
Massacre Valley (4953) Mono. 
Men, The UA 
Military Academy (210) Col. 
Milkman, The (Univ.) 
Miniver Story, The (Brit.) (38) MGM 
Missourians, The Rep. 
Mister 880 (024) 20th-Fox 
Modern Marriage, A (5003) Mono. 
Montana (color) (914) WB 
Mother Didn't Tell Me (006) 20th-Fox 
Motor Patrol (4923) Lippert 
Mr. Music (5007) Para. 
Mr. Universe ELC 
Mrs. FitzHerbert ( Brit.) Mono. 
Mule Train (248) Col. 
My Blue Heaven (color) (021) — 


My Foolish Heart (052)* 

My Friend Irma Goes West (4922)* a 
Mystery at the Burlesque( Brit.) (4926) Mono. 
Mystery Street (35) MGM 


NANCY Goes to Rio (color) (19)* MGM 
Naughty Arlette (Brit.) ELC 


Nevadan, The (color) (228) Col. 
Never Fear (020) ELC 
Next Voice You Hear, The MGM 
Night and the City (013) 20th-Fox 
No Man of Her Own (4919) Para. 
North of the Great Divide (color) Rep. 
No Sad Songs for Me (238) Col. 
No Way Out (025) 20th-Fox 
OLD Frontier, The (4973) Rep. 
Oliver Twist (Brit.) (828) ELC 
Once a Thief UA 
One Way Street (915) Univ. 
On the Isle of Samoa (215) Col. 
Operation Haylift (4910) Lippert 
Our Very Own (151)* RKO 
Outcast of Black Mesa (265) Col. 
Outlaw, The (066) RKO 
Outrage RKO 
Outriders, The (color) (24) MGM 
Outside the Wall (913) Univ 
Over the Border (4952) Mono. 
PAID in Full (4915) Para. 
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Stars 


Jackie Robinson-Ruby Dee 

Joe Yule-Renie Riano 

Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 
William Bendix-Allen Martin, Jr. 
Pat O'Brien-Wayne Morris 
Larry Parks-Barbara Hale 
George Breakston-Yorke Coplen 


Dorothy Malone-Veda Borg 
Clark Gable-Loretta Young 
Audie Murphy-Gale Storm 
Roddy McDowail-Laurette Luez 


Evelyn Keyes-Charles Korvin 
Lawrence Tierney-George Coulouris 
Wm. Bendix-Una Merkei 

Dennis Price-Valerie Hobson 

James Cagney-Barbara Peyton 


Hedy Lamarr-John Hodiak 
Paul Henried-Jack Oakie 
MacDonald Carey-Gail Russell 
Johnny Brown-Myron Healey 
Betty Hutton-Fred Astaire 
Lana Turner-Ray Milland 
G. Cooper-F. Tone 
Dorothy Patrick-Robert Rockwell 
Johnny Sheffield-Donald Woods 
Ronald Reagan-Ruth Hussey 
Marx Bros.-llona Massey 

Paul Douglas-Jean Peters 

Leo Gorcey-Huntz Hall 


Marjorie Main-Percy Kilbride 
Ann Todd-Ivan Desny 

Margaret Lockwood-Paul Dupis 
Spencer Tracy-James Stewart 

C. Laughton-F. Tone-B. Meredith 
Johnny Weissmuller-Trudy Marshall 
Jimmie Ellison-Russ Hayden 
Marsha Hunt-John Litel 

Johnny Mack Brown 

Marlon Brando-Teresa Wright 
Stanley Clements-Myron Welton 
Donald O'Connor-Jimmy Durante 
Greer Garson-Walter Pidgeon 
Monte Hale 

Burt Lancaster-Dorothy McGuire 
R. Hadley-M. Field-R. Clarke 
Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 
Don Castle-Jane Nigh 

Bing Crosby-Nancy Olson 

Jack Carson-Janet Paige 

Leslie Banks-Margaret Scott 
Gene Autry-Sheila Ryan 

Betty Grable-Dan Dailey 

Susan Hayward-Dana Andrews 
Marie Wilson-John Lund 

Garry Marsh-Jon Pertwer 
Ricardo Montalban-Sally Forrest 


A. Sothern-J. Powell-B. Sullivan 
Mai Zetterling-Hugh Williams 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
James Whitmore-Nancy Davis 
Richard Widmark-Gene Tierney 
Barbara Stanwyck-John Lund 

Roy Rogers-Penny Edwards 
Margaret Sullavan-Wendell Corey 
Richard Widmark-Linda Darnell 


Monte Hale-Paul Hurst 

John H. Davies-Robert Newton 
June Havoc-Cesar Romero 
James Mason-Marta Torer 

Jon Hall-Susan Cabot 

Bill Williams-Tom Brown 

Ann Blyth-F. Granger-Joan Evans 
Charles Starrett-Smiley Burnette 
Jack Buetel-Jane Russell 

Mala Powers-Tod Andrews 

Joel McCrea-Arlene Dahl 
Richard Basehart-Marylin Maxwell 
Johnny Mack Brown-Myron Healey 
Robert Cummings-Lizabeth Scott 


Release 
Date 


May 16,'50 
Apr. 23,'50 
Sept. 2,50 
Feb. 5,'50 
Feb. 17,'50 
May 5,'50 
Feb.,'50 
July 29,'50 


Oct.,'50 
Feb. 24,50 
Mar.,'50 
Mar. 19,'50 


Apr.,'50 
May,'50 
Apr.,'50 
Aug. 19,'50 


Aug. 18,'50 
Oct.,'50 
July,'50 

Sept. 17,'50 
Nov.,'50 

Sept.,'50 


(reissue) (east) Mar.,'50 


Aug. 29,'50 
June 25,'50 
Aug.,'50 
Mar. 3,'50 
June,'50 
May 14,'50 


Apr.,'50 
Not Set 
Aug.,'50 
Jan. 6,'50 
Feb. 4,'50 
Feb.,'50 
Apr. 21,'50 
Jan. 5,50 
Sept. 10,'50 
Aug. 25,'50 
Apr. 20,'50 
Sept.,'50 
Oct. 20,'50 
Oct. 1,'50 
Oct.,'50 
July 10,'50 
Jan. 28,50 
Mar.,'50 
June 16,50 
Dec.,'50 
Sept. 11,'50 
May 10,'50 
Feb. 22,'50 
Sept.,'50 
Jan. 21,'50 
July 4,'50 
Apr. 16,'50 
July 28,'50 


Mar. 10,'50 
Not Set 
Feb.,'50 
Jan.,"50 
Not Set 

June,'50 
May,'50 
Oct. 1,'50 
May.'50 
Oct.,'50 


July 29,'50 
Not Set 
July 7,'50 
Apr.,'50 
Aug.,'50 
May 5,'50 
Aug. 5,'50 
Apr. 13,'50 
Jan. 7,'50 
Aug.,'50 
Apr. 21,'50 
Mar.,'50 
Mar. 12,'50 
Mar.,'50 


Running 
Time 


76m 
66m 
145m 
65m 
92m 
78m 
96m 
60m 


99m 
78m 
76m 


79m 
68m 
78m 
10im 
102m 


72m 
83m 


112m 
108m 
Itim 
60m 
76m 
90m 
85m 
85m 
69m 


79m 
10im 
89m 
98m 
97m 
68m 
53m 
68m 


85m 
64m 
87m 


90m 
66m 
76m 
88m 
67m 
113m 


103m 
70m 
96m 
99m 
9Iim 
58m 
93m 


99m 
86m 
8im 
8im 
83m 
95m 
98m 


89m 
106m 


60m 
115m 
88m 
79m 
65m 
74m 
93m 
54m 
103m 
75m 
93m 
80m 
58m 
105m 


— REVIEWED — 
(S) =synopsis 


Issue Page 
May 20 301 
Mar. 25 237 
Oct. 30 4366 
Feb. I! 186 
Dec. 17 122 
June 24 354 
Aug. 13 4713 
Aug. 5 414 
Feb. 4 178 
Feb. 25 205 
Apr. 29 (S)278 
July 8 374 
May 6 285 
May 6 285 
Aug. 5 413 
July 15 390 
Apr. 8 253 
Sept.16 (S)487 
Aug. 19 442 
Aug. 12 433 
Mar. 25 238 
Sept. 9 477 
July 1 365 
June 3 321 
Sept. 24 26 
May 13 293 
June 24 (S)358 
Apr. | 245 

- Sept. 2 457 
Sept. 9 (S)479 
Dec. 3 105 
Dec. 24 130 
Mar. 4 214 
June 24 (S)358 
Nov. 12 82 
May 20 301 
Apr. 29 278 
July 8 (S)374 
Sept.16 (S)486 
Aug. 26 449 
Apr. 8 254 
Jan. 7 145 
Feb. 4 178 
May 13 293 
Sept. 2 458 
Sept. 2 457 
Aug. 26 449 
Oct. 22 58 
June 3 321 
Apr. 22 271 
May 20 302 
Feb. 4 177 
June 24 = (S)359 
Jan. 28 169 
Jan. 14 154 

June 10 329 
May 27 313 
Feb. 25 205 
Apr. 15 261 
Aug. 5 413 
Aug. 26 450 
June 26 (S)4219 
July | 365 
Apr. 15 262 
Aug. 12 434 
Apr. 29 278 
Mar. 25 237 
May 13 295 
Dec. 31 138 
Aug. 26 450 
Mar. 11 22! 
Feb. 1! 185 
May 20 (S)305 
Dec. 24 130 
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Naf'l 
Groups 


AYC 
AYC 
AY 

AYC 
AYC 


A 
AYC 


AY or AYC 
AYC 


AYC 


AYC 
AYC 
AYC 
Aor AY 
AYC 


AYC 
A 


A 

AYC orAY 
Aor AY 
AYC 


AYC or AY 


AYC 
AY or AYC 
AYC 


AYC 

AY 

AYC 

AY or AYC 


AYC 

AY 

Aor AY 
AY or AYC 
A 

AYC 


AYC 


AY 
A 
AYC 
A 

A 


A 


A 
A 
AYC 


AYC 
AYC 


A 
AYC 
A 
AYC 
A 


Herald 
L.of D. Review 
A-| Very Good 
Good 
A-! Superior 
A-! Good 
A-| Good 
: oom 
ery Good 
Cc Good 
B Very Good 
A-2. Good 
A-2 
B Fair 
A-1 Very Good 
B Excellent 
B Very Good 
A-2 Fair 
A-2. Good 
A-2 Good 
B Good 
Average 
Very Good 
A-| Excellent 
B Fair 
B Very Good 
A-2 
A-| Very Good 
B Good 
A-2 
A-2 Average 
A-2 Very Good 
A-| ood 
A-2 Fair 
A-2 Excellent 
A-1 Fair 
A-I 
A-| Excellent 
A-2 Average 
A-| Good 
A-2. Good 
A-2. Good 
Excellent 
A-| Good 
B Excellent 
B Excellent 
B Good 
Fair 
A-2 Very Good 
A-2 Excellent 
A-| Good 
B Good 
A-| Very Good 
B Very Good 
B Good 
A-2 Excellent 
B Excellent 
A-2. Good 
A-2. Good 
B Good 
A-2 Average 
A-| Good 
A-2 Very Good 
Average 
B Poor 
B Good 
A-2 Very Good 
A-2. Good 
A-I 
B Fair 


UMI 


TITL 


Palor 
Panic 
Pape 
Pegs 
Perfe 
Perfe 
Petty 
Plact 
Plea: 
Pret 
Prise 
Prow 


oui 


RAC 
Raic 
Rant 
Rap 


Red 
Refc 
Rett 
Rett 


Rid 
Ride 
Ridi 
Rig! 
Roc 
Roc 
Roc 
Roc 
Roc 
Roc 


Roe 
Ruc 


Run 


Rus 


SAI 
Sal 
Sal 





UMI 


UMI 








—— REVIEWED — ——— RATINGS 
rald Release Running (S) =synopsis atl Herald 
lew TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Goog Palomino, The (color) (230) Col. Jerome Courtland-Beverly Tyler Mar.,'50 73m Feb. 4 178 AYC A-| Fair 
: Panic in the Streets (022) 20th-Fox Richard Widmark-Paul Douglas Sept.,'50 96m June 17 345 A B Excellent 
ror Paper Gallows ELC Dermott Walsh-Rona Anderson Aug. 31,'50 
; Peggy (color) (922) Univ. Diana Lynn-Charles Cobura July,'50 78m June 17 346 AYC A-| Good 
. Perfect Strangers (917) WB Ginger Rogers-Dennis Morgan Mar. 25,'50 88m Mar. 4 214 AorAY B Fair 
J Perfect Woman, The (Brit.) (015) ELC = Stanley Holloway-Patricia Roc Apr.,'50 73m B 
Good Petty Girl (color) Col. Robert Cummings-Joan Caulfield Sept.,'50 87m Aug. 19 441 AYC B Good 
| Place in the Sun, Para. Montgomery Clift-Elizabeth Taylor Not Set Sept. 9  (S)479 
Please Believe Me (26) MGM Deborah Kerr-Robert Walker May 12,'50 87m Mar. I! 221 AYorAYC A-2 Good 
Pretty Baby (004) WB Dennis Morgan-Betsy Drake Sept. 16,'50 92m July 29 405 AYC A-2. Good 
6 Prisoners in Petticoats Rep. Valentine Perkins-Robt. Rockwell Sept. 18,'50 
) oe Prowl Car Col. Mark Stevens-Edmond O'Brien Sept.,'50 89m AYC A-2 
QUICKSAND UA Mickey Rooney-Jeanne Cagney Mar. 24,'50 79m Mar. 4 213 AorAY B Good 
sont RADAR Secret Service (4917) Lippert John Howard-Adele Jergens Jan. 28,'50 59m Jan. 21 163 A-| Fair 
> Raiders of Tomahawk Creek Col. Charles Starrett-Smiley Burnett Oct. 26,'50 Sept. 16 (S)487 
Be, Range Land (4845) Mono. Whip Wilson-Andy Clyde Dec. 25,49 56m Mar. 25 (S$}238.  AYC A-l 
Rapture ELC Glenn Langan-Elsy Albiin Apr.,'50 79m Apr. 15 263 A-2 Fair 
Red Shoes, The (Brit.) (color) (Spcl.) ELC | Anton Walbrook-Marius Goring NotSet 133m Oct. 23 4357. AY B Excellent 
Redwood Forest Trail (4922) Rep. _Rex Allen-Jane Darwell Sept. 15,'50 
Reformer and the Redhead, The (25)* MGM = June Allyson-Dick Powell May 5,'50 90m Aug. 5 (S)414 AYC A-| Good 
Return of Jesse James (4907) Lippert John Ireland-Ann Dvorak Sept. 8,'50 
Return of the Frontiersman (color) 
(927) (WB) Gordon MacRae-Julie London June 24,'50 74m May 20 303 AYC A-| Good 
Rider from Tucson (027) RKO ~ Tim Holt-Richard Martin June 7,'50 60m June 17 347. AYC A-2 Average 
je Riders of the Range (016) RKO _— Tim Holt-Jacqueline White Feb. 11,50 60m Oct. 29 66 AYC A-| Good 
ood Riding High (4917)* Para. Bing Crosby-Coleen Gray Apr. 12,50 112m Jan. 14 153 AYC B Good 
nt Right Cross MGM — June Allyson-Dick Powell Oct.,'50 90m Aug. 19 44) A-| Good 
Rocketship XM (4904) Lippert Lloyd Bridges-Osa Massen June 2,'50 77m May 6 287 A-| Good 
‘ood Rocking Horse Winner, The (Brit.) Univ. John Mills-Valerie Hobson June 8,'50 Fim June 10 330 AorAY A-2 Very Good 
Rock Island Trail (color) (4914) Rep. Forrest Tucker-Adele Mara May 18,'50 90m May 6 286 AY A-| Good 
Rocky Mountain WB _ Errol Flynn-Patricia Wymore Sept. 30,'50 Sept. 16 (S)487 
Rogue River (color) ELC Rory Calhoun-Guy Madison Oct. 24,'50 
pos Rogues of Sherwood Forest (color) 
(243) Col. John Derek-Diana Lynn July,'50 80m June 17 347. AYC A-| Good 
Rookie Fireman Col. Bill Williams-Barton MacLane Oct. 12,'50 63m Sept. 9 477 Good 
“ Rugged O'Riordans, The 
red (Australian) (907) Univ. Michael Pate-Wendy Gibb Jan.,'50 76m Dec. 17 122 AYC A-2 Very Good 
Run for Your Money, A (Brit.) Univ. Donald Houston-Meredith Edwards Apr. 8,'50 83m Apr. | 246 AYC A-| Good 
Rustlers on Horseback Rep. Allan Lane-Eddy Waller Oct.,'50 
SADDLE Tramp (color) (928) Univ. Joel McCrea-Wanda Hendrix Sept.,'50 77m Sept. 2 458 AYC A-| Good 
Salt Lake Raiders (4964) Rep. Allan "Rocky" Lane-Eddy Waller May 1,'50 60m May 27 314 AYC A-1| Good 
Salt to the Devil (Brit.) (017) ELC Sam Wanamaker-Lea Padovani Jan.,'50 = 120m Dec. 17 122, A A-2. Good 
[formerly Give Us This Day) 
Samson and Delilah (color)* Para. 1H. Lamarr-V. Mature-G. Sanders NotSet 128m Oct. 22 57. AYCorAY A-2 Excellent 
Sands of Iwo Jima (4905)* Rep. John Wayne-Adele Mara-John Agar Mar. 1,'50 109m Dec. 17 121 AYCorAY A-2_ Excellent 
San Quentin (003) WB Pat O'Brien-H. Bogart (reissue) Sept. 9,'50 70m July 29 406 A-2 
Sarumba (014) ELC Doris Dowling-Michael Whalen Jan.,'50 64m Mar. 25 238 4 AYC B Poor 
Savage Horde, The (4917) Rep. William Elliott-Adrian Booth May 22,'50 90m July 8 373 AYC A-| Good 
Second Face, The ELC Ella Raines-Bruce Bennett Oct.,'50 
Second Chance PFC = Ruth Warrick-John Hubbard Not Set 72m Aug. 26 450 Good 
Secret Fury, The (075) RKO = Claudette Colbert-Robert Ryan May 27,'50 86m Apr. 29 277. AorAY A-2 Very Good 
711 Ocean Drive (244)* Col. Edmond O'Brien-Joanne Dru July,'50 102m July 15 389 AorAY A-2. Good 
Shadow on the Wall (27) MGM _ Ann Sothern-Zachary Scott May 19,'50 84m Mar. 18 231 A A-2_ Fair 
Shakedown (929) Univ. Howard Duff-Brian Donlevy Sept.,'50 80m Aug. 26 450 Good 
Showdown, The (4924) Rep. William Elliott-Marie Windsor Aug. 15,'50 86m Sept. 2 457. AYC B Good 
Sideshow (492) Mono. Don McGuire-Tracey Roberts June 18,50 67m June 17 347 A-| Good 
d Side Street (23) MGM Farley Granger-Cathy O'Donnell Apr. 14,'50 83m Dec. 24 130 A A-2. Good 
Sierra (color) (919) Univ. Audie Murphy-Wanda Hendrix June,'50 83m Apr. 29 277. AYC A-| Good 
Silent Dust (Brit.) Mono. Stephen Murray-Beatrice Campbell Dec. 29,'50 82m Oct. 29 65 A B Good 
Silk Noose, The (Brit.) (4923) Mono. Carole Landis-Joseph Calleia July 9,'50 72m July 15  (S)390 B 
Silver Raiders (4943) Mono. Whip Wilson-Andy Clyde Sept. 24,'50 55m Sept. 2 (S)459 
Singing Guns (color) (4909) Rep. Vaughn Monroe-Ella Raines Feb. 28,'50 9Im Mar. 18 229. ~AYC A-2 Very Good 
Six-Gun Mesa (4951) Mono. Johnny Mack Brown-Gail Davis Apr. 30,'50 57m Apr. 29 (S)278 AYC A-| Very Good 
Skipper Surprised His Wife, The (31) MGM Robert Walker-Joan Leslie June 30,'50 85m May 13 294 ~AY A-2 Good 
Sleeping City, The (930) Univ. Richard Conte-Coleen Gray Sept.,'50 85m Sept. 9 477 Good 
Snow Dog (4919) Mono. Kirby Grant-Eleana Verdugo July 16,50 62m July 22 398 AYC A-1| Good 
So Long at the Fair (Brit.) ELC Jean Simmons-Dirk Bogarde Oct. 3,'50 90m 
Sons of New Mexico (185) Col. Gene Autry-Gail Davis Jan.,'50 71m Dec. 31 137. AYC A-| Very Good 
So Proudly We Hail (4913) Para. C.Colbert-P.Goddard (reissue)(West)Mar.,'50 126m Jan. 28 170 A A-2 Fair 
South Sea Sinner (908) Univ. Macdonald Carey-Shelley Winters Jan..'50 88m Jan. 7 146 AY A-2 Fair 
Southside 1-1000 A.A. Don DeFore-Andrea King Not Set Good 
So Young, So Bad UA Paul Henreid-Catherine McLeod May 26,'50 91m June 3 32! A-2. Good 
Spy Hunt (920) Univ. Howard Duff-Marta Toren June,50 75m June 10 330 AYC A-!| Good 
Square Dance Katy (4922) Mono. Vera Vague-Phil Brito Mar. 25,'50 76m May 27 315 AYC A-! Very Good 
Stage Fright (919) WB J. Wyman-M. Dietrich-M. Wilding = Apr. 15,50 110m Feb. 25 205 A A-2 Excellent 
Stars in My Crown (40) MGM — Joel McCrea-Ellen Drew (trade) May 11,'50 89m Mar. 4 213 A-| Very Good 
State Penitentiary (202) Col. Warner Baxter-Onslow Stevens June 8,'50 66m May 27 314 =A A-2 Fair 
State Secret (Brit.) Col. Douglas Fairbanks, Jr.-Glynis Johns Dec.,'50 A A-2 
St. Benny the Dip ELC Dick Haymes-Nina Foch Oct. 10,'50 
Stella (018) 20th-Fox Ann Sheridan-Victor Mature Aug.,'50 83m July 22 397 A A-2. Good 
Storm Over Wyoming (019) RKO Tim Holt-Richard Martin Apr. 22.'50 60m Feb. I! me AYC A-| Fair 
Streets of Ghost Town Col. Charles Starrett-Smiley Burnette Aug. 3,'50 54m Aug. 19 442 A-!1 Good 
Stromboli (Ital.) (070) RKO Ingrid Bergman-Mario Vitale Feb. 18,50  8Im Feb. 25 206 =A A-2 Fair 
Stronghold ELC Veronica Lake-Zachary Scott Oct. 19,'50 
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-— REVIEWED — ——— RATINGS—___ 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Summer Stock (color) (38!) MGM -~ Judy Garland-Gene Kelly Aug. 25,50 109m Aug. 12 434 AYC A-1 Excellent 
Sundowners, The (color) (018) ELC Robert Preston-Robert Sterling Feb.,'50 83m Jan. 14 155 A A-2 Average 
Sunset Boulevard (4927) Para. Gloria Swanson-William Holden Aug..50 110m Apr. 22 269 =A A-2_— Excellent 
Sunset in the West (color) Rep. Roy Rogers-Estelita Rodriguez Sept. 25,'50 67m AYC 
Sun Sets At Dawn, The (Brit.) ELC Walter Reed-Sally Par Not Set 71m A A-2 
TALE of the Navajos (color) (920) MGM _ Native cast Not Set 58m Mar. 5 4522. AYC Fair 
Taming of Dorothy, The (Brit.) ELC Jean Kent-Robert Beatty Sept.,'50 
Tarnished (4910) Rep. Dorothy Patrick-Arthur Franz Feb. 28,'50 60m Mar. 18 231 AYC A-2. Good 
Tarzan and the Slave Girl (020) RKO Lex Barker-Vanessa Brown Mar. 18,'50 74m Mar. 18 231 AYC A-2. Good 
Tattooed Stranger, The (018) RKO = John Miles-Patricia White Mar. 11,'50 64m Feb. II 189 AYC A-| Average 
Tea for Two (color) (00!) WB Doris Day-Gordon MacRae Sept., 2,'50 98m Aug. 19 441 AYC A-2 — Excellent 
Texas Dynamo (266) Col. Charles Starrett-Smiley Burnette June 1,'50 54m June 10 331 AYC A-| Fair 
Thelma Jordon (4910) Para. Barbara Stanwyck-Wendell Corey Jan.,50 100m Nov. 5 74° =A B Good 
There's a Girl in My Heart (AAI6) Mono. Lee Bowman-Elyse Knox Dec. 15,'49 82m Nov. 26 98 AYC A-| Good 
Third Man, The (Brit.)* Selznick Jos. Cotten-Valli-Orson Welles Feb.,'50  !04m Feb. 4 177 A A-2 Excellent 
This Side of the Law (926) WB _*Viveca Lindfors-Kent Simth June 17,'50 74m June 10 330 AorAY A-2. Good 
Three Came Home (007) 20th-Fox Claudette Colbert-Patric Knowles Apr.,'50 106m Feb. 11 185 Aor AY A-2 Excellent 
Three Little Words (color) (36)* MGM __ Fred Astaire-Red Skelton Aug. 4,50 102m July 8 373 AYC A-| Excellent 
Three Secrets (006) WB _ Eleanor Parker-Patricia Neal Oct. 14,'50 98m Sept. 2 457 Good 
Ticket to Tomahawk, A(color)(O11) 20th-Fox Dan Dailey-Anne Baxter May,'50 90m Apr. 22 269 + AYC A-! Very Good 
Timber Fury (066) ELC David Bruce-Laura Lee June,'50 63m AYC A-l 
Time Running Out ELC Dane Clark-Simone Signoret Oct. 3,'50 
Toast of New Orleans (color) MGM _ Kathryn Grayson-Mario Lanza Sept.,'50 97m Aug. 26 450 A-| Good 
To Please a Lad MGM _~ Clark Gable-Barbara Stanwyck Oct.,'50 
Torch, The (025 ELC Paulette Goddard-Pedro Armendariz §June,'50 83m May 13 294 =A B Fair 
Trail of the Rustlers (267) Col. Charles Starrett-Smiley Burnette Feb. 2,'50 55m Feb. 4 (S)!178 AYC A-1 
Train to Tombstone (4934) Lippert Don Barry-Tom Neal Aug.,'50 56m Sept. 9 477 Fair 
Traveling Saleswoman, The (226) Col. Joan Davis-Andy Devine Jan. 5,'50 75m Feb. 18 (S)199 AYorAYC A-2 
Treasure Island (color) (191)* RKO Bobby Driscoll-Robert Newton July 29,'50 96m June 24 353 AYC A-! Very Good 
Trial Without Jury (4921) Rep. Robert Rockwell-Barbara Fuller Aug. 7,'50 60m July 22 398 AorAY A-2_ Fair 
Trigger, Jr. (color) (4945) Rep. Roy Rogers-Dale Evans June 30, ‘50 68m July 8 373 AYC A-| Very Good 
Triple Trouble (4915) Mono. Leo Gorcey-Huntz Hall Aug. 13,'50 66m July 15  (S)390 A-2 
Tripoli (5005) (color) Para. Maureen O'Hara-John Payne Nov.,'50 Sept. 2 (S)459 
Twelve O'Clock High (004)* 20th-Foy Gregory Peck-Hugh Marlowe Feb.,50 132m Dec. 24 129 AYC A-| Excellent 
Twilight in the Sierras (color) (4942) Rep. Roy Rogers-Dale Evans Mar. 22,'50 67m Apr. 15 262 AYC A-| Good 
Tyrant of the Sea (208) Col. Ron Randell-Rhys Williams Apr. 6,'50 70m May 20 (S)305 AYC A-I 
UNDER My Skin (008) 20th-Fox John Garfield-Micheline Prelle Mar.,'50 86m Mar. II 221 +A A-2. Good 
Underworld Story, The (for. Whipped) UA Dan Duryea-Gale Storm July 21,'50 90m Apr. | 245 +A B Very Good 
Union Station (5002) Para. William Holden-Nancy Olsen Sept.,'50 80m July 15 390 A A-2 Fair 
Unmasked (4907) Rep. Barbra Fuller-Robert Rockwell Jan. 30,'50 60m Feb. 18 198 AYC Fair 
VANISHING Westerner, The (4972) Rep. Monte Hale-Paul Hurst Mar. 31,50 60m May 6 287. AYC A-| Fair 
Vendetta RKO Faith Domergue-George Dolenz Not Set 
Vicious Years, The ELC Tommy Cook-Gar Moore Mar.,'50 79m Feb. 25 206 A-2 Fair 
Vigilante Hideout (4966) Rep. Allen “Rocky" Lane-Eddie Waller Aug. 6,'50 60m Aug. 19 442 A-| Good 
Virginia City WB Errol Flynn-H. Bogart (reissue) July 15,50 115m July 29 406 A-2 
WABASH Avenue (color) (010)* 20th-Fox Betty Grable-Victor Mature-Phil Harris Apr.,'50 92m Apr. 8 254 A B Good 
Wagonmaster (074) RKO Ben Johnson-Joanne Dru Apr. 22,'50 86m Apr. 8 253 =AYC A-| Excellent 
Wake Island (4914) Para. 8B. Donlevy-R. Preston (reissue) (West) Mar.,'50 87m Feb. 18 198 A-l 
Walk Softly, Stranger RKO = Joseph Cotten-Valli Sept. 16,'50 8Im Sept. 2 458 Fair 
Western Pacific Agent (4919) Lippert Kent Taylor-Sheila Ryan Mar. 17,50 65m Mar. 25 237 A-2. Good 
West of the Brazos (4930) Lippert James Ellison-Russell Hayden June 2,'50 58m May 27 314 A-! Fair 
West of Wyoming (4925) Mono. Johnny Mack Brown-Milburn Morante Feb. 19,'50 57m Mar. If (S)223)  AYC A-| 
When Willie Comes Marching Home 
(003)* 20th-Fox Dan Dailey-Corinne Calvet Feb.,'50 82m Jan. 7 145 AYC A-2 Excellent 
When You're Smiling Col. Jerome Courtland-Lola Albright Sept. 21,'50 75m Sept. 2 458 A-| Fair 
Where Danger Lives (rl RKO Robt. Mitchum-Faith Domerque Not Set 84m June 24 353 A A-2. Good 
Where the Sidewalk Ends (017) | 20th-Fox Dana Andrews-Gene Tierney July,'50 95m July | 365 A A-2. Good 
While the Sun Shines Mono. Barbara White-Ronald Squire June 20,'50 82m July 15 389 A B Good 
Whirlpool (002) 20th-Fox Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 97m Nov. 26 977 =~ OA B Very Good 
White Tower, The (color) (023) RKO _—_ Glenn Ford-Valli June 24,'50 98m June 17 346 = AYC A-| Very Good 
Winchester '73 (color) (921)* Univ. James Stewart-Shelley Winters July 12,50 92m June 10 329 + =AYC A-2 Very Good 
Wind Is My Lover, The (Swed.)} ELC  Viveca Lindfors-Christopher Kent NotSet 94m July 29 (S)406 
Winslow Boy, The (Brit.) (027) ELC Sir Cedric Hardwicke-Robert Donat © NotSet 97m Mar. II 222, AYorAYC A-I Fair 
Woman in Hiding (906) Univ. Ida Lupino-Howard Duff Jan.,'50 92m Dec. 17 121 AorAY A-2 Very Good 
Woman of Distinction, A (234) Col. Rosalind Russell-Ray Milland Apr.,'50 85m Mar. 4 213 —COA B Very Good 
Woman on Pier 13, The (008) RKO  Laraine Day-Robert Ryan June 3,50 73m Sept. 24 26 AorAY A-2 Good 
(formerly | Married a Communist) 
Woman on the Run Univ. Ann Sheridan-Dennis O'Keefe Oct.,'50 77m A 
Women from Headquarters (4916) Rep. Virginia Huston-Barbra Fuller May 1,'50 60m May 27 315 =AYC Average 
Wyoming Mail (color) Univ. Stephen McNally-Alexis Smith Oct.,'50 Sept.16 (S)487 
YELLOW Cab Man, The (22)* MGM _ Red Skelton-Gloria De Haven Apr. 7,'50 85m Feb. 25 206 AYC A-1 Very Good 
Young Daniel Boone (color) (4902) Mono. David Bruce-Kristine Miller Mar. 5,'50 7im Mar. 4 214 AYC A-| Average 
Young Man With a Horn (916)* WB Kirk Douglas-Lauren Bacall Mar. 11,50 112m Feb. I! 185 AYorAYC A-2_ Very Good 
FEATURES LISTED BY COMPANIES—PAGE 465, SEPT. 2, 1950 
SHORT SUBJECTS CHART APPEARS ON PAGES 474-476,SEPT. 2,1950 
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Adier Silhouette Letter Co. DIRECTORS: G, L. Carrington, H. M. Bessey. 
3021 West 36th Street, Chicago, Ill. Beare , & bee Be Ailord. Jr, TH: 
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. Oe j 
Manufacturers of air diffusion devices. | 
—eo- American Mat Corporation i 
Airtemp 1722 Adams Street, Toledo 2, Ohio j 
Geter Corporation pore of rubber mats and matting. j 
500d ' PRESIDENT | 
‘ 1113 Leo Street, Dayton, Ohio .M. BeLeuar j 
Manufacturers of unit air conditioners. sw ad Y-TREASURER i 
PRESIDENT ; eer ae 
W. C. NewBerc —_——— j 
Marien SUPERVISOR American Seating Company i 
i ai Ninth and Broadway, Grand Rapids, Mich. | 
Manuf: of auditori seating. ‘ 
oA sy! ory ame —_— PRESIDENT AND GENERAL MANAGER i 
1161 North Vine Street, lywood 38, Calif. _H. M. Tatiareano 
Manufacturers of an plifiers, loudspeakers and elec- y ee tl AND GENERAL SALES J 
tronic devices. James M. VERMEULEN 
PRESIDENT con SrCRETeey AND TREASURER 
> . B. EIDGEN 
iG PRESID ENT AND GENERAL MANAGER PRODUCT MANAGER, THEATRE DIVISION 
. ° Cc! 
$ TARY-TREASURER ADVERTISING & SALES PROMOTION MGR. 
H. M. Bessy W. E. Backus 
ASSI TANT SECRETARY-TREASURER 
ASSISTANT TREASURER Anemostat Corporation of # 
COMPTROLLER 10 East 39th Street, New Y-' 
E. Z. WALTERS } ’ 
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On New York’s Postoffice Building . . . this famous legend eulogizes the 
mailman . . . whose dependable delivery of mail . . . one of our most impor- 
tant means of communication . . . is often taken-for-granted. 


The PRIZE BABY, too, is often taken-for-granted . . . as he meets the 
handicaps of weather, war, floods, and strikes . . . while delivering with routine 
dependability, some 315,768 items of essential theatre advertising... EVERY 
WEEK ... in the form of much-needed TRAILERS and ACCESSORIES! 


That we are taken-for-granted, is a great compliment ... for... it is our 
wish that, when you place your order with N.S.S. ... you relax ... in the 
comfortable knowledge that you can always count on SERVICE from... the 
Prize Baby of the Industry! 
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PRIZE BABY OF THE IMDUSTRY 











